September 1961 


HOW UTILITIES HELP BUILDERS #=.... 


e 2-Story * Whats the Best Road 
A-Frame to a Model Code P.. page 12, 


House pase 4, © HOW 10 BUILD MORE FOR po -popo 117 


Md clay pit into luxury subdivision. .. page 164 


AMERICAN The Business Book 
for Builders 


Model house —— department store roof in Pittsburgh draws 107,000 


K 
* 
- w 
La 


Funn 


| ^W ILLOD 
3 7 ! B: 
| mme p" 
Wa PL 


It Modernizing is going to he 


NUTONE ELECTRICAL BUILT-INS FOR THE KITCHEN ..... 


EXHAUST FANS 


Keep kitchen air clean and 
fresh . . . get rid of cooking 
odors, grease and moisture. 
12 basic models. Powerful — 
yet quiet. H. V. I. Certified. 


3. FOOD CENTER 


One concealed power unit to 
operate six appliances. Inter- 
changeable attachments save 
space End the clutter of 
tangled electric cords 


RANGE HOOD FANS 


A style to fit every need... 
exhaust type or  non-duct. 
Wide selection of finishes, 
24” - 30” - 36" - 42” - 4B" sizes. 
Also —- Fold-Away models. 


4. BUILT-IN BARBECUE 


You just can't beat the lip- 
smacking flavor of a grilled 
steak, tempting hamburger and 
golden brown roast you get 
with NuTone's Barbecue 


DOOR CHIMES 


This “cheerful earful” makes 
any home more inviting. 23 
models to blend with modern 
or traditional furnishings 

Also 16 sparkling pushbuttons 


BUILT-IN STEREO 


A new dimension in HI-FI 
music, built into the walis! 
Stereo at its best, combined 
with Intercom . . . AM-FM radio, 
record player and tape deck 


Important to Your Business... 


THE BATHROOM... AND ALL THROUGH THE HOUSE 


ELECTRIC HEATERS 


Provide instant heat for the 
bathroom on chilly mornings 
or during cool “off-seasons.” 
Your choice of 7 models for 
ceiling or wall installation. 


INTERCOM RADIO 


Luxurious new styling plus 
outstanding performance! 
Easy to install in walls 2" or 
thicker. Remote speakers for 
intercom and radio music. 


Dont Jast Facelif “Wen You Remodel.. 


RENEW with NUTONE 


Heavy-Duty — | 
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NuTone Food Center 
Built-In to counter 


NuTone Barbecue 
with Rotisserie y 
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Smart Modernizers know you have to do more than just 
"Face-Lift" a Kitchen to make it really modern! The 
replacement of cabinets and fixtures is not enough 


Every woman wants her NEW Kitchen to be filled with 
NEW ELECTRIC IDEAS! — and that's where NuTone 
comes in... with these FIVE LOW-COST FEATURES 


BUILTIN BARBECUE WSARBECUE H000-F AN INTERCOM-RADIO FOOD CENTER FOLD-AWAY HOOD 
Laas Gerbecue to operste 
end to c Easwet to instat 
“Drope in^ to standard cabinets 


Chercosi or Giectric Modete 


Duat-Powersd ventiist 
the Barbecue for hem 
service. Its super-quiet 
power units custion-mnc 


Reoom-to-room intercom PLUS Takes the muss end fuss out of 
Radio music af through the food-preparation! The Motor is 
home! AM or AM/FM sets fit 3 recessed. Counters stay neat 
wals 2 or more inches thick 2 No chatter from plug-in corde. 
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Hood foide flush with cabinets 
when not in use foide out to 
become e powerful exhaust fan 
The Pane matches the cabinets 
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Modern styling and colors together with high quality 
and moderate price made Gerber fixtures the natural 
choice for all 56 living units in beautiful Queens Towers 
Apartments, Charlotte, N. C. Builder: Harry S. Swim- . 
mer, Towers Land & Development Company. 


A modern apartment building 


with Gerber. Plumbing Fixtures 


Gerber's Mighty Middle fixture line styling 
and beauty suits modern building design 


The same Gerber fixtures whose sensible price 
accounts for their selection for moderately priced 
homes are also widely specified for motels, hotels, 
expensive homes and other luxury buildings where 
styling and quality is a must. 


By eliminating production of expensive, difficult 
to make specialty fixtures which raise manufacturing 
costs, Gerber is able to produce a complete line of 
basic fixtures for the Mighty Middle mass market 
at lower cost. Savings are passed on in the form 
of more for your money through sensible prices and 
added features that mean greater value. 


The complete Gerber line includes brass, steel, 
cast iron, and vitreous china fixtures . . . in white or 
six beautiful colors. Massive modern styling in keep- 
ing with modern architectural designs, exclusive 
engineering features, and moderate price are com- 
bined in Gerber fixtures to let you put in a better 
bathroom for less in a wide building price range. 


Write for your copy of Gerber's complete line 
catalog of fixtures plus complete “packaged” Gerber 
bathrooms for any building price range. Catalog also 
shows special Gerber design features that make 
installation quick, easy, and trouble-free. 


"Plumbing Fixtures — The Mighty Middle” 


Gerber Piumbing Fixtures Corp., 232 N. Clark St., Chicago 1, Illinois 
5 Factories: Kokomo, ind., Woodbridge, N. J., Delphi, ind., Gadsden, Ala., West Delphi, Ind. * Export Div.: Gerber Int'l. Corp., 500 Green St., Woodbridge, N. J. 
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Flush block ceiling blends well with other masonry. Long unbroken spans. 


from the wonderful new world of BLOCK 


IRE safe floor and roof systems of concrete block deliver safety first 
where safety counts—in homes, schools, hospitals and industrial build- 
ings. Combines beauty and practicality. Construction is faster. Provides 
natural insulation against changing weather conditions. Assures better 
e — * n , e — n 
acoustics Can be painted or left exposed. Your local NCMA member can — — Wara 
give you complete information on the types of systems available. Air Floor Panel Heating” de. 
» yw heating systems ore 
ly adaptable to con 
ond roof sys- 
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_ OPPORTUNITY _ 


Shell house: boon or blight? 


However you describe it, the shell or “finish-it-yourself” house busi- 
ness is a booming one. It has exploded into a 100,000 volume in 
several short depression years—when higher priced houses were in 
the doldrums. In some areas, shell sales have captured as much as 
50% of the house market. Reliable forecasts indicate the up-trend 
will be skyrocketed still more by better finance plans, new prefab 
techniques, and super-smart specialty selling. 

So what does this mean to builders? Is it a boon or a blight? We 
think it can be either—or both. 

There are dangers in the smell of cheapness, the poor designs and 
the sky-high financing costs of many shell house operations. There 
is danger that “fast buck" operators will damage the reputation of 
all builders, or that shoddy methods, poor quality work, or too-high 
pressure selling will hurt thousands of buyers. 

These are dangers the responsible firms in the business are al- 
ready trying to avoid. And as more established builders and lumber 
dealers get into the business, the quality should improve. 


On the credit side, there's no denying that the shell house—or, as 
a recent NAHB conference called it, the "habitable, incomplete 
house"— fills a vast void. It brings truly low-cost houses to people 
where they want them, on scattered lots, in undeveloped areas, in 
rural or farm areas, or on vacation sites. 

Shell house firms have developed a powerful sales, marketing, 
financing system for the scattered lot buyers: Often shells replace 
shacks, shambles or slums that no amount of government subsidy 
has been able to remove. 


So whether you like shell homes or not, don't look down your nose 
at them. Many builders consider this a good way to diversify. An 
example is Quincy Lee, of San Antonio, whose operations were de- 
scribed in the May AMERICAN BUILDER. He added 15% to his volume 
with a shell home line, and expects this to increase. If you plan to 
get into this business take account of the following: 

e Financing is the key to success. Many new developments are 

under way. Some firms, however, have gone broke because of the 

contingent liability they incurred in notes receivable. 

e Building techniques are important. Standardized parts, compo- 

nents or complete prefabrication represent a trend. Several alumi- 

num companies are now making shell house components. 

e Merchandisiag is a strong point. Most shell homes are sold from 

models erected along highways or at strategic traffic locations. 

e Marketing areas must be studied: Cover a 50-mile radius. 

e Flexibility is important. Be equipped to sell the shell house in 

various stages of completion, priced from $1500 to $10,000. 
JosEPH B. MASON, Editor 
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BY INLAND 


Dominate the *10,000 home market 


INCLUDING LOT) 


(or the °11,000 market including bath-and-a-half, garage and lot) 


MATADOR FEATURES THAT ASSURE VOLUME SALES 


12 distinctive Matador designs by the industry's Finest brand name materials and unexcelled 
top designers: Colonial, Contemporary, Ranch, craftsmanship throughout. 

French Provincial and Swiss Chalet. Choice of 

slab, crawl space, or full basement. Single car 


garage available MODEL HOME FINANCING AT NO COST 


Inland Mortgage Corporation will supply complete 
Over 1,000 sq. ft. with outstanding traffic pattern. construction financing for a Model Home in your sub- 
division at no cost to builder-dealers 


Unique family area and spacious kitchen, 3 roomy Contact Inland Homes today! Write, wire or phone (PR 


bedrooms, and a large living room. 3-7550). Neal B. Welch, Jr., Vice President—Sales, De- 


partment A-9, Piqua, Ohio 
1%-baths or 1-bath and walk-in closet in base» 


ment and garage floor plans 


Plenty of storage space. Big closet in every bed- 
room, guest and linen closets, handsome birch 
wood kitchen cabinets 


2" x 4" construction throughout. Cedar shakes fac- INLAND HOMES CORPORATION Executive Offices: Pique, Ohio 
tory applied, double coursed. Horizontal siding Plants in Pique, Ohio; Hanover, Pa; Clinton, lowe 


also available, or sheathing only for brick. MANUFACTURER OF AMERICA'S FINEST HOMES 


© 1980 inland Homes Corporation 
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More Flexibility in Suburban Zoning—peveloper Gerald D. Lloyd of Westchester, 
N. Y., discusses how suburbs can open up to low-cost housing, yet control population inflow 


How Utilities Help You Sell Houses—not only do they follow national consumer 
wants, but they translate these desires in terms of your local market. From Lakewood, New Jersey to 
Milwaukee; from Dallas to the San Fernando Valley, AMERICAN BUILDER’s special report shows how 


builder-utility cooperation make home sales soar. Included in this 17-page report is a section devoted 
to the latest in gas products 


How to Build More House for Less Money—rhat’s the biggest problem in building 
today. George Bell of Seattle’s Bell & Valdez finds the faster house a must in order to succeed in to- 
day’s highly-competitive market. This detailed report shows his cost-cutting methods 


Building Codes: How to Make Them Uniform in Your Area—Following 


the lead and methods of the HBA of Metropolitan Pittsburgh, AMERICAN BUILDER shows how you can 
achieve a workable, uniform code system in your community 


The Farm Market: Builder Finds Profits Near the Big City—only 25 miles 


from Times Square, two builders are boosting their business with farm structures 


Extras Spur Sales—indianapolis’ Perine Development Corp., builder of this month’s Blueprint 
House, finds major sales breaker is offering buyers custom “extras” designed for family living ...132 


American Builder's Quality Model Home Contest—it’s new. . it's free. . it's 


easy ; and top winners will receive free trips to Europe 


The Over-50 Buyer: Big Business for Builders—Builders from Portland, Ore. and 
New Jersey show how they adapted the “House of Freedom" to their middle-age market 


A-Frame: Design for A Rugged Climate—Phoenix builder Don Bland took his de- 


sign from the Indians, augmented it with modern insulation and air-conditioning, put up a house ideal 
for the rough Arizona climate 


From an Abandoned Clay Pit to $10, 000 per Lot—st. Louis builder Everett 


Schneider saw “an opportunity in an eyesore,” created a 25-acre lake as prime attraction for his $60,- 
000 homes . 


L-P Gas "uen Urbanize the Country—tow builder Glenn Barriball with help of 
local L-P untility and pre-fabs opened up outlying areas of Cleveland .............. eese 467 


Departments Regional House 

Opportunity New Products .......... 151 COVER: Eager pros 
What’s New Ask The Experts 162 | e 
Opinion Land Planning 0 ; Roof’ built by Pitts 


burgh's Ed Ryan on 


"T T: . department store roof 
Tomorrow's House TU 15 Building With Brains .... * NÉ Bui mui di 
Idea File: Fireplaces 4 Advertiser’s Index T E sult of utility-builder co- 
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New Skilsaw 67 model guaranteed against “burnouts” 


.. . Motor is backed by full year FREE service“ warranty 


This new compact 615" Skilsaw Model 
856 has an exclusive Skil B-P Motor 
that gives "Burnout-Protection" eve 
during frequent, excessive overloads 
In fact, the motor is actually backed 
by a full year free service* warranty! 


And this rugged new Skilsaw model 
has plenty of other features, too, like 
exclusive Floating Guards” that 
cover the blade completely even or 
extremely shallow cuts exclusive 
*Vari-Torque" Clutch that protects 
against kickback casy-to-use depth 


and bevel control: . all ball bearing 
construction. There's even an exclusive 
blade lock for quick, easy blade 
changes 


Compare the Model 856 with an 
op handle saw on the market. And 
by all means, call or visit your Skil 
Distributor soon for a demonstration 
he's listed under *"Tools-Electric" in 
the Yellow Pages). Or write: Skil 
Corporation, 5033 Elston Avenue, 
Chicago 30, Illinois, Dept. 1061 


4 Top Handie Models 


All have the features of Model 856 (see 


left) including new B-P Motor 


max. amp. 
model blade depth rating 
no. dia. of cut at 115V 


856 2% 10 
857 7 2! 11 
858 vy 2 7g 13 
860 13 


s. and SKILSAW POWER TOOLS 


*Service includes free repair or rep 
Skil Factory Service Center and to 


nt of field and armature and is subject to return of saw to 
ins indicated on warranty certificate. 
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WHAT'S NEW 


Defense stepup has building impact: new highs predicted 

Stepped up expenditures for military expansion and defense are carrying 
the U.S. economy to new highs and pushing home building and construc- 
tion along with it. Predictions now are that total U.S. construction in 1961 
will exceed 1960 by at least 4%—an all time high of $57.8 billion. Home 
building has lagged behind other segments, but by year’s end will catch up 
and show a total of 1,330,000 starts—a 5% increase. 


Guns and butter both—-and more low-cost housing 

Some economic experts feel the rate of business expansion is so fast that 
inflation will be a threat, or that serious shortages will occur. The Kennedy 
administration, however, feels that both guns and butter are possible with- 
out undue inflation: They expect a continuing booming economy —and that 
is the kind that makes home building flourish. 

Thus far the impact on mortgage money rates, material and labor costs 
has not been great. But there's a danger here to watch. Surveys show 
more builders are moving into lower priced houses, and are building in 
smaller groups at a time. 

Keep a close watch on money costs especially. We may see another 
"tight money" era if business expands too rapidly. Try to get pro- 
tected commitments as far ahead as possible. 


Fallout shelters—another good way to diversify 
Public interest in fallout shelters has taken a sharp rise, and many builders 
are finding this a good source of new business. Not only for houses, but for 


schools, public buildings, offices and factories. Quite a few tract builders 

are offering a shelter as an added sales attraction or as an optional extra. 

Tri-City Builders of Fresno charge an extra $550 on a $13,500 house. 
There's plenty of data available on fallout shelters from trade associa- 
tions such as Portland Cement Association, Chicago or Structural Clay 
Products, Washington, D. C. The office of Civil Defense has an excel- 
lent booklet. Best procedure: contact your nearest OCD branch. 


Advice to builders: diversify, go where the money is 
Consulting economist Robinson Newcomb delivered these pertinent 
thoughts to a group of builders at NAHB's recent shell house conference: 
e Shell houses are taking a large chunk of the home market 
e Trailers and mobile homes—ditto 
e Apartment building is on the increase 
e Public housing and slum clearance are up 
All of these are taking a bigger share of the U.S. home market— perhaps 
as much as 40%, Newcomb says. 
The moral is clear: builders must keep an eye on the total market; go 
where the money is. That means also looking into specialized fields 
such as retirement housing, town houses, remodeling, or small com- 
mercial building. 


Shell house interest rates under investigation 

High interest rates charged by some shell house firms are under fire on 
several fronts. In New York, the Attorney General has started an investi- 
gation of 21 firms. In Washington a “Truth in interest” bill is being pushed 
to require full disclosure of the true annual rate, which in some shell 
home sales has run as high as 18% or more. 


Lenders want discounts on FHA remodeling loans too 

The battle of the discounts is now being carried to FHA remodeling loans. 

Builders report that many lenders, long accustomed to getting a true in- 
continued y 
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Installing 
Electric Heat? 
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FORCED AIR 
HEATERS 4 


these built-in values itl >y 


UNIQUE EFFICIENT 
AIR-FLOW PATTERN 


Powerful, quiet fan draws air in 
through bottom louvers, forces it up 
over heating elements, then out 
through top louvers which directs the 
air downward providing uniform 
room-heat distribution. 


REMOVABLE 
GRILLES 


Both top and bottom grilles snap 
easily in and out for quick access to 
operating areas. Enables unit to 
be instailed simply and cleaned 
periodically. 


REVOLUTIONARY 
HELICAL FINS 


The helical fin tubular heating 
element assures maximum heating 
efficiency. This type of element is 
especially designed for long life and 
troubie-free operation. 


Fasco forced air heaters are styled to 
please and designed to perform longer 
and better...just the right space- 
saving units to provide heat wherever 
it’s needed —recreation room, hall, liv- 
ing room, garage, or anywhere in the 
house. Built for the comfort of modern 
living, these thermostatically-controlled 
heaters are designed around true heat- 
ing efficiency, giving a flow of even heat. 
These rugged, well-built heaters add » 
to a room's appearance, give years of 
trouble-free customer satisfaction 
eliminating costly call-backs for service 
or adjustment. They are compact, sim- 
ple to wire-in, and fitbetween standard- 
spaced studs. Four convenient sizes 
to match room requirements... 1500, 
2000, 3000 and 4000 watts (all 
240 volts). 


FASCO INDUSTRIES, INC. 
d Rochester 2, N. Y. 


sco 


“Setting the Pace in Electric Heat” 


WHAT'S NEW 


— — 


terest rate of 9.4% on Title I remodeling, want to charge discounts on the 
new title 203(K) 6% loans. Thus far FHA has not permitted discounts, 
but does allow the lender a 1% “origination” fee. 
Most builders regard discounts as a pernicious “back door” system 
that permits the charging of usurious rates. They hope the system 
won't be allowed to spread to 203K remodeling loans. 


“A Better Home—A Better Life” 
Builders’ plans for National Home Week Sept. 23 to Oct. 1 are bigger and 
better than ever before, and advance reports from NAHB associations in- 
dicate record numbers of builders are erecting model homes for display. 
The slogan “A Better Home—A Better Life" is an appropriate one. This 
annual event, originated more than a decade ago by American Builder’s 
late editor, Ed Gavin, has become one of the building industry’s greatest 
merchandising asset. No single program does as much to sell the American 
public on home ownership—and to show the latest advances in home 
equipment and technology. 
When you are displaying your model home during National Home 
Week, don’t forget to get a good set of photographs to enter in Amer- 
ican Builder’s Quality Model Home Contest. There are 12 awards, 
including 3 trips to Europe for the winning builders and their wives. 
See page 139 for contest announcement or send in your request for an 
entry form to Contest Editor, American Builder, 30 Church St., New 
York, N. Y. 


Nutone buys $100,000 of FHA loans—-urges other manufacturers to do so 
Manufacturers who derive their business from home building have long 
been urged to invest their pension funds in FHA mortgages. Builders 
will applaud the following letter sent by J. Ralph Corbett, chairman of the 
Board of Nutone to other manufacturers: 

“My company just bought $100,000 of FHA insured mortgages for its 
Pension Fund. We did it because our sales volume is dependent on home 
building—and a steady volume of building can only be achieved for your 
company and mine by a continuous supply of FHA mortgage money. 

“I feel very deeply that manufacturers in the home building field have 
long neglected supporting home builders by investing at least a portion of 
their Pension Funds in FHA insured and VA guaranteed mortgages. Labor 
unions are now making these investments—why not manufacturers in our 
own home building field ? 

“It is the policy of our company to put from 20% to 25% of its total 
pension monies into home mortgages which currently yield our fund an 
average net, after servicing, of 514%. 

“We used to think that purchasing FHA and VA loans was a complicated 
procedure—but we learned from NAHB headquarters in Washington that 
there are mortgage bankers in every part of the country who can complete- 
ly service FHA mortgage investments for a nominal fee of 144%. As an 
added liquidity factor, bear in mind that the new Housing Act authorized 
F.N.M.A. to make short term loans on FHA insured and VA guaranteed 
mortgages up to 80% of unpaid principal." 


Field work helps builders construct a better house for less money 
There's good progress on many fronts in cost saving methods. F.H.A. can 
now insure experimental or research houses. San Antonio builders are 
putting up a whole community of low-cost houses testing new ideas. Top 
manufacturers are spending millions for new components. And N.A.H.B.'s 
Research Institute has just completed reports on two smart ideas: an 
economical steel-wood header beam for spanning wide openings, and a 
prefab steel door and frame unit with polystyrene core—both excellent. 
For reports on new steel-wood header and door unit, contact Ralph 
J. Johnson, Director of Research, N.A.H.B., Washington, D. C. 
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Lau Deluxe Wall Vanities add extra sales appeal to 


any bathroom. The clean, functional design and many 
built-in features are unmatched by other cabinets. 
Two distinctive styles and three builder sizes pro- 
vide the right unit at the right cost. See the Lau 


Wall Vanity before you buy... you'll be glad you did. 
H Comfort Lau 
ome Comror "T T-— 
Products Division [Lau | 


The LAU BLOWER COMPANY 
2027 Home Ave., Dayton 7, Ohio 


manufacturers of residential attic fans / commercial-industrial ventilating fans 


central ventilating systems / humidifiers / bathroom cabinets / air conditioning blowers 
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OPINION 


More Flexibility in Suburban Zoning 


Here’s how your suburb can open its gates to 
low-cost housing—and still hold back population 
inflow. The method is suggested by Gerald D. 
Lloyd, Westchester (N. Y.) developer. Here he 
describes his plan to AMERICAN BUILDER: 


Q. Mr. Lloyd, builders in suburban areas all over 
the country are confronted with zoning ordi- 
nances that restrict residential construction. 
Can anything be done about this? 

. Well, I don’t have any quick solution to the 
problem. But I have proposed a new zoning 
approach that, in the meantime, would per- 
mit greater flexibility in suburban zoning. 


. What is that? 

. It’s called density transfer. It’s a way of get- 
ting more mileage out of low density zoning 
ordinances, It permits communities to retain 
their overall density limitations and, at the 
same time, permits builders to build on more 
economical plots. 


. How would it work? 

. Well, let us say that there are two parcels of 
land available in a suburban community. 
One parcel is located near community facili- 


GERALD D. LLOYD, left (with staff), is president 
of Northern Properties, Inc., a Westchester (N. Y.) 
development firm. An advocate of improved land 
use, Lloyd has discussed his theories before a Con- 
gressional subcommittee 
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ties, such as sewers, water, transportation, 
shopping centers and schools. It is zoned for 
50 homes on 1 acre plots. The other area is 
situated on the outskirts of town further 
away from facilities. It is also zoned for 50 
homes on large plots. 


. Both parcels, in other words, would restrict 


medium priced, smaller-plot homes. 


A. That's right. But with density transfer, more 


families could be grouped in the preferred 
parcel in less costly homes, and the total 
density of population would remain exactly 
the same. 


. How would you accomplish this? 
. I would propose that a builder be permitted 


to purchase both tracts and transfer the 50 
density units from the remote parcel to the 
one closer to the center of town. 


. This would permit the builder to put up 100 


homes in an area that was originally zoned for 
50 homes? 


. That’s right, and at the same time the de- 


velopment rights to the remote parcel would 
be deeded to the town to prevent anyone 
from building homes there. 


. What would be done with this remote land? 
. Well, the builder would retain title to it— 


under a substantial tax reduction since the 
land no longer has development rights. The 
town might permit him, however, to use it 
for non-residential use, or it might repur- 
chase the land for park use. On the other 
hand, it might retain a few density units in 
this land to permit the building of large es- 
tates 


Q. Could “density transfer” be used in every sub- 


urban community? 


. No. It would work only where acreage costs 


are low enough to yield, upon transfer of 
density, a reasonable cost of land per dwell- 
ing unit. 


. Have you been able to get any communities to 


accept density transfer? 


A. In principle: yes. In fact: we expect action 


soon. 


UNDER STUCCO, BRICK OR WOOD, QUALITY BUILDERS USE SHEATHING, AND... 


THIS IS THE SHEATHING THAT INSULATES 


That's the difference between one sheathing material and another. 
Insulation board is the one that insulates. In fact, insulation board 


sheathing meets F.H.A. minimum requirements without supplementary 

—— 
Now the Insulation Board Institute has established a precise rating sys- 

tem (see chart). Soon these ratings will be stamped on every sheet manu- 

factured by our fourteen member firms. Watch for the “IBI Rated” seal. 
Got time for three fast facts? (1) Insulation board sheathing is strong— 

up to five times as strong as horizontal lumber sheathing! (2) Insulation write tor the new booklet, “How to Save with Sheathing.” 

board requires 50% less labor than lumber sheathing—and involves at 


least 10% less waste. (3) Insulation board weighs less than half as much IBI INSULATION BOARD INSTITUTE 


as gypsum sheathing. 111 West Washington St., Chicago 2, illinois 
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TOMORROW'S HOUSE 


MODEL OF NEW PREFAB, slated for completion this fall, uses aluminum frame and 3X% quartz-faced panels. 


Will this be the new look in prefab? 


The structural system used in this De 
troit house could well bring a new — — 
flexibility of design and construction loundry kitchen pontry 
to the prefab home business D* 2 

The house—nicknamed the Screw d 
driver House—is believed to be the first min 
one ever built with an all-aluminum 
structural frame. Its walls are made of 
aluminum panels, and it's assembled 
with nuts, bolts and screws, instead of 
hammer-driven nails 

Owner of the Screwdriver House is 
David N. Insley, president of Fisher 
Insley Corp., fabricator of aluminum 
building products. He feels that the 
aluminum frame could give a prefab 
ber these advantages 
l. It would make it economically 
feasible to expand or contract a home 
as space requirements change recreation 
2. I uld let a builder offer a wide garage 24 i5- 4" 
variety of designs, and let him adapt 266 121-90 
designs to varying site 
3. The home could be disassembled 
and moved to another site 

Its not likely that this house will 
find a wide market; it's in the $250,000 
«lass and boasts 8,000 sq. ft. of floor 
space. However, it's believed the struc 
tural svstem will work with homes in 
any price range 
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"c M md, Weather 


for easier- 


tad), Mamea 


WEATHER STRIP 


Completely packaged set contains sufficient 
Numetol strips and accessories for one door. 
Available in bronze or stainless steel, with or 
"without door bottom or with any M- O threshold. 


(itd; H-4 FOLD-BACK 
WEATHER STRIP 


Automatically spaces itself when properly 
placed against door stop. A smoothly-operating, 
economical packaged set for all standard doors 
Aluminum or bronze—with any door bottom or 
threshold desired. Nails, screws and instructions 
furnished in each set 


LLLI 


— m 
amr || E —— 
— R— — — 
RAISES when door opens! LOWERS when door closes! 


imd: Cu. GARD 
AUTOMATIC DOOR BOTTOM 


Raises and lowers automatically. Made especially for doors (wood 
or metal) where bottom must clear carpet or rug. Comes in silvery- 
satin or Albras finish. Won't rust or tarnish. Standard lengths, 28, 32 
36, 42 & 48 in 


» with durable vinyl insert. Perfect for wood 
r N Wr brian 


"md CASEMENT WINDOW | 
; WEATHER STRIP 


Eosy to install on steel or aluminum cosements 
Slips over window flange. Style No. 1 is used 
on heod and lock side or swinging edge of 
metal casement windows. Style No. 2 is used 
on hinge side and the sill 
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DOOR BOTTOMS 


M. O Numetal Do M-D heavy duty ex- M-D extruded alum 

Bottom mode of extra — truded alum n and num and vinyl door 
thick wool felt and felt door bott i bottom —in natural 
heavy gouge stainles Alacrome or Ar Alacrome or Anodized 
steel, brass or alum satin, bright i ; Albros finish —in oll 
num. Stondard length jlors, in oll st o tondord lengths 


tyl 
28, 32, 36, 42 & AB in length M— e 


— 


selling. faster selling homes! — 


ind; Ma- Koil 
WEATHER STRIP 


Latest advance in weather strip effi- 
ciency by the pioneers of the industry. 
Combines fetime aluminum with 
tough, duroble y uib sts indefi 
mitely ny mate 7 ft. roll 
pc cked with no structions and 
handy nailing gauge. Pocked 24 rolls 
to display carton 


md; EXTRUDED 
THRESHOLDS 


Popular AP-3% threshold has replace- 
oble vinyl insert. This is only one of 
29 styles and sizes available in Ala- 
crome, Anodized Albros or Bross. 


Wd | Combination 


DRIP CAP AND 
DOOR BOTTOM 


In one unit. Style DCV, for oll exterior 
swinging doors, combines extruded 
aluminum drip cap thot sheds woter 
with vinyl oir-boffles that stop drafts, 
dust, etc. Also excellent os goroge 
door bottom 


MACKLANBURG-DUNCAN 


imd; Ai WAY 
WEATHER STRIP 


The “original” coil metal and wool 
‘felt weather strip. Widely used be- 
cause it's so easy to put on. Each 17 
ft. roll packaged with nails ond in- 
structions. Packed 12 cart n free 
display 


/ 


md On-GARD 
COIL WEATHER STRIP 


These handy rolls come in 8 widths in 
either stainless steel or bronze in 17 ft 
or 100 ft. rolls. Features built-in ten 
sion, embossed nail zone and hum- 
proof edge! ) 


Ne ALK 


SPEED LOAD 
CALKING COMPOUND 
Loods come with or with- 
out plastic nozzle that con 
be clipped to different size 
openings. Also in hand 
squeeze tubes or 1/2 pt 
to 55 gol. drums. 


c. Glaze 


GLAZING COMPOUND 

Sets to rubber-like con- 
sistency. Clean, easy to 
handle. Use ond recom 
mend with complete confi 
dence that it "stoys put 


Manufacturers of Quality Building Products 


Box 1197 © Oklahomi 


Cit Il. Oklo 
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md Vina-Seal 
GARAGE DOOR 
WEATHER STRIP 
Mode especially for door bottoms, 
this new vinyl weather strip easily 
tacks on. Keeps gorage dry and clean 
—also cushions door closing. Individ- 
ually packaged for every garage door. 


Tad! GARAGE DOOR 
WEATHER STRIP 


Seals all 4 sides of door to keep out 
rain, dust, etc. Extruded aluminum 
with durable vinyl strip. For overhead 
doors but may be used on almost 
every type gorage door. Pockaged 
sets in poly tubing 


BUILDERS 
Sold by Leading Hardware, 
Lumber and Building 
Supply Dealers. 


YEAR UNCONDITIONAL GUARANTEE 


New Met-L-Pak ^ 


Exclusive new metal-to-metal faucet control cartridge 


by uses no washers, packings or threads . . . makes other 


. systems obsolete . . . assures home buyer satisfaction 
Universal " Rundle . s eliminates costly, troublesome repair costs. 

| Check all the dependable features of this outstanding new 

unit: A — Extra deep broaching assures secure handle grip. B — 

Locking lugs provide positive positioning of cartridge. C — 

Roll-pin stop assures handles shut off in same position. D En- 

lire unit is sealed with permanent “O” ring. E- Stem is com- 

pletely isolated from water eliminating possible corrosion. F 

& G—Precision-honed and matched plates are designed for 

longer life and maintenance-free service. H—A compression 

O ring seals against line pressure. Lastly, MET-L-PAK can be 

installed quickly without special tools. For details, write 

Universal-Rundle Corp., 724 River Road, New Castle, Pa. 

G 
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Three-Valve Diverter Bathtub 
Filler and Shower Combinations. 
Third valve controls flow of 
water to either tub or shower 


Combination Lavatory Fittings 
available for either 8^ or 12” 
centers. Popular 4 centerset 
fittings also available. 


Ledge mounted sink fitting with 
Automatic Diverter Bathtub Filler swinging spout faucet, spray and 
and Shower Combinations. New oerotor. Top mounted fittings 
volve body simplifies shower ond also ovailoble. 
spout piping . . . adds longer life 
to installations. 


THE WORLD'S FINEST PLUMBING FIXTURES FOR OVER 60 YEARS 


7/ miversal.Rundie 


72 Plonts in Camden, New Jersey; New Castle, Pennsylvania; Redlands, Cali- 
/ fornia; Hondo, Texas. Export Sales: 115 Broad Street, New York, New York 
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RELY ON 


Quality 
Building 
Products 


This home 
featured in 
~ September 
Better Homes 
and Gardens 


SIMPSON PRODUCTS 
help homes sell faster, 
at more profit 


KS 


LIFECOAT® SIDING 


REDWOOD PANELING 


of q xury 
SYMPHONIC? DOORS 
Giv istom-d tyi 


EASY-WALL’ and 
ACOUSTICAL CEILINGS 
New concept home interior 


see next three pages for full details... 


SIMPSON 
REDWOOD 


America’s most 


enduring wood 


Simpson Certified Kiln-dried Redwood is 
ore of the world's most highly rated 
woods for termite and decay resistance 
dimensional stability, insulation value 
chemical and flame resistance, glue 
holding, paintability and strength-for-weight 
redwood's natura 
ng and beautiful grain, make it 

ideal nearly every type 
manufactures rec lumber 
complete range of finish and 
construction grades, patterns, dimensions 
length assortments and textures to 
meet every Builder's requirement 
Complete technical data on redwood's 
physical properties, grades, sizes 
patterns, dimensions, applications and 
finishing can be found in the California 
2b 
Ca 
Sweet's Light Construction File, and 


65 Sweet's Architectural File 


Redwood Association Catalog 


LIFECOAT REDWOOD 
PRODUCTS « AMERICA’S 
GREATEST SIDING VALUE 


Simpson Lifecoat is factory- 
primed certified kiln-dried 
redwood especially designed for 
siding and related exterior applica- 
tion, finished with the best prime 
coating available. (Clear water re- 
pellent sealer also available on 
order.) An exclusive Simpson 
process applies a uniform coat of 
high quality stain or paint prime 
to the face, edges and ends. The 
back of each piece is also coated 
with a water repellent to complete 
the protective process. The result 
is an outstanding product that 
gives builders the following ad- 
vantages: 


SAVES UP TO 40% IN FINISHING COSTS 
Lifecoat's factory - applied prime 
coat is far superior to job-site ap- 
plications. The need for back- 
priming is completely eliminated 
and only one additional coat of 
paint or stain is needed to meet 
FHA requirements for a complete 
exterior paint system. 


ELIMINATES "WEATHER WORRIES" 
No construction delays with Life- 
coat. It can be applied in any 
weather, finish-coated when con- 
ditions are favorable — up to one 
full year later, if necessary. 


ARRESTS "WICKING." Wicking (the 
damaging capillary seepage of 
water between siding laps) is ef- 
fectively controlled by the water 
repellent backcoating of Lifecoat 
redwood. 


STOPS MILDEW AND FUNGUS STAIN. 
Lifecoat contains an active fungi- 
cide that repels unsightly fungus 
growth and mildew. 


MANY PATTERNS - FOR INTERIORS,TOO. 
Simpson offers the Lifecoat fin- 
ishes illustrated on practically all 
patterns and dimensions, includ- 
ing S4S for window and door 
framing, fascia and trim. The at- 
tractive redwood graining of the 
stained patterns makes Lifecoat 


ideal for interiors, too. Just wax 
or apply clear sealer — and you 
have the most beautiful of natural- 
wood interior finishes. 


DRIFTWOOD GREY SEQUOIA RED 


AUTUMN BROWN NEUTRAL PAINT PRIME 


(Clear Water Repellent also available on order) 


INTERIOR REDWOOD 


The wide variety of Simpson Red- 
wood grades and patterns offers a 
choice to suit every interior panel- 
ing or trim need. Whether your 
preference is for the creamy 
white striping of sapwood in 
"Aye" Grade, the beautiful Clear 
All Heart VG, Redwood plywood 
panels or any of the variations be- 
tween, Simpson delivers it in a 
complete selection of patterns and 
dimension . . . in smooth or rustic 
saw-textured surface. 


APPLICATION AND FINISHING. Any 
redwood Lifecoat pattern may be 
applied with standard nailing 
practices. Thin paneling patterns, 
because of their extreme light 
weight, may also be applied to 
sound existing walls with adhesive 
mastic. Though most builders pre- 
fer to retain the natural beauty of 
redwood by merely waxing or 
coating it with clear lacquer, its 


extreme adaptability makes it easy 
to tint or stain with any good 
quality commercial finish. If you 
wish to keep the grain pattern vis- 
ible, it is recommended that only 
transparent stains be used. 


POPULAR INTERIOR USES OF REDWOOD 
Paneling * Screens * Beams * Dividers 
Cabinets and built-ins * Ceilings 
Interior Trim * Accent Walls · Molding 
Shelving * Bookcases 


SYMPHONIC DOORS 


Symphonic Doors offer the “cus- 
tom - look" of superb styling, yet 
actually cost little more than ordi- 
nary mass-produced doors. De- 
signed by Walter Dorwin Teague 
Associates to maintain harmony 
of design throughout a home or 
office, they keep their distinctive 
"family resemblance," even when 
painted to match individual room 
decor. 


DESIGN VARIATIONS. Symphonic 
doors offer an endless variety of 
decorating opportunities. Panels 
may be varied, colors changed, ac- 
cents added to achieve distinction 
in the final appearance of these 
custom-type doors. Yet no matter 
how the decorative treatment is 
varied, the basic style is so distinc- 
tive that you achieve overall de- 
sign continuity. 


GUARANTEED. Simpson's new Sym- 
phonic doors are fully guaranteed. 


PACKAGED FOR FULL PROTECTION. All 
Symphonic doors are available in- 
dividually packed in tough corru- 
gated cartons. 


SIZES AND STYLES. Available in two 
styles: Sonata* (with or without 
grooved panels) and Concerto®. 
Interior sizes are: 1’ 6" to 3’ 
widths, 6' 8" and 7' heights in 
1 9$" thickness. Exterior sizes are: 
2' 6" to 3' 6" widths, 6' 8" and 7' 
heights in 134" thickness. 


EASY-WALL PARTITION 
UNITS SAVE LABOR & 
FINISHING COSTS 


If you use truss roof, post and 
beam or any other system that 
permits non-bearing partitions, 
here’s a quality prefinished parti- 
tion unit that can save you up to 
50%. Simpson Easy-Wall parti- 
tions give you prefinished parti- 
tions with the advantages of 
construction economy, high insu 
lation value, ease of application 
and the luxury look of fine grain 
wood —with no finishing costs. In 
addition, Easy-Wall allows you to 
adjust room sizes to your custom- 
er's specifications. And secondly 
it permits your customer at a later 
date to change the interior ar- 
rangement at small cost if he so 
desires 


EXTREMELY STURDY. Easy-Wall par- 
tition units are faced with random 
grooved, wood-grained hard- 
board, laminated to a solid core 
of Simpson insulating board which 
provides rigidity and eliminates 
the hollow, drum-like effect of or- 
dinary partition units. The authen- 
tic wood-grain is gravure-printed 
on the reverse side of a tough, vinyl 
surface permanently bonded to 
the hardboard. It is a sturdy par- 
tition with an attractive, protected 
finish at lower in place cost. 


SIMPSON TIMBER COMPANY 
2051 B Washington Building, Seattle 1 
Please send me free information on the following products as checked: 


[] 8 [REDWOOD FOR [^| ^L "d ]EASY-WALL [ACOUSTICAL 


RODUCTS |_| INTERIORS L 
Name 
Company 
Address 
City 
Clipped from 


fu. S PAT. ^ 


FINISHES. Easy-Wall surfaces look 
like hand rubbed wood. Finish has 
successfully withstood fadeometer 
tests equivalent to five years of di- 
rect sunlight, with no evidence of 
fading or discoloration. Dirt, 
grease—even stains — wash off 
these walls with water and soap or 
detergent. Available in Cherry 
Mocha, a rich natural brown fin- 
ish, or Cherry Mist, a similar grain 
in warm gray. Easy - Wall is also 
available in opaque primed hard 
board for use when a painted sur- 
face is desired. 


CHERRY MIST CHERRY MOCHA 


INSULATION. Compared to other 
building materials, the thermal in- 
sulation properties of Easy - Wall 
partitions are as much or more 
than the equivalent of 412 one- 
inch fir or pine boards, 13% lay- 
ers of %-inch gypsum board, 39 
inches of face brick or 54 inches 
of concrete. The insulating board 
core also has excellent sound 
attenuation properties. 


SPECIFICATIONS. Easy - Wall parti- 
tion is 15%” thick, has prefinished 
hardboard surface on both sides, 
laminated to solid 1%” core of 
insulating board. Spline joints 
align and lock units together rig- 
idly. Kerfs on all four edges ac 
commodate wiring, permit base or 
wall outlets where desired. Easy- 
Wall needs no studs, framing or 
finishing. It installs easily with 
only floor ceiling plates and 
moulding. Partition units are 2’ 
x 8’ or 10’, protected by factory 
sealed carton. Matching panels 
with flanged tongue and groove 
edges are also available. 


Washington 
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magazine 


SIMPSON ACOUSTICAL 
CEILING TILES 


Simpson offers a complete range 
of practical ceiling products 
headed by Forestone®, the original 
deep-etched woodfiber acoustical 
tile that absorbs up to 75% of all 
sounds striking it. Newest money- 
saving ceiling product is Simpson 
Petite, an economical woodfiber 
tile with dainty random acoustical 
perforations. This delicate perfo- 
rated pattern adds to the smart ap- 
pearance of the finished ceiling 
and allows endless decorative pos- 
sibilities. A Petite ceiling is wash- 
able, may be painted without loss 
of sound control and is equally 
effective for modernization or new 
construction. Petite, like Fore- 
stone, is suitable for nailing, sta- 
pling, mastic tape or suspension 
type installation. Tiles are 12" x 
12" x 9/16" for fastest installa- 
tion. 


NEW PETITE TILE. A new Walter 
Dorwin Teague Associates design 
of tiny perforations in Simpson 
woodfiber acoustical tile—efficient, 
economical and unusually attrac- 
tive. Available in all standard 
Simpson sizes and thicknesses. 


SIMPSON IS YOUR BEST 
SOURCE for a complete line of 
advanced building products man- 
ufactured to strictest quality stand- 
ards. Your Simpson dealer can tell 
you about our redwood lumber, 
plywoods, acoustical products, 
doors, and insulating board and 
hardboard products.. or fill in 
coupon below for full information. 
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BUILDING 
PRODUCTS 


luxury floors at vinyl asbestos prices... 


ea Lux PREMIERE Ari 
new "20. “AAMA | I SOCIALES 


Here’s a flooring that’s new, exciting and realistically priced — exclusive Premiere Series 
in \ ma | ux y inv! she stos tik It has the subtle € le Gam e nousewives cle sire in floor M the easy- le aning, 


greaseproof qualiti they want the rugged durability their husbands insist on — all these 
extra selling featur it no extra cost! 


Premiere installs quickly and easily, on or below grade o oncrete slab, or over wood or plywood 
subfloors. Write for samples of Premier: in 9 interior-coordinated colors, including two metallics 
Nationally advertised in Life, Ladies Home Journal, Better Homes & Gardens 

American Home, House Beautiful 


STANDARD COLORS METALLIC COLORS 


V-426 Castillion Gray V-425 Pompeii V-422 Sunset Cloud V-424 Chantilly Alabaster Gold 


Permanent travertine 
patterning distrib 
uted at every level 
through full tile 


thickness 


V.427 Romany Beige V-421 Antique Lace V-423 Autumn Haze Travertine Gold 


wv —— — 
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Add needed closet space 
to any house — easily installed, 
| low-cost, last a lifetime! 


For the most efficient use of closet space, 


more and more builders and homeown- 


ers are specifying K-V Closet Fixtures. 


e i 
Built to give a lifetime of service, K-V 
Closet Fixtures are easily installed and 
4 | b ; keep clothes tailor-fresh. Ask your K-V 
representative about this complete 
quality line or write for our catalog. 


K-V 8 Adjustable Closet Bar. Fully adjustable, hangs more 
clothes more neatly. Four stock sizes, 18" to 72", fit all closets 
up to 96" wide. Durable, low-cost, lasts the lifetime of the 
hou Easily installed. Bright nickel finish. Hangers can be 
placed on bar or nylon glides. 


K-V 9 Snap-in Nylon Hanger Glides. Any woman who ever 
had to straighten out hangers in a closet will appreciate these 
smooth-riding nylon hanger glides designed so they can be 
snapped into inner bar n after bar has been mounted. 


K-V No. 2 Extension Closet Rod. The most widely accepted 
closet rod on the market. Especially designed to add more 
hanging space to closets too shallow for a K-V Clothing 
Carrier. Five sizes, 18" to 96", to fit all closets up to 120". Bright 
nickel-plated finish. Easy to install. Will not sag under heaviest 
cloth g weight 


Ne. 1 Clothing Carrier Virtually Ne. 3 Garment Bracket Holds six Ne. 724 Portable Loop Shee Stand Ne. 550 Trouser and Skirt Hanger 
0 es ha p space i y garment: coat t : Holds 9 pairs of shoes neatly and Each individual clamp arm holds 
dividual loo a skirt or a pair of trousers. Unit 

1 atta to clos wall or inside 

t door. Bright chrome finish 


KNAPE & VOGT MANUFACTURING COMPANY, Grand Rapids, Michigan 


Manufacturers of closet and hitch fatur drawer slides. a TT If hardware, sliding and f ng door ha 


rdware, Tite-Joint fasteners and Handy Hooks for perforated board. 
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unquestionably the finest 


Model UC200 with contemporary 
Appliance-Mate styling! 


Designed to take the hesitation out of homebuyers 
when they see it gleaming in your kitchen, the beau 
tiful, all new Rangaire UC200 is the perfect mate for 
today’s modern appliances. More quality and crafts 
manship have gone into its making than any range 
hood on the market. The all new super-silent double 
squirrel cage exhaust unit, recessed frosted glass 
lights and ‘“‘drop-away” permanent aluminum filter 
are neatly contained in a single housing under the 
hood. New, smartly designed push button panel con- 
trols lights and two-speed exhaust 


CA 


The all new UC200 is designed 
for minimum installation time, and vents either top 
or back. Exclusive Rangaire “Installation Template” 
eliminates need for time consuming measurements 


See the UC200 at your Rangaire dealer today. We're l 
sure you'll agree it's just what you need for your exhaust-filter design. Powerful, double 


ul | cage xhau it "esse 0st gi 
new home juirrel cage exhi unit, recessed frosted gla 
id "drop-away" permanent aluminum filter 
Fo terature and further information I ill. contained 1 in neat housing "yr the hood 
. for easiest possible maintenance anc eaning 
write or call 


ROBERTS MANUFACTURING COMPANY, CLEBURNE, TEXAS 
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How About This New 4-Point Nail! 


From head to point, Sheffield Dry-Wall nails are new— better 
4 ways. They assure you faster and easier dry-wall nailing, 
lower material and labor costs. 


1. New Nub in the Head Center 


Saves one hour's labor per house. The nub takes the force 
of the hammer blows, permits faster nailing, protects 
thin conical head from distortion 


: 41 j T 
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2. New Thin Conical Head 
f Makes it easy to tape joints smoothly. The final 
hammer blow countersinks the head so the rim fits flush 
with the wall. Paper breaking is virtually eliminated. 


3. New Position of Annular Rings 
Resists nail popping. See the rings at the lower section 
of the shank. Holding power is concentrated deep in the wood 
Rings tighten as the wood dries. 


4. New Shank Diameter 
Faster 25% more dry-wall. The new diameter is 
.094 instead of .098. You get more nails per cwt 
need not nail! so closely. 


in Modern Home Construction — 
Sheffield's new-design Dry-Wall See your Sheffield Dealer for new-design Sheffield Dry-Wall nails 


nails make ordinary dry-wall nails or write Sheffield Division, Armco Steel Corporation, Sheffield 
as obsolete as lath and plaster. Station, Kansas City 25, Missouri. 


a -— € 
ARMCO ‘Sheffield Division 
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Watch sales 
go up when 


ERAMAFLEX' 
goes down 


The sales magic of ceramic tile takes on new meaning 
when you install Ceramaflex resilient ceramic flooring 


in your new homes. Here's all the built-in beauty, per- 


ilities are lim- 
tagination with 
comple 


lable i 


hown above wa 


. " ombining Tawn 
manence and easy care of conventional ceramic floors I 


ainut panel 
with two important plus values: Ceramaflex is quiet and 


comfortable underfoot. It’s the perfect floor for kitchen, 


ROMANY 


bath, entrance hall, family room and utility room. 
Ceramaflex creates an exciting new focal point for your 
sales efforts. Try it in your next model. Your ceramic tile 
contractor or nearby Romany*Spartan distributor will 


be happy to provide more information and samples of 


SPARTAN, 


the entire Romany-Spartan line of quality wall and de er B aa. 
d 4 onded in a p fo € exible r 
grid. Installs quickly and « 


helow grade. Be 


or u 11 
CERAMIC TILE Ceramaflex is ready for us 
laid. Over-all thickne 


UNITED STATES CERAMIC TILE COMPANY 


Ceramaflex® is the exclusive product of United States Ceramic Tile Company 


Each 9" x 9" Ceramaflex square is made 
eramic tile ecurel 
u 


floor tile. United States Ceramic Tile Company, 


Department AB-17, Canton 2, Ohio. 
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You only pour concrete once with 


K«M Ashestos-Cement Air Duct! 


K&M Asbestos-Cement Air Duct lays directly on vapor require fewer joints. (Pipe sizes are 4”, 6", 8", 10", 12", 

barrier, requires no concrete encasement and no anchor- liameters.) Finally, you can pour the concrete 

ing, AND won't float. slab floo peratio fter quickly se the 
K&M Air Duct tape 


K & M Asbes 


K&M Asbestos-Cement Air Duct 
str le Won't cor de or deteriorate 
0 nder normal super posed 
floor. Its bore remains smoott 


nimpeded air flov 


in the lasting quality, heat trans 

€ overall savings of K&M Asbestos 

^ K&M Asbesto i 0: Keasbey & Mattison Con 
13 a., Dept. P-3691 


— " (To - e ^ A ! 
sbev & Mattison at Ambiler 
116 aA B n (st [O 
Neasbe i P A a 18011 at Ammer 
e 
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Fella — casement 


windows 
combine traditional styling with “instant screens" 


traditional design beauty of PELLA WOOD CASEMENT WINDOWS lead: 
straight to the discover f the exclusive Rolscreen featur 
1 is the famous inside screen that rolls up and down like a 
window shad unique convenience women enjoy using and lik 
to demonstrate to their friends. PELLA WOOD CASEMENTS also offer 


removable muntins that snap in, snap out for easy painting and 


cleaning. For year 'round comfort, stainless steel, spring-type weather 


— 


stripping surrounds all four sides of the sash. And for people who 


f 
INSTANT SCREENS 


Jescribe famous ROLSCREEN®...the 
nside screen that rolls down, up and out of sight 


think "big", PELLA provides the largest standard wood casement on the 
market—up to 68" glass height. See the PELLA distributor listed in 


your lassified tele pl one directory r mail : oupon 


-THIS COUPON ANSWERED WITHIN 24 HOURS. .... . 


ROLSCREEN COMPANY, Dept. MB -39,Pella, lowa 


Please send illustrated details on PELLA WOOD CASEMENT WINDOWS 


LLA cn MITY W ULTI 
AP with the exclusive Roiscreen feature. 


PURPOSE WINDOWS, WOOD FOLDING — 


DOORS AND PARTITIONS, ROLSCREENS | pan 


AND WOOD SLIDING GLASS DOORS 


and YOU will 


Electromode 
C ison from the standpoint of safety engi- 
e s there's no va in electric heat- flameless 


ing to match Electromode's exclusive All-Alumi- E LE CTRI le W V AT 
num Safety Grid. Only Electromode has this 
feature, tested and time-proven to be the safest » , Diy : eun 

B 2 omparison from the stan point of performance wul show 
acies. Vr sanded deco that Electromode's Aluminum Grid has many other advan- 
mode to leadership in the electric heating field. tages, too. Aluminum is rust resisting, non-corrosive. It is 


There ore no exposed hot wires. No glowing one of the best known metals for conducting and radiating 


: . heat. Yet its surface temperatures in operation remain 
coils. Allheating elements are permanently embed- > F at ka 

amazingly low. Trouble-free Electromode grids are guaran- 

ded deep inside a cost aluminum teed five years against burnout and practically eliminate the 

sheathing, ossuring positive pro- FN need for service calls. More and more contractors are install- 


" 


r : \ ing Electromode because comparison has shown it the 
tection against fire, shock or burn. VY D 


cleanest, safest and most efficient flamek electric heat on 
the market today. Continue to install Electromode and 
build up your dividends in mounting customer satisfaction. 


ELECTROMODE LOW-LEVEL BASEBOARD HEATERS 


Offer the last word in modern heating for any home. Electromode perimeter 
heating provides the mfort of radiant warmth along outer walls, under 
windows and across flo Co in varying lengths. Customized, matching 
fittings permit a ple« J baseboord effect in any size or shape room. 


WALL MODEL DOWN-FLO HEATERS BATHROOM and SMALL 
AORTA Cl ee su pem ROOM HEATERS 


odorless, fa ated heat is evenly distributed throughout Just right for small rooms. Perfect for bathrooms, 


deal for cold hallwe ecreation rooms, and wher 


Qor om yoth Re j d Surfac vides quick, omical warmth with the flip of o 
All have Electromode's exclusive Aluminum 


extra warmth is frequently welcomed. Pro- 


switch—at the temperature you select. Automatic 
thermostat keep there tyling adds to 
bathroom beauty 


PORTABLE SUSPENSION TYPE pem COMMERCIAL DOWN-FLO TYPE 


, - Especially wefvi for supplying extra heat in widely separoh Here are units thot provide the perfect answer for 
ed areas. May be plugged temporarily or suspended many hard-to-heat areas. These sturdy heaters come 
from swivel-type brackets. Automatic thermostot. Adjustable in a wide range of capacities. Abundant, evenly fan- 

— louvers permit flexibility directing fan-forced warmed oir circulated warmth is assured for factories, auditori 
—" wlan medi daii . à ums, schools, churches. Automatic thermostat is tamper- 


proof. Complete heat regulation may be arranged 
from a remote central control point 


cor € eG $ iec representative or write for 
free 0 e io 


MEET EVERY HEATING NEED que problem you'll moke e wise decision to 


Electromode's complete line embroces more thon 400 types, model 
of flameless electric heat ng units d systems for every purpose. Included are wide EI d 
" * rom 
choices for residential, commercial, industrial and farm application ect o e 
Division of Commercial Controls Corporation 


Dept. AB-91, ROCHESTER 3, NEW YOKR 


and capacities 
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PELLA PRODUCTS M 


ARCHITECT: BLAINE DRAKE 


CONTRACTOR: HOMES & SON, Prom, ARIZONA 


wood 


= folding doors 
add privacy to open living 


/ Homeowners have both privacy and rich beauty at their fingertips when you 
HHIH install PELLA WOOD FOLDING DOORS. Used as room dividers in open plan living, 
SPECIAL ALLOY STEEL HH / these handsome folding doors give interiors the natural warmth of genuine wood 
spring hinges run horizontally / veneers. You may order PELLA WOOD FOLOING DOORS factory-finished or unfinished for 
and are spaced 14-7/10" apart. on-the-job painting or staining. Patented “live-action” steel spring hinging assures 
Panels come together quietly, : , è 93 x 
fiat and compact. j / effortless operation of even the largest units. Solid wood *'Lamicor" construction 
prevents warping. Factory-assembled PELLA WOOD FOLDING DOORS are available for any 
width and in heights up to 12'—1*. Call the PELLA distributor listed in your classified telephone 
directory or mail coupon 
6 Fine Wood Veneers + ASH + OAK > PHILIPPINE MAHOGANY + AMERICAN WALNUT > BIRCH « PINE 
ROLSCREEN COMPANY, Dept. MB-40, Pella, lowa | 
PELLA ALSO MAKES QUALITY WOOD FOLDING Please send details on PELLA WOOD FOLDING DOORS 
PARTITIONS, WOOD CASEMENT AND MULTI-PURPOSE — 
MAME 
WINDOWS, ROLSCREENS AND WOOD SLIDING - 


ram NAME 
GLASS DOORS. : 
ADORESS 


CITY & zone f 


ee — = = a a ‘MlŘ 
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A LONG-BELL “CONTRACTOR LINE” BIRCH KITCHEN 


*TO INSURE PROFITS 


On er., Natural Wood Kitchens 


When your kitchen customers demand quality cabinet 
construction, plus the warm beauty of natural wood, 
PLUS low-cost—you’ll find the solution in Long-Bell's 
“Contractor Line” Birch Kitchens. 

These attractive, modern, natural wood cabinets fit 
any size or shape of kitchen. They are ideally suited to 
new construction and remodeling jobs where economy 
is an important factor. They're precision built in 3” 
modules for fast, simple installation, and smoothly sanded 
to save time on final finishing. 

In spite of their low-cost, Long-Bell “Contractor Line” 


Birch Kitchens have the eye appeal, the quality feeling 
and the luxurious appearance that sells on sight—makes 
satisfied customers every time. 

Long-Bell “Contractor Line” Kitchens including the 
corner lazy susan, wall, base, sink, range, oven and utility 
cabinets are immediately available, setup or knocked 
down, from stocks at three conveniently located Long-Bell 
warchouses. Fastest delivery is assured. 

For complete information on low-cost Long-Bell “Con- 
tractor Line” and Long-Bell Deluxe Natural Wood 
Kitchens call, write or wire your Long-Bell representative. 


SGeneral Plywood Corp. 


INTERNATIONAL PAPER 


Ine Ber. Division re) 


A Quality Name in Forest Products 
Longview, Washington 


Kansas City, Missouri * 


e 


Primos, Pennsylvania 
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2-WAY RADIO 


GIVES YOU 


AN EXTRA HOUR A DAY 


The Gonset FM Business Communicator makes 
2-way radio communication a practical, economical 
tool within the means of every business and indus 
try. Gonset 2-way radio saves time and money 
makes for greater productivity every business day! 

For instant contact between office and cars or 
trucks, for inter-unit communication, for expediting 
materials handling Gonset 2-way radio is the 
modern answer 

Gonset system design, featuring matched compo- 
nents, antennae, co-axial cables and antenna sup- 
ports, makes it possible to tailor a communication 
system to fit your exact needs at moderate cost 

Gonset combines a quarter of a century of experi- 
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ence with creative engineering and superlative 
workmanship to bring you the best in communica- 
tions equipment. Test procedures unique in the 
industry permit constant quality control. 

An authorized Gonset distributor will install, 
service and maintain the FM Business Communi- 
cator system for you to assure years of trouble-free 
performance. Write for the facts today. 


4 COINS ESL 


ION OF YOUNG SPRING & WIRE CORPORATION 
801 SOUTH MAIN STREET, BURBANK, CALIFORNIA 


COUPON : Piease send me, without obligation, full infor 
mation on the Gonset FM Business Communicator and the 
name of the authorized Gonset distributor nearest rite 


NAME 


ADDRESS 


CITY. —ZONE — STATE 


GONSET, Dept. AB-9, 801 So. Main St., Burbank, Calif. 


| 

l 

| 

| 
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STYROFOAM 


Now, in a single step, you can pro- 
vide for quick form release and give 
your roof a built-in insulation and 
vapor barrier. Styrofoam brand in- 
sulation board —used as a form liner 
—bonds to concrete with positive 
keying action. When forms are re- 
moved, permanent insulation is in 
place, ready for finishing! 


When you use Styrofoam insulation 
board as a form liner, you'll save con 
struction time and costs while building 
in superior insulating values. With this 
modern technique, conventional forms 
are first lined with boards of light- 
weight, rigid Styrofoam. Reinforcing 
rods or mesh are placed on the insula- 
tion, and concrete poured directly on 
the Styrofoam 

The results: forms release easily, and 


34 


the section has permanent insulation 
in place, ready for finishing with no 
intermediate steps needed. You won't 
have to install a vapor barrier because 
Styrofoam acts as its own vapor barrier! 
Styrofoam insulation offers many 
advantages for use in modern building 
techniques, such as thin shell construc- 
tion. The rigid boards have positive 
keying action to concrete. They're ex 
tremely light in weight, making them 
easy to handle for rapid installation. 
Styrofoam used as a combined form 
liner and permanent insulation is ideal 
for many curved surfaces including 
barrel vaults and hyperbolic parabo- 
loids as shown above, as well as for 
low-cost, insulated concrete curtain 
walls and tilt-up sections (right). 
Styrofoam insulation also offers out- 
standing advantages for insulating con- 
ventional masonry buildings. For ex- 
ample, Styrofoam insulation can be 


adhered easily to block or brick walls 
with portland cement mortar. Then 
plaster or wallboard may be applied 
directly to the face of the insulation. 
No furring or lathing is required! And 
for insulating in cavity walls, simply 
adhere Styrofoam to the outside face 
of the inner wythe. Because of the 
high moisture resistance of Styrofoam, 
separate vapor barriers are seldom 
needed. 


Styrofoam insulation provides per- 
manent insulating values because its 
low “K” factor stays low. The millions 
of tiny non-interconnecting air cells in 
this rigid foam keep the passage of heat 
to a minimum, regardless of humidity 
conditions. Water and water vapor 
don’t penetrate Styrofoam and build 
up inside. When you insulate buildings 
with Styrofoam, heating and cooling 
costs stay permanently low. And be- 
cause Styrofoam is light in weight and 
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Hyperbolic paraboloid (above) and barrel-vault roof (right) show Styrofoam insulation form liner ready for plastering. 


1-step form liner, insulation and vapor 
provides built-in savings 


easy to handle, installation time and 
costs are low 

Styrofoam and the other Dow Build- 
ing Products offer positive advantages 
in performance and construction sav- 
ings. For complete information on re- 
sulting insulation values and installa- 
tion instructions, write THE DOW CHEM- 
ICAL COMPANY, Midland, Michigan, 
Plastics Sales Department 1510D9, 


Styrofoam is a registered trademark of The Dow 
Chemical Company. It is applied only to the homo- 
geneous expanded polystyrene mode according 
to on exclusive Dow process. Styrofoam brand 
insulation board is available only from Dow and 
its authorized representatives 


Other Dow Building Products 


Saraloy* 400 flexible sheet flashing. Con- 
forms to almost any shape, adheres to most 
building materials. Accommodates expan- 
sion, contraction. 


Roofmate* lightweight insulation for built- 
up roofs. Acts as its own vapor barrier. 
Easily handled, quickly installed. 


Polyfilm* tough polyethylene film for use 
as vapor barrier under slab floors, in crawl 
spoces. Use for equipment cover or tem- 
porary enclosure. 


Scorbord* (patent applied for) insulation 
board for perimeters and foundations. Ex- 
cellent moisture barrier, prescored for easy 
installation. Trademark 


THE DOW CHEMICAL COMPANY 


SEPTEMBER 1961 


14-inch Styrofoam serves as form liner, permanent 
insulation and base for plaster in this lightweight 
tilt-up panel. 


Midland, Michigan 
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“UTILITY GRADE WEST COAST 
FRAMING LUMBER HAS 
SERVED ME WELL FOR I8 YEARS,” 


says Wes Clausen 
Oswego builder of 
quality homes 


“Experience in building and selling homes in 
the $20,000 to $35,000 class has taught me 
that top quality at a reasonable price must 
be built into every unit. I have successfully 
taken advantage of the 30% savings in lum- 
ber costs afforded by Utility grade, and at 
the same time built a quality reputation for 
myself. In today's competitive market, this 
saving in dimension lumber costs is one way 
I can give buyers more spacious homes for 
their money," Clausen affirms. 

There is a place for Utility grade West 
Coast Lumber in every type of quality con 
struction...residential or commercial. Use » 
it for joists, sub-flooring, rafters, laminated uu 
decks and plank roofs*. ino 

Ask your retail lumber dealer about Utility í * 
grade West Coast Lumber ... he's your local $ 7 

n 
pi 


— 
„ 
* 


" 
supply source. 


r 


Write for 

TECHNICAL BUILDING ) 

FACTS æ When used in accordance with FHA Minimum 
Property Standards for One and Two Living Units, , 


Applications are illustrated... FHA Bulletin No. 300. 


contains span tables. 


 ———— 


UTILITY GRADE 


WEST COAST LUMBER 


WEST COAST DOUGLAS FIR * WEST COAST HEMLOCK 
WESTERN RED CEDAR * SITKA SPRUCE * WHITE FIR 


WEST COAST LUMBERMEN'S ASSOCIATION 
1410 S.W. Morrison Street è Portland 5, Oregon 
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You'll sleep better, 


Mr. Builder... 


if you stick with the shingle that sticks to your roofs, the 
mighty BIRD WIND SEAL Shingle 


WONDERFUL RELAXED F e powerful seals spaced for rainage 
: 1 23 e proved to hold in 125 MPH hurricanes 
FEELING, to know that you've -— . : 
1 n ETE e lay fast in the usual way 
roofed your houses with the lr . , : à 
: : be e no pulling apart or turning 
shingles that aren't going to X * Js : n 
: : : ME». AS. e long lasting double-surfaced construction 
raise a riot of complaints and he LANE Gui N derti : : 
fbecks to correct raised or EM UE oat, By = © advertised to your customers in 
calibac : ` „ The Saturday Evening Post 
blown-off shingles. When you 
install the mighty Bird Wind 
Seal, you save plenty of money 
by eliminating these profit-eating repair jobs. Not to men- 
tion keeping up your prestige as a builder of quality homes. 
Ask your Bird Salesman for colorful displays and literature 
to help you cash in on Bird’s Saturday Evening Post cam- 


paign. BIRD & Son, N., E. Walpole, Mass., Chicago, III., 
Shreveport, La., Charleston, S. C. 
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REVERSIBLE BYPASSING 
SLIDING DOOR HARDWARE 


FASTEST INSTALLATION 
GRANT QUALITY STANDARDS 


One set, available in four track lengths, for 34” or 134” Bypass- 
ing Doors. 

Heavy gauge steel track is available in 4’, 5’, 6’, and 8' lengths 
to fit standard openings. 

Set includes all necessary hardware: adjustable apron carriers 
with quiet, self lubricating nylon wheels, adjustable nylon floor 
guide, brass finger pulls, and all related screws. 

Available: (1) individually packed with track, all hardware, 
screws and easy to follow installation instructions; or (2) track 
end hardware in bulk. 


PARTS & ORDERING DATA 


Each set of 8032 Bypassing hardware contains 
the following: 2 no. 8320 carriers; 2 no. 8330 
carriers; 1 no. 114 floor guide; 4 no. 1019 
finger pulis; 1 no. 8002 track length; 4'O", 5'O", 
6'0”, and 8'0”, and all related screws. 


*Note: Standard Packaging: Track and al! hardware individually packaged. 12 packages per standard 
carton. Also available bulk packed. 


WRITE TODAY FOR COMPLETE DETAILS ON THE 8032! 


GRANT PULLEY & HARDWARE CORPORATION 


EASTERN DIVISION/ | HIGH STREET, WEST NYACK, N.Y. 
WESTERN DIVISION / 944 LONG BEACH AVE., LOS ANGELES 21, CALIF. 


GLIDING DOOR HARDWARE + DRAWER SLIDES - DRAPERY HARDWARE + POCKET FRAMES * PULLS * SPECIAL SLIDING HARDWARE / CLOSET RODS 
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IDEA No. 1 FIREPLACES 


Designed as part of a dividing wall between a family room 
and kitchen, this modern fireplace gains added importance 
as a focal point because its raised hearth extends, on one 
side, to become an end table. Because the fire is above floor 
level its heat is more effective on those seated in the room 
Back of fireplace forms an open barbecue on the kitchen side 


e-duty fireplaces 


72" MINIMUM CONC. CAP 


Gi FLASHING A COUNTER 


FLASHING 84:9 TC FLUE LINER 


~FULER BRICK 


-FACE BRICK 


—— 


3.4* 


— rig aaa A 


3 4724 «44^ STEEL 
ANGLES 


L 
— 
s 


SANOSTONE 


HEARTH FIREBRICK 


14° a 242702472" 
STEEL ANGLE 


z. ob 


FILLER 
BRICK 


Two-way design between the living and dining rooms acts as 
a partial divider, allows fire to be enjoyed in both rooms 
Facing to ceiling is of natural finished V-jointed wood to 
complement far wall in living area. Raised hearth, of sand 
stone, extends to adjacent wall to form a seat and combines 
with end planter to complete the geometrical overall pattern. 
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CEILING JOISTS, 


MASONRY FACE BOTH SIDES 


* 2 nomz 


Brick adds 


wall surfaces 


designed te 
two roon 

ope ung is 
the need fe 
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"mW cwm we cpm 


= 
hss oe 


= 


= 
— 
F- 


17° 221° T.C. FLUE 


— 
=e 


3°2 3*11/4" L SUPPORTS 


= 
E 
iX 


RSEN 


PLASTER THROAT 


— 
SS 


— 


GARS @ 18°0.C. _ 


— 


FIREBRICK C. !. DAMPER 


$*23"11A" L LINTELS 


oes eren 
D 


rugged texture and contrast to the simple, flat 
in this house; hearths of various heights were 
fit naturally into the different floor levels of 
TT] keep carpeting sale from embers Two-way 

oney-saver, warms both rooms and eliminates 
r two separate fireplaces and chimney flues 


ouses 


Simplified i 
into single 
contrast viti 
jointed pine 
unit; hearth 
box, open 


B 


8^ PINE, PAINTEO WHITE 


| | 


BRICK, PAINTED WHITE — 


itional design combines fireplace and wood box 
Brick facing has been painted white, to 

the warm tones of the surrounding butterfly 
paneling. A molded wood strip frames the 
square ceramic tile. Door, at back of wood 
nto garage to allow storing of wood from outside 
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. for more than 70 years the unqualified choice of 


& NESTED 


homeowners who want only the finest." Side-matched for 


precision laying. End-matched, with specially designed â PACKAGED 


tapered tongue, for greater strength and uniform tightness. 


Available in easy-to-handle units as follows: 4. S T R AP P E D 


CONVENTIONAL BUNDLES (8 feet and shorter) | 
in packages of approximately 650 feet. NESTED 2 FASTER DELIVERY 


BUNDLES (8 feet long, 24 feet to the bundle). EASIER HANDLING 


STRAPPED PACKAGES, containing 35 nested bundles, 
We also specialize in “Big A" quality 
840 feet per package. Nested bundles of 1 H- foot pine boards, dimension, special items 
and paneling in Standard Packages 
Shorts in strapped packages. Top and bottom of each or Custom Packaged to your order, 
Delivered HOW you want it, WHERE 
package protected with corrugated paper board. you want it, WHEN you want it! 


FORDYCE bes Lumber Company 


FORDYCE, ARKANSAS 
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American Builder, September 1961 


WESTERN NEWS 


Seattle Plastering Company | « ce Memberships 


Given to Merchandise Homes 


Develops New Pre-fab Wall e ve 


home sales, Glendale Park De 
A workshop-made exterior stone panel rock surface to a cement bed. When velopment Co., Dallas, has un- 
wall has been developed by R. L. Mor- finished, the panels look similar to derwritten the purchase of 500 
gan Co., Seattle, a plastering firm huge sections of “brushed” aggregate memberships in the Singing Hills 
The wall achieves desirable "shadow concrete slabs. Country Club. 
depth” along with versatility for con- On interior surfaces, the panels Ihe memberships are free with 
ventional interior insulation and finish. have steel studs so lath and plaster can each new home purchase in the 
The wall is economical. be installed. There is ample space be Singing Hills development. The 
Construction starts with a steel chan- tween the two surfaces for insulation homes are priced up through the 
nel iron frame, strengthened with steel and vapor control. The panel has more $20,000 category : 
studs or braces. Backing is sprayed on shadow detail than by the old method Builders in this section are 
it’s a bonding material that holds the of washing cement with acid Harrill & Foley, Glynn Phillips, 
Lawrence Moffat, Guy Sansom, 
= : McDonald Homes, J. H. Car- 


The Faster House? Portland penter Guy Allen, Jr., Wilson & 

: Clyce, Jake Holmes & Asso., 

8 cmt eg ha Builders Got the Job Done Cliff-Tex Builders, Residential 

ande ä In 72 Hours for 61 Home Show Realty, and George A. Mobley 
Home financing and. property 


improvement will highlight the 
discussions at the Southwest 
Area Conference September 21 
and 22 in Fort Worth. The affair 
will be held in connection with 


By combining new building materials 
and new techniques, members of the 
Portland, Oregon, Home )uilders 
Assn., took just 72 hours to build a There's a skyrocketing trend over the 
2.300 sq. ft. model home, plus a 440 nation for second home construction 
3 home builders’ home show sq. ft. attached garage, for their re for lumber dealers and builders, who 
* MP * cent 1961 home show l use a little n That's the opin- 
Principal ipediercat the mee More than 45,000 visitors attended ion of Richard Peyran, regional sales 
the event during a 10-day stand. Fac manager, Potlatch Forests, Inc. Peyran 
ing will be Jim Burke, NAHB tory finished panels—plywoods and spoke before about 36 lumber dealers 
president, and Neil Hardy, FHA hardwoods—were credited for the speed recently in Portland. Those attending 
commissioner 


with which the home was erected were from the Northwest area. 
lenders, realtors, and 


2nd Home Market Emphasized 


Builder 
government officials ill go into 
every phase of financing new 
homes, and multi-familv rental 
projects, Chairman O. L. Conger 
of the National Home Show 
Committee inounced 


Los Angeles Population Heads 
For Hills; SC Business Up 


The Los Angeles population pattern 
is continuing to move to the outskirts 
of the city, reports Chris Dunkle and 
Associates, Los Angeles. During the 
505 the San Fernando Valley popula- 
tion shot up over 40095. Catsworth, 
Reseda, and Sepulveda reported in- 
creases between 200 and 400%. Total 
figures for Los Angeles at the end of 
1960 was 2,515,400, up 36.400 since '60. i 
In Southern California, business z E ya — T , 
scems to be improving. Greatest ac- Savings & Loan Firm Wins "Beautiful" Award 
tivity is taking place in heavy engi- Great Western Savings and Loan Association's executive office, Los Angeles, was one of 
neering: 146% increase. Non-residen- 10 buildings selected from more than 300 nominees to win the 4th annual Los Angeles 
tial building is up 239, vsesidiential Beautiful Award recently. Quite a departure from the usual heavy architecture, the 


5 — structure was picked among nominees comprised of factories, warehouses, office build - 
building is following with 14% ings, churches, and hospitals. Great Western is the seventh largest S&L firm in the nation. 
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SELECTED WESTERN HOUSE 


J 


nook kitchen 


8-028-10 10-02 8-6 family rm. 
’ 16-9211-10 


garage 
21.0. 20-3 


living rm. 


13-3 2 18-0 


Bedrooms are located on second floor for extra privacy 


House plans include 850 sq. ft. of living space on first floor, 765 sq. ft. on second 
floor and a 400 sq. ft. garage. Special features include a separate dining room, kitche 
laundry, four bedrooms, two and one-half baths, plus a brick fireplace in living room 


163 — 
VIEW FROM TERRRACE shows 31’ long KITCHEN-LAUNDRY has door to garage (center), dining nook: offers glimpse of 


area when living and family rooms are dining room through opening at left. Peninsula counter houses the set-in range with 
combined. Shuttered doors a« divider concealed vent hood above, built-in oven and cabinets in convenient spot at one end 
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sales for California builder 


The two-story house, which cuts down 
on roof and foundation costs, is mak 
house 


xample of why its 


ing a well earned comeback. The 
sh mw he re il 
popu rity is 50 deserved It was built 
in Claremont, Calif. by Newcastle 
Homes. Its combined first and second 
floors show an amount of liv 


oncentrated in the 1,615 


imazing 
in pace 
sq. ft. plans 
i sheltered entrance 
rectly to the 


leads either di- 
living room or, a few feet 
o the 


entrance hall also act 5 


away, up the stair 
floor The 
buffer between the living room and sep 
arat 


bedroom 


à 


Since Californians 
'spitality, the |n 


dining room 


are noted for their 
ing and actually one 
larg divided by decorative fold 
ing doors. When these are joined a 31’ 


results, one that 


amily rooms art 


irea 
room 


also ope ns 
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through large glass sliding doors, to a 
rear patio. A brick fireplace 
outside ill, can be enjoyed in one or 
both of these rooms. A centrally located 
half-bath is a convenience T 
and guests alike 

In this hous the 
its most attractiv 
the qualities of a 


along the 


family 


kitchen is one of 
assets and combines 
tood preparation 
center, laundry and an informal eating 
Well lighted and h high-styled 
birch « it could ll serve as a 
Dire 


garage h 


spot 
ibinets 
second family 
ind to the 
provided. The washer-drver is 


et into a counter cabinet 


room access to 


outdoors been 
neatly 
ind out of 
Windows 
throughout are sliding aluminum 
Gathered about a small central hall, 
t large bedrooms, two baths are on the 


upper floor, All have than ade 


ight when not being used 


more 


Linen and bulk 
is also included. House 
is a combination of brick, stucco and 
painted textured wood siding. Price 
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BRUCE 
Ranch 


Plank’ 


Popular-priced 
pegged oak floor 


You don’t need to break your 
budget to get buyer-appealing 
rooms with distinctive features. 
Bruce Ranch Plank is the popular- 
priced version of famous random 
Oak plank flooring. Walnut pegs 
are factory inserted, and the beau- 
tiful factory-applied finish saves 
the expense of on-the-job sanding 
and finishing. Ranch Plank is easy 
to lay: just alternate the 214” and 
314” widths and nail them like 
strip flooring. Write for Bruce 
Flooring color booklet. You'll find 
our catalog in Sweet's Files. 


E. L. BRUCE co., 
MEMPHIS 1, TENN. 


World's largest manufacturer 
of hardwood flooring 


Q feature f loor for special" tooms 


RETAIL PRICE, EAST COAST P.O.E.; $1 
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Need money and can't find it? Here's some 


ways to increase finances 


Need money for a land purchase: 
Looking for working capital—or fund: 
for improvement 

The mone 
find. You 
out-of the 1 

[his point wa 
cific Coast Builder 
cialty builder Alla 
fayette, Calif 

But besides recognizing the problem 
Fuller offered some 
to builders 


needn't be so hard to 


may be overlooking some 
financing devices 

ome at the Pa 
Conference by spe 


Fuller, from La 


concrete solutions 


Land purchases and improvements 
Fuller said that frequently land can 
be bought on a subordinated basis. In 


other 


words, the builder « 


1 make a 
small down payment and -ontract to 
pay the This can be 


either on a yearly basis 


done 
or the builder 
may pay for lots as the houses are sold 

‘Getting money for improvements 
presents a little more of a problem,” 
says Fuller. “But there are three ways 
that can be tried," he 

|. Take the cash out of your pocket 

2. Negotiate a loan from a private 
investor, or 


balance 


savs 


3. Arrange for improvement bonds 

The first way is out for most builders 
because all their cash is tied up. The 
second way is usually expensive and 
sometimes requires relinquishing part 
of the profit per house. The third way, 
although new to most builders, is fre 
quently the best and cheapest way to 
raise the money 

Fuller says that in California and in 
many other states a builder can form 
an “Improvement District,” which, un 
der state laws, can issue bonds secured 
bv finished lots. These bonds usually 
carry interest coupons of 6 or 7° 
They are tax-free and, therefore, have 
appeal for investors. Besides this, the 
bonds are attractive to land owners be 
cause they guarantee that the improve- 
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ments will be paid for 

Ihe details of forming an Improve- 
ment District can be worked out by the 
builder 
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are Urs let 
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Getting working capital 

‘After you have used up all of your 
own money 
from 
need 


ind. borrowed all vou can 
mother-in-law and vou still 

give thought to selling 
stock in your business," says Fuller 

Manv builders feel that stock 
ire only for General Motors and 
AT&T, but this is not true, he said 
He pointed out that the forming ol 
small corporations is quite common 

Admittedly, selling of stock is a de 
toiled procedure, but a competent law 
ver can guide the builder, says Fuller 
Stock can be sold to the public through 
1 broker or the builder may want to 
dispose of it himself to friends, rela 
tives, suppliers, subs or employees. 

'By selling stock, you get money 
with no due date and no interest pay 
ments," says Fuller 

"On the other hand, you give up 
part of your profit and ownership," he 
acknowledges, "sometimes even 
trol." 

'But even if a builder must give up 
a half interest in his business, it may 
only be temporary," Fuller points out 

"Let us suppose you have some prof 
itable deals lined up, but do not have 
enough cash to retain a large amount 
of the stock yourself; then you might 
secure an option to purchase the re 
maining 40% or 50% of the stock at 
its original price two later. 

Fhen suppose the venture 
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by Bill Rodd 


and the stock doubles or triples in 
value. You then exercise your option 
to purchase stock—and you make your 
real profit, not in salary, not in profit 
which has to be reported as ordinary 
taxes, but in value of the 
stock on which you can take a capital 
gains 


increased 


Knowing how to get money makes 
all the difference in the 


small builder. 


world to 


"But many builders have a hazy idea 
of where they are going and how they 
intend to get there,” Fuller says 

“Do your planning on paper," he 
counsels. “Make a 10-year plan, in 
cluding your broad goals and general 
ideas as to how you will reach them. 

“Then make a 5-year plan—it should 
have a little more detail. Then a | 
year plan; now you can really get 
down to business and you will see 
whether or not your one-year plan ties 
in with your five and ten year plans 
Then, prepare a 3-month plan that is 
really concerned with vour immedi.t 
problem." 

Fuller said that the builder who does 
such planning will find that many of 
his pre-conceived ideas are not practi 
cal at all. But he will also find that 
such plans will enable him to get valu- 
able counsel from his banker and 
others in whom he has confidence 
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ADVERTISING 
SALES REPRESENTATIVES 


WALLS and WAINSCOTS 
made of 


ESI SANDALWOOD HARDBOARD 


are guaranteed 


to take abuse 
here's proof... 


Sandalwood Hardboard will stand 
up under hard use and still look 
beautiful. Applications like this grocery 
fixture point up these things: the pre-finished sur- 
face is permanent it is baked in, not baked on... 


it won’t wear off, is impervious to water, oil, food 


, rure, /, 
* 
N 


n-- 
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stains, dirt, grease, bumps and nicks 

Sandalwood Hardboard is beautifully modern, 
easy to apply, requires no painting when used inside 
and requires little or no maintenance 

Some typical applications of Sandalwood are for 
partitions in commercial buildings, wainscoting in 
schools and home family rooms and as feature walls 
Sandalwood stays beautiful and tough even when the 
use is rough 

For samples, literature or further information, 
consult your favorite lumber or building material 
dealer or write Forest Fiber Products Co Forest Fiber Products Co. P.O. Box 68-AB, Forest Grove, Ore. 
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Why so many western building jobs rely on 
MATERIALS, SYSTEMS, SERVICES BY U.S.G. 


Over 20 U.S.G. sales offices and Throughout the West you find U.S.G. products and systems at work. 
E WAT eee Saree You find U.S.G. preferred on the majority of jobs, and for very 
good reasons. The work moves along quickly, profitably. Materials 
maintain constant high quality, orders are filled on schedule. Imaginative, 
time-saving U.S.G. systems cut labor cost, produce better construction 
when the job’s done. Like to hear how U.S.G. can help you meet 
your building problems? Write: 2322 W. Third St., 
Los Angeles 54, Calif., Dept. ABW-13. 


UNITED STATES GYPSUM 


the greatest name in building — — 
EALCO* asphalt shingles... 
the dd — 


designed for western 
T. M. Reg. U.S. Pat. Off. requirements. 


Build in 

the look 

of luxury 
that 

closes sales! 


PATRICIAN 


rute MECHANICS’ ''MOUSK OF BUILT-INS'* 


"" ROBERTS: FOLD 


Mg mS Cy 


S 
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chosen by leading builders of award-winning homes* because 


THEY OFFER: 


€ 100% ACCESSIBILITY... full use of every inch of closet space 

€ THREE DECORATOR STYLES... Patrician, Moderne, Vogue 
to give a custom-finished look with every decor 

€ COMPLETE SATISFACTION... made of 24-gauge formed steel, 
ROBERTS-FOLD doors never warp, stick or jam 

€ SILENT OPERATION ...nylon-surfaced bearings glide 
whisper-quiet along twin tracks 

€ EASY CLEANING... ROBERTS-FOLD doors clean easily with 
a swipe of a damp cloth 

€ THE ROBERTS GUARANTEE...on every door 


YOU SAVE: 

€ CARPENTRY and PLASTER COSTS ...the floor-to-ceiling 
8’0” door eliminates the need for framing and finishing 

@ PAINTING COSTS...doors are delivered with a semi-gloss 
coat in Epon Beige, need no painting 

€ INSTALLATION COSTS... fully-assembled, factory-balanced 
doors can be installed by one man in 20 minutes, 
require no expensive call-backs 

@ HARDWARE COSTS...every door is delivered complete 
with hinges, screws, door plates and handles 

MODERNE @ THRESHOLD COSTS...doors come complete with exclusive, 

interchangeable top and bottom twin tracks 


WRITE TODAY FOR A.I.A. Flie No. 101 RM 


cum ROBERT'S co. pert. Ab-9 


600 NORTH BALDWIN PARK BOULEVARD » CITY OF INDUSTRY, CALIFORNIA 
Quality Products for Home and Industry for over 20 Years 
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Another nine-page report to builders from the Douglas Fir Plywood Association, Tacoma, Washington 


nm A basic structural system for farm and commercial buildings that costs less than 
$1 a square foot [P] One-step wall method that takes just one thickness of plywood for 
siding and sheathing 3| Two new plywood floor systems that cut floor construction 
time in half 4 A new truss that costs less, weighs less and is easier to make 
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Always specify by DFPA grade trademarks 


DFPA FIR PLYWOOD 


RIGID FRAME 


Simplest, most economical way to enclose space 
and get buildings that have clear spans up to 52 ft. 


THE RIGID FRAME SYSTEM is a quick, inexpensive way to get basic shelter for less than 
$1 a sq. ft. It's economical in material, time and capital outlay. It's easy to master, 
even for unskilled labor. The system consists of a series of load-bearing arches, made 
of four lumber members rigidly connected by nailed plywood gusset plates, and tied 
together by plywood walls and roof. Frames are quickly assembled, offsite or on, and 
quickly set in place 

DFPA has rigid frame building plans for spans from 24' to 52’, and construction 
data for over a thousand variations, to conform with conditions in various parts of the 
country, and commercial as well as farm uses. Included are different spans, leg 
heights, roof loads, frame spacing, wall treatments, etc 

'The first application of the rigid frame was for farm buildings. Poultry houses like 
the one above in Western Washington have been built for 80c or less per sq. ft. for the 
basic shell. One of the most recent large-scale farm uses, four 52-ft.-clear-span potato 
warehouses, cost $2.10 a sq. ft.—including insulation, wall lining, shingles and a ven- 
tilation system. But rigid frame buildings need not look utilitarian and plain. The 
system, when varied with vertical walls and different window and siding treatments, 
is extremely logical for public buildings, churches, schools, and even residential con- 
struction. See examples at right. 


One of the first residential applications of the rigid 
frame was at the Champaign, Illinois Research House built by the 
Douglas Fir Plywood Association last year. The two-car garage was 
built with prefabricated rigid frames made up of 2 x 8 West Coast 
lumber framing and gusset plates of 34” plywood. Frames were 
delivered to the job site as half-sections, assembled on the ground, 
and quickly tilted up into position, two feet o.c. Roof decking was 
3%” plywood, applied with Plyclips 


v 


Park shelters and school buildings can 
make good use of the rigid frame system. For a cost of 
$3.05 per sq. ft. the Little Rock, Ark. Park Department got 
this 25-foot-clear-span cooking shelter with a concrete slab 
and large stone fireplace. Rigid frame members are 4 x 10's 
and rest on concrete footings six feet o.c. Architect Robert 
Robinson and engineer Scott Farrell worked closely with 
DFPA engineers in designing the structure so sidewalls 
could be partially open. Contractor was H. L. Upton 


For more information on the rigid frame system, write 
Douglas Fir Plywood Association, ''acoma 2, Washington 


This North Carolina chapel dem- 
onstrates the adaptability of the rigid 
frame. It differs from the usual design in its 
straight sides-DFPA's construction recom- 
mendations for builders include details of 
this variation. The chapel cost $6.96 per sq. 
ft., including masonry, foundation, Texture 
One-Eleven siding-sheathing and roof of 
plywood stressed skin panels. 


IDEAS FROM PLYWOOD RESEARCH 


Always specify by OFPA grade trademarks 


STURD-I-WALL 


A time-and-money saving wall system that gives 
you both siding and sheathing in one operation 


STURD-I-WALL is a one-step building system that uses a single thickness of exterior 
plywood as both siding and sheathing. By eliminating one whole step in wall con- 
struction, you can save in time, labor and materials. Yet you get a strong, good-look 

ing wall. You can suit any taste in siding because plywood can be used in such a wide 
variety of way Texture One-Eleven with distinctive vertical grooves; overlaid 
plywood for an ultra-smooth, long-lasting paint job; horizontal lapped siding, either 
regular or overlaid; panel-and-batten; board-and-batten effect, etc. Sturd-i-wall meets 
FHA requirements, and is in fact even stronger and more rigid than a wall with 
diagonal sheathing and other siding. Where climate requires it, insulation can be 
applied between the studs. Sturd-i-wall works well with panelized construction, too 
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Sturd-i-wall saved $210 on this new fourplex built 
by Wimer Construction Co. in Cedar Rapids, Iowa. Ben 
Wimer says the Texture One- Eleven combined siding-sheath- 
ing not only saves time and materials, but builds a better 
house. In his custom houses, which account for most of his 
business, Wimer has gone almost entirely to Sturd-i-wall 
and says that he saves $700 on a house in the $25,000 range 
About half his savings are in labor. He feels Sturd-i-wall helps 
him give his customers more house for the money, both in 
square footage and quality 


Sturd-i-wall construction helped hold costs to 
$9 per sq. ft. at this 70-unit, low-rise apartment in Mountain 
View, California. Combination siding-sheathing was ?$" med- 
ium density overlaid fir plywood, scored 8" o.c. to give a plank 
effect. It went over 3 x 4's, 16" o.c. Vertical edges of panels 
were shiplapped to give a continuous groove pattern. Let-in 
bracing was not required because of plywood's superior brac 
ing strength. Overhangs seen here, a continuation of the ceil- 
ing, are relief-grain plywood with a natural finish 


The same structural system will be used for a projected 406 
additional apartment units. Jack Douglas, superintendent on 
the job for Premier Construction Co. of San Jose, said, "Waste 
in wall construction is practically non-existent. Plywood is 
the big time-saver on this job. There is no plastering or stucco 
—the siding is a one-operation deal and it is ready to paint." 
Overlaid plywood takes and holds a paint job well, too 


For more information on plywood Sturd-i-wall construction, 
write Douglas Fir Plywood Association, Tacoma 2, Wash. 
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Sturd-i-wall cuts per-house costs 
by $175-$245 for Bob Miller, one of Minot, North Da- 
kota's larger builders, with houses in the $15,000-$19,000 
range. He saves at least $175 when he applies beveled 
siding of medium density overlaid fir plywood directly on 
studs. When he uses Texture One-Eleven for sheathing- 
siding, he lops $70 more off his costs (compared with 
fibreboard sheathing and cedar siding). With savings 
from Sturd-i-wall on a typical 1200-sq. ft. house, Miller in- 
stalls top-grade wool carpeting and built-in kitchen ap- 
pliances without increasing his basic price—a definite 
competitive advantage. Buyers say the all-plywood 
houses are warm and comfortable, even on a sub-zero day. 
Plywood is so stable, with less shrinkage than other ma- 


terials, that there's less chance for seams or cracks at 
door or window openings. 
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TWO NEW DFPA FIR PLYWOOD 


FLOOR SYSTEMS 


Two ways to cut floor construction time in half 
by using plywood over supports on 4-ft. centers 


N Insta-Floor is a panelized system with preframed plywood floor sections 
that cost as little as 35c per sq. ft. in place. Most savings are due to sharply reduced 
labor requirements, because the system entirely eliminates time-consuming cutting 
and fitting of hundreds of small pieces on the job. As a demonstration, Chehalis, 
Wash. builder, George Osborne, laid 1170 sq. ft. of Insta-Floor, including main sup- 
porting beams, in just under 10 minutes with a six-man crew. Another builder, C. C 
Johnson of Muskegon, Mich., used Insta-Floor and saved $39.40 on his first try. He 
expects savings per house to come to about $75 when his crew becomes more familiar 
with the system. 

Both for Insta-Floor (above) and the 2.4.1 floor system (at right), supporting 
beams may be set into pockets in the foundation. This lowers the house, giving it a 
ground-hugging look, and saves significantly in labor as well as materials for wall 
sheathing, siding and painting. 
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FOR BOTH SYSTEMS, supports may be solid or built-up beams or, as on this 5 a y 
Insta-Floor job, plywood box beams for long span, light weight, low cost. T. * 


Basement ceilings are neat 
and attractive — one more advan- 
tage you get when you use 2.4.1. 
Smooth plywood and exposed beams 
are easy to finish and easy to main- 
tain; ceiling looks uncluttered. 

v 


B Tongue-and-groove 2.4.1: Now DFPA has engi- 
neered a tongue-and-groove joint for 2.4.1, the 1!4-in.-thick combination 
subflooring and underlayment plywood. Standard 2.4.1 requires blocking 
under panel edges—new t&g panels do not. Plywood floors are firm and solid 
and make a smooth base for any kind of resilient flooring. The new 2.4.1 
system saved one builder in California $100 per 2000-sq. ft. house, com- 
pared with 2 x 6 car decking. Another builder, G. E. Chacksfield Construc- 
tion Co. of Gardena, Calif., used t&g 2.4.1 on a 154-unit development in 
Rolling Hills, Calif. (above). Chacksfield likes the floor system because it 
saves three ways over others: in time, labor and cross-blocking. It took only 
10 man-hours to install framing and plywood for a 1400-sq.-ft. floor. 


For information on both systems, write DFPA, Tacoma 2, Washington. 
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DFPA FIR PLYWOOD 


KING POST TRUSS 


- 


Here's a new simplified design that gives 
you a truss that's lighter-weight... easier 
and quicker to build... and lower in cost 


THIS IMPROVED plywood and lumber king post truss is less expensive to 
fabricate, easier to install, and does the job as well as or better than 
trusses with more members and costly metal connectors. Developed by 
the University of Illinois, it has been tested both in the laboratory and 
in use. Key to the system is the plywood gusset plate, which insures an 
absolutely rigid connection. DFPA tests of fastening methods show 
pressure-glued gusset plates stronger than nail-glued connections. For 
both, gluing must be done under carefully controlled conditions. For 
most builders, nail gluing is satisfactory and may be more practical 

Builders who have used these king post trusses with other plywood 
components have completed the basic shell of a house in three days. Most 
savings come from simplified roof framing. The truss system also per- 
mits non-load-bearing partitions, and simpler, less expensive floor and 
foundation construction 


King post trusses may have nail-glued or staple- 
glued plywood gusset plates (as above); or gussets may 
be pressure-glued; or simply nailed. They're economical 
because they require only half as many connections as 
other truss designs. Many component fabricators and 
lumber dealers supply king post trusses as part of a 
complete prefabricated house package. Some builders 
who have used them report savings up to $300 a house 
due to use of the prefabbed components. 


Bell & Valdez, large Pacific Northwest builders, 
used king post trusses in 100 houses during a trial run, 
then converted all their models to this type. Low cost 
was the chief reason. Trusses were fabricated by Totem 
Lumber in Seattle. Totem makes the double-gusseted 
truss 30 at a time in a special manufacturing process 
and figures costs at about $1 less than for a comparable 
truss with metal connectors. 


For more information about king post trusses, write to 
Douglas Fir Plywood Association, Tacoma 2, Wash. 


THE DFPA TRADEMARK IS YOUR 
ASSURANCE OF QUALITY PLYWOOD 


TODAY, QUALITY OF CONSTRUCTION is more critical 
than ever before. New building systems like those 
shown here make greater demands on materials, and 
dependability of performance is absolutely essential. 
Buyers are more quality conscious. That's why it's 
more important than ever before for you to specify 
and buy only DFPA grade trademarked fir plywood. 
It's the only plywood backed by an industry-wide 
quality control program, and a quarter century of ex- 
perience in plywood testing and inspection. This pro- 
gram is supported by the overwhelming majority of 
fir and western softwood plywood manufacturers, ac- 
counting for 85 percent of industry production. 

You can depend on plywood with the DFPA grade 
trademark because the DFPA quality control pro- 
gram checks every critical step in plywood manu- 
facture. It includes factory inspection by trained 
quality supervisors—rigorous laboratory testing of 
production samples, and exposure to actual weather 
conditions—and in-use testing of new products and 
finishes. Quality control is backed by DFPA research 
into new structural systems, and information to help 
you to build better with plywood at lower cost. 

Your reputation depends on the quality of your 
construction. That's why it pays to specify only 
DFPA grade trademarked plywood. 


DOUGLAS FIR PLYWOOD ASSOCIATION 


TACOMA 2, WASHINGTON 
an industry-wide organization devoted te research, promotion and quality central 


Only plywood bearing the DFPA grade trademark is | 
made under the industry-wide DFPA quality con- 
trol program. Always look for the letters "DFPA." 
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GARDEN APARTMENT 
BUILDER TRIES—& BUYS" 
—THE WESTINGHOUSE 
RESIDENTIAL 

MARKETING PLAN 


When Panitz Bros. built Cedonia Apartments, Baltimore's 
first Total Electric garden apartments, they put the Westing- 
house Residential Marketing Plan to the test. They wanted: 


1. The convenience of one single point of contact. This 
point of contact was the Westinghouse Residential Sales 
Manager . . one of 67 in principal markets, responsible 
for full-line sales. 


2. The selling appeal of one respected brand name... 
Westinghouse, the best known name in Total Electric 
Living ... for kitchen appliances and year-round heating 
and cooling. 


3. Aco-ordinated merchandising plan tailored to the proj- 
ect and market. Effectiveness was proved when over 
9000 people visited the preview unit within the first two 
weeks. More than 70 signed leases during that period. 
Since then, unit after unit has gone up, completely rented 
before completion. There will be 394 apartments in all. 


Mr. Leon Panitz, president of Panitz Bros., says, “You may 
be sure Cedonia will not be our only Westinghouse Total Elec- 
tric project." 


Whether you build apartments or single family dwellings, the 
Westinghouse Residential Marketing Plan is for you. Your 
Westinghouse Major Appliance Distributor can give you de- 
tails. Or, if you'd like a copy of our free booklet, “New Direc- 
tion in New Profit for Builders,” write to Westinghouse Electric 
Corporation, Pittsburgh 30, Pennsylvania. 


Westinghouse 
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i ADVERTISED AS “TOTAL ELECTRIC BY WESTINGHOUSE,” 


each kitchen contains an 11.6 cu. ft. Refrigerator-freezer, 
Food Waste Disposer, and 40-gal. Undercounter Water Heater. 


ray i 


ALL-IN-ONE 30-in. ELECTRIC RANGE and Surface Unit 
saves space, yet gives the housewife maximum fiexibility, 
plus the comfort of cool electric cooking. 


ONE-THIRD OF THE LESSEES arranged to have through- 
the-wall air conditioning by Westinghouse . . offered option- 
ally... to assure hot-weather comfort. 


| 


PROSPECTS WERE ENTHUSIASTIC about the instant heat 
and individual room control made possible by silent, flame- 
less Westinghouse Electric Baseboard Heat. 


INSULITE PRIMED 
SIDING AVAILABLE 
IN A COMPLETE 
RANGE OF SIZES 


Lap siding in 3 widths . . . vertical 
panels in eights, nines and tens —for 
design flexibility and economy 


Nw you get even more versatility with 
this man-made siding that has proved 
itself on more than 250,000 homes in just 4 
years! 

Leading builders know from experience that 
homes built with Insulite Primed Siding are 
easier and faster to build and sell. Use it on 
your next start—and you'll use it regularly 


NAILS EASILY —SEATS PERFECTLY. Has no 
structural grain — which means no knots, 
pitch or splits. It's easy to saw, easy to nail, 
easy to put up fast 


COMPLETELY PRIMED AT FACTORY Deep prim- 
ing on face, edges, ends and back saves time 
and cost of on-the-job priming coat. Finish 
coat goes on easily, bonds firmly, is ex 
tremely resistant to paint blistering 


PROVED DIMENSIONAL STABILITY. Four years 
of experience with exposure to all kinds of 
climates has demonstrated the superior 
stability of Insulite Primed Siding. Joints 
stay butted! 

All Insulite Primed Siding is now available 
for immediate delivery. Call your building 
materials dealer today. For special informa- 
tion write Insulite, Minneapolis 2, Minn. 


Build better with 


INSULITE 


Primed Siding 


TN 
4 À iInsulite Division of Minnesota and Ontario 
! Paper Compan Minneapolis 2, Minnesota 


3 SIZES 
OF HORIZONTAL (LAP) SIDING 


l 8"x 16'x%4" | 10"x16’x%" | 12"x16 x 4 


Now you have more design opportunities—and you 
can match existing sidings when adding a garage or 
an addition to a home. Ten pieces of horizontal siding 
per bundle of 8"x 16’ siding; eight pieces of 10” siding; 
six pieces of 12" siding 


[] 


3 SIZES 


OF VERTICAL PLAIN PANELS 


LEAL 


A'x8' x y 4' x 9' x 


4' x 10' x 15" 


New 9' and 10' lengths of vertical panels—in addition 
to the standard 8' length—let you cut down on joints 
and frieze board, save you money by cutting waste. 
Use these panels plain—or for board and batten con- 
struction. Butt edge. Four panels per bundle. 


3 SIZES 
VERTICAL GROOVED PANELS 


Three sizes—eight, nine and ten-foot lengths—to give 
you even more design opportunities. Grooves are 4" 
wide and 8" apart —lengthwise. Long edges have 
shiplapped edge which creates groove at joint for 
continuous groove pattern. Four panels per bundle. 


NEW S CONTOUR BATHTUB has 


the power to stop prospects. It fea- 


tures the exciting off-cen- 
ter design of the popular 5' 
recessed and corner Con- 
tour. This first new bath- 
tub shape in 25 years has 
extra space where needed; 


PROSPECT 


NEW CIRCLYN LAVATORY 

is a prospect-pleasing drop-in 

that is ideal for any price house. 

It has been designed to meet the 
demand for a high-style, yet econom- 
ical counter-top installation. The 
built-in fitting ledge provides quick, 
easy installation of a spread, center- 
set or single lever faucet. Of durable 


corner ledges that can be used as 
Aeiry shelves or a seat; luxurious 
5% length for extra bath- 
ing comfort and conven- 
ience. The competitively 
| priced Contour is of dura- 
ble enameled cast iron in 
2 white and six colors. 


cast iron with a thick coat- 

ing of enamel, the Circlyn is 

18" in diameter with a 5“ deep 

bowl and front overflow. In six deco- 
rator colors and white. See your 
American-Standard representative 
for more details or write AMERICAN- 
STANDARD PLUMBING AND HEATING 
DIVISION, 40 W. 40th St., N. V. 18, N.Y. 


— ä —— , Comperaten 


Auknicax- Standard 


PLUMBING AND HEATING DIVISION 
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"We cut 
downspout 
and 
foundation 
drainage 
installation 
time 
in hal... 
trimmed 
costs 35976 
with 
Kyova 
bituminized 
fiber pipe" 


says Dan Wright, Superintendent, 


Arlington Park Homes, 
Huntington, W. Va. 


Mel Wright, forward-thinking 
builder of Arlington Park Homes, 
an $8 million sub-division of 180 
Gold Medallion residences in the 
$20-55,000 class, likes to give 
home-buyers the most for their 
money. Wright chose KYOVA 
Downspot Conductor and KYOVA 
Drainage Pipe because KYOVA'S 
economical, 10-foot lengths cut 
installation time in half... 
slashed labor costs up to 35% 
per installation. Says Wright, “I 
use KYOVA because it costs less 
to install and does a better job 
than pipe of rigid, brittle ma- 


terials. There's no breakage from 


backfilling, either. This means 
that we have fewer complaints 
and don't have to dig up the pipe 
after it's installed . . . and, often, 
after landscaping." 

There are other reasons for 
KvovA's acceptability. It's 
smooth, clean and seamless . . . 
and it's easy to handle. A 10- 
foot length of Kyova Downspout 
Conductor in 3" size weighs just 
14 pounds. KYOVA can be cut 
right on the job site, too, with 
an ordinary handsaw . . no field 
tooling is required. It resists 
chemicals . . . is rootproof and 
leak-proof . . . won't damage or 
loosen because of soil deflections 
... and it lasts longer than pipe 
of other materials. Don't take 
our word for it. . . try it yourself 
on your next drainage job. You'll 
quickly see why KYOVA has won 
the confidence of Mel Wright and 
others just like him. 


KYOVA FIBER PIPE COMPANY * IRONTON, OHIO 
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Bituminized Fiber Pipe, Fittings and Specialties 


New homes can now be protected against 
termites for 10 years or more with aldrin 


—and there’s no significant increase in building costs. 


Amm has proved to be one of the spac The U.S. Forest Service, th Shell Chemical Company, Agricul- 

most effective t« ontrols in Armed Forces and many other Federal tural Chemicals Division, 110 West 

use today State and local agencies responsible 51st Street, New York 20, N. Y 
Aldrin schedules easily into con for building construction have listed 


ME » 
struction procedures and allows many drin for use as a soil poison Shell ) 
units t« be tre ited in ich working day 


Aldrin is long lasting — proved 100 


Aldrin is listed in the minimum _ effective for more than 10 years. Be Chemical SHELL, 


property standards of EH.A. for ter cause of this, you can use and specify C 
mite control on all types of new con ildrin chemical termite barriers with ompany ^. » 


struction —slab, basement and crawl mplete confidence Agricultural Chemicals Division 


“Concealed telephone wiring? 
| find it a valuable sales 
aid—especially with 
second-time buyers” 


SAYS JACKSON F. BLACKMAN, 
BUILDER OF “BRINTON LEA" HOMES 
NEAR MEDIA, PA. 


"The home buyer is becoming more discriminat- "Most of my customers are second-time 
ing all the time," says Jack Blackman, award- buyers who know what they want in a home," 
winning builder of Media, Pa. “I must plan foi Mr. Blackman adds. That's why I call in tele- 
as many conveniences as possible in my home: phone company representatives on all my jobs. 
And one of the most important of these is tele- Pre-planning allows me to place concealed tele- 
phone planning. Prospects recognize its advan phone wiring where it's best for the customer— 
tages. My salesmen know how promotable it is. and be or our carpenters.” 


* k * * 


Mr. Blackman is building more than 100 
A Tol h er ad, i ? * 
homes in “Brinton Lea.” He installs concealed Your local Telephone Business Office will gladly 


telephone wiring outlets in each home, including help telephone-plan es —— For details on 
home telephone installations, see Sweet’s Light 
Construction File, 11c/Be. For commercial in- 
stallations, Sweet’s Architectural File, 34a/Be. 


one over the front door to accommodate the door 
answering unit of the Bell System’s new Home 
Interphone. He also puts outlets in garages and 
laundry rooms, thus providing for every possible 


telephone location, present and future BELL TELEPHONE SYSTEM (A 


The Country Squire model at “Brinton Lea" near Media, Pa. — featured in American 
Home as “Best home for the money in Pennsylvania." House and grounds: $27,000 


Use color stains on Oak Floors 
for added appeal 


Match or accent the hues of wood pane led painted or 
papered walls with color-stained Oak Floors. The effect 
is attractively different because color toning accentuates 
the warm, rich, natural grain of Oak. Color-staining floors 
is a distinctive merchandising idea that will attract added 
interest to your model or display homes. Modem finishing 
materials provide a wide range of color tones which are 


easily applic d and give distinctive, decorative results 


OAK FLOORS 


give families 
livability unlimited 


— «4 


* 


— 
— 
5 | 
" b 
= : 
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More new homes have Oak Floors than all other types combined! 


Oak remains America’s favorite flooring material livability. They know, too, that Oak stays beautiful 


TES 


and that makes it a builder’s easiest choice in residen with less upkeep than any other type of floor. No 
tial construction. When you use Oak Floors you can synthetic flooring material, even at greater cost, can 
be sure of buyer acceptance. Through years of experi offer so many merchandisable features. Whatever the 
ence most home buyers know that these floors combine design or price of houses you build, always use Oak 


beauty, durability and comfort to give maximum Floors for style leadership and built-in sales appeal 


OAK : 
FLOORS Y 


Richer looking * Longer lasting * More comfortable 


saves up to°17 per 100 sq. ft. 
of ceiling area, simplifies 
open-beam construction 


IT’S A ROOF DECK... 


insulation... 
acoustical ceiling... 


all in one! 


NEW FISSURED PATTERN not only adds 
design interest, but also soaks up most of the 
room noise in its fissures and perforations. 


THE LAMINATED WOOD FIBER insulating- 
board panels are nailed directly to the rafters 
Built-up roofing or asphalt composition shin- 
gles can be applied over the deck 
STRENGTH AND RIGIDITY of these slabs 
are built in through Gold Bond's exclusive 
Fiberloc process. They’re tongue-and-groove 
on all four sides, and have an all-around 
self-sealing joint (available with vapor bar 
rier) in 2" and 3" thickness 

THE “CEILING” SIDE is factory-coated 
with an ivory-white, flame-resistant finish 
including the bevel on the long edge thus 
providing beautifully finished ceiling of 


excellent light r flection 


[1 


( ll our Gold Bo d Re prese nt 
tive for free technical bulletin and 
samples. Or write to Dept. AB-91. 


Gold Bond 


BUILDING PRODUCTS 


own: New Fissured Pattern 
Planked or regular white 


sleo availabis NATIONAL GYPSUM COMPANY 
Size of slabs: 24 an : Buffalo 13, New York 


AMERICAN BUILDER 


a 
ne- Builder 


ree 


SEPTEMBER 1961 


How Ultilities 
Help You 
Sell Houses 


They follow national trends and translate 
them in terms of local markets, and they 
back this up with everything from local 


market research to on-site selling. 


t industi 


Two (and more) heads often prove better than one 
Pittsburgh builder Ed Ryan (top) talks over House-on-the-Roof 
p vith his team-mates, Alan A. Wells, Director of Pub 
Kaufman's Department Store, Robert J. Ritchie, Industry 

Home Building Market Deve lopment U.S. Steel Corp., 

John A. Lammer cated) Chairman, New Building Promotion 
Com € rey senting Pittsburgh's three major gas companies 


Here's how utilities helped boost business for builders across the country — 
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IN PITTSBURGH: UTILITIES HELP 


They Sold 


Houses From 
A Rooftop 


The city's three utilities join forces with 
builder Edward Ryan, U.S. Steel, and a de- 
partment store to sell houses from a gas- 
lit model atop store roof 


to sell houses from a department store roof: 
nple « m Pittsburghs Ed Ryan asked 
thi cal hen the homebuilding mark 
iz;eling" proportions. So this live wire 


Lammert, chairman of the nev 
representing Pittsburgh's three gas com 
liked the idi Rvan also talked to Robert 
f U.S. Stecl's home building market ce 
n. He liked the idea. So the group formed 
it dreamed uj eve-catching promotion 
elected one of the hottest designs selling today—a 
I! d this fabricated. into components whicl 
i pole | floors to the roof of ul dep rt 
! t issembled unplete with lawn 
ps. Walls and ceilings were speedily in 
ill's Steelfast system. Kaufman's furnished 
riv American decor 
used the house to showcase more than 20 nev 
iow available to the residential marke These 
el s nming pool, the Steelfast system, staink 
ind thresholds, doors and fenci 
en qualified. the l is a Blue Star All Gas 
He did this by installing a Tappan Gold 
zus range (featuring the Burner-with-a-Brain 


in RC \-Whirlpool 


drier and sh t Rheem gas water heater 


pas refrigerator, Duracre 


ur heating unit. Extras included Brvan idd-on 
ind Warm Morning's waste disposer 


ompzani worked in their highs 10 


Star All-Gas House of Savings promotion which 


bevy of equipment, offers potential fuel savings 
7,129 during the course of a 20-year mortgage 

th pack "e a price tag of $19,500 and put up 

cal models throughout the Pittsburgh area. A 

hrough television, radio, newspaper, magazine 

pi es followed. Result From opening das 

)uigh the n ( ol June the house lrer 

Rva sold 20 houses the first week 


of models and others set up in the cit 


Pittsburghers line up for view of roof house 
Hou n-the-Roof promotion draws 107.000. house hunters di 
spite na 1 he sales lag. Builder Ryan's novel approach not 
nl St promotion-type houses but boosted sales 33 


hi efo [ s business history 


$ 


Builder-utility team talk over ways to get promotion benefits from appliances 
William Miners of New Jersey Nat | Gas Company (left) ex keting expert, and build B 
p! zins s compat l m à LY Becke i t pora RCA-WI i 


IN LAKEWOOD, N. J.: UTILITIES HELP 


They sell quality homes at low 


Utility shows builder Robert Schmertz how to include com- 
plete appliance package in price of houses selling for un- 
der $15,000. Smart promotion together with top-flight co- 


operative sales effort attracts buyers to area 
How do vou sell a lot of houses witl rket. Th 10 l 


pk niv. ( | t 1 peo] 


id 


pro t supplier 
| up} 
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Builder's marketing director, Bill Becker checks proofs on extensive advertising campaign 


Becker (with utility help) defines his market as blue-collar with include young marrieds, an over-10 age group. and a retirement 
an average annual income of between $6,000 and $8,000. Thes group. Decision was to go for under $15,000 homes 


prices to booming rural area 


- » 1 — w 
Models for Brookwood, a 1200-home community, take form in the wooded Lakewood area 


Designs for most part will be Colonial-ranches, Cape Cods. high appliance package included with the price of cach housc. Com- 
level ranches, spli Big feature is a complete RCA-Whirlpool munity boasts 9,000 sq. ft. lots, private beach, other facilities 
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Banan fxn, al GAS j 
REMODEL MOME 
Y ` 
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IN MILWAUKEE: UTILITIES HELP 


Before-and-after house sells 
booming remodeling market 


BEFORE: 


Victorian kitchen reflects vintage of the 
ancient house it once tried to glorify 
Prospect, seeing this, sometimes feels a 
bomb might give best improvement 


4 Remodeling showroom is old duplex on a 


Both floors have sam« 
Cost of fitting out showroom 


aveled street 
plan 
515.000 


well t 
floor 
was 


Banner Builders with the help of its local gas company converts an old house 


into a showcase of what's possible in home improvement. Added promo- 


tional help comes from manufacturers who use house to display their products 


a 
Men behind the promotion get ready for the opening 


Warren Richman. sale manager for Banner Builders (left), Bruce McCandless 
vice president for Milwaukee Gas Light Compan enter) and Ira Safer 
Banner make check of sign before pening home 


sales 
president of 


last mint improvement 


how cam 
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1ere’s no better way to se a pros- 
ri bett t i 


pect on a home improvement than to 


show what a m before” as com 
after 
Using that approach as a kicker, Ira 
Safer, president of Banner Builders 
with the help of Milwaukee Gas Light 
barked on 
proach to the lo 
modeling business 
It involved buying an 
a well-traveled through First and 
second had the 
same floor plans. First floor plus half of 


the divided 


pared to its Improvement 


Compan novel ap 


190.000.a-dav re 


ld duplex on 
trect 
floors ipproximately 
basement compk telv 
X nearly $15,000. 


ind half of the base- 


modernized at a cost 
The second foor 
ment were left in original condition. 
Home improvements wer 
fitted variety 
appliances and equipment 

enter the 


complete ly 


out ith a wide 


of gas 
a “be 
to the im- 
modernized floor. 
through the basement 


Visitors nodel for 
fore' then are led 
provements in tl 


They 


view 


le ive 
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leling job nce 


to the remodeling, 1 


» salesman 


rrav of appl ances, fixtures 


natural 


BEFORE: 
Fe 


tique 
which it can be « 


this "an 
can visual the ease with 
onvert into living or 
the help M a compara 
finished basement (right) 


AFTER: 


" " 4 , 
homcowners p! gued witt 


above 


re Space without 
tive look at a 


SEPTEMBER 1961 


grain 


wood 


Though good design is 
small role is played by the hand 


pane ling 


All are constant reminders of the continuing efforts on the parts 


of manufacturers to updat 
homeowners. The 


and improve the products oftered 


loom as remodeling, new home selling factors 


ALL-GAS KITCHEN proves an 


IN DALLAS: UTILITIES HELP 


outstanding 


| $ 
. 
4 
MT 
E 


salesm 


an in moving the $35,000 and uf 


ises being built ! 


Knighton & Cox 


They sell $35,000 houses 


Lone Star Gas Company shows builders Knighton & Cox 


that savings in operating costs can be applied to mortgage, 
help sell prospects more house than they think they can 
afford. Technique boosts sales in this ‘tough’ market 


Knighton & Cox specialize in building 
contract in the middle $30 

price This |! market 
which in many places throughout the 
«ountry has been nearly impossible to 


homes 


range and up 


sell during the past two years 

Yet, the builder ha 
to 40 houses in this range during « 
of the past two years 


)0 
ch 


moved about 


76 


What helps make the sales? Accord 
ing to the builders it's the use of qual 
ity products and materials throughout 
the house along with gas appliances 

Everybody wants more house than 
they can afford," say the builders. “We 
make it possible by proving savings 
which they «an apply to their mort 
gage payments. 


Harold Conner, manager of Lone 
Star Gas Company's architect-builder 
assistance section, helped the builders 
work savings schedule which 
could be incorporated in the sales talk 
It literally pinpoints dollars 
cents the savings that 


out 


and 
accrue over the 


period of the mortgage because of low 
fuel ind maintenance-free 
ern, quality materials 

The builders show that gas cooling 
ind heating can save the owner at least 
38% over any other fuel on operating 
costs. Savings result from the use of 
for cooking, clothes drying and 
These are ap- 


costs mod 


water heating savings 
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WATER RETURN 
SUPPLY 


— 
i 


we 


WUY 


Heat-cooling unit spearheads selling efforts. 


Arkla-Servel’s 500C gas year-round oir con- system, is the refrigerant. Lithium bromide, 

ditioning unit features a chilled water-hot a hormless salt, serves os the absorbent 

water system in o single unit. S T The unit boasts a number of occessories 

FRONT operating costs prove on impressive talking A chilled-hot water pump is mounted, wired 

point in selling high price home ond piped to service connection points at 
Unit's design is simple Two gas-operated burners with a total heat panel locatior 

input of 80,000 Btu are utilized to produce Individual room-size fan-coil filter units 
Unit fits neatly into wall recess and can o chilled water capacity of 42,000 Btu o automatically or manually controlled, with 
be covered or left exposed. Because of 3½ tons. During the heating cycle on addi multi-speed fans can be located between 
multi-use features it proves big space tional burner insures a total input capacity uds, along outside walls, or mounted ot 
saver in house, is casy to maintain. Auto of 120,000 Btu. Water, within the sealed ceiling height 
matic, manual fan-coils mount anywhere. 


y cutting operating costs 


plied to mortgage payments. 

A typical Knighton and Cox home 
sells in the neighborhood of $54,000 
and contains 3,200 sq. ft. of living 
space. It features a 3.2-ton  Arkla- 
Servel combination heating. cooling 
unit, a wood-burning fireplace with a 
gas lighter, Preway kitchen appliances 
and a Majestic charcoal broiler. 


The “team” talks strategy > 


Harold Conner (left) manager of Lone 
Star Gas Company's architect-builder as- 
sistance section, discusses promotion with 
builders Bill Knighton and Glen Cox 
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IN THE SAN FERNANDO VALLEY: UTILITIES HELP 


They sell quality homes with 


Southern California Gas Company joins forces with builder n land in the San Fernando area 


Fhe savings he gained in the land 


Jerry Snyder to sell first-time buyer and retirement market. enabled him to offer more house for 


the money than his competitors 


His formula: (1) a quality product; (2) two-car garage status; — His $11,995 home is a typical exam 


x ple. It boasts 1,060 sq. ft. along with 
(3) smart merchandising the two-car garage. Included in the 


price of the house are a built-in Gold 


f : . Star was range and oven, natural wood 
It's not uncommon for builders to the lowest price models. But price 


i i cabinets, ceramic tile breakfast bar 
moan (regarding national and local lone isn’t the key to his sales success 


. r Land savin ilso enable him to 
markets) that what this country need Snyder offers hi buyer "EMI L| 


z build four schools for the community 
Js ài ood. lo ost house OUS E awl feature a two-car garage 


nd a 20-acre shopping center 
But Jerry Snyder, 31-year-old presi which evervbody in California wants PI » 


i Playing an important role in promot 
dent ol Si ture Homes in Los An d a lot of built-in H — | 


i ; . ne the development Southern Cali 
gel typical of. builders ho are Snyder researched his market: before t 5 

fornia Gas Company, one of the most 
vgressive utilities in the country 


Southern Cal's representative, Frank 


takir tion. H njoying phenom h nt ahead with this subdivision. In 
enal si s with his low-cost hom his he got considerable help from de 
Snyder's North Oaks development i igners L. C. Major & Associate nd 


Murrav cooperated with advertising in 
Valley i TT he Southern California Gas Company ! 


ll the media and helped in on-site 
point fers houses with he big question was how to offer so 


t selling with guided tours of model 
gara & and « mpl te ppl ce ( nur wuse a uch a low price 


homes. Murray's forces pointed up sav 

ages © first-timi MUVET ind s MOT Snyder got Dig bre ik un hnding " *. 1 m l " 
citizens tor prices in M ghborhood tract of land in Newhall, a town near ings m fuel and operating costs in a 
of $11,99 he San Fernando Valley. He as able balanced power installation that gains 
Snyder lis the houses at 8295 down » turn this into building sites priced maximum cost benefits from gas and 


with paymen of SKI on m it between $3,000 and $5,000 less than other fuels 


2 * 


e 


Frequent brainstorming sessions lead to ideas on how to add impact to high-level promotion 
Ken O'Donnell and Frank Murray (left) of Southern California Max Tipton of the Colman-Parr Advertising Agency. Combined 


Gas Company scuss details of the North Oaks promotion with — efforts of the group and resulting success typifies trend in home 
builder Jerry Snyde ident of Signature Homes (seated) and building toward inter-industry cooperation 
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two-car garages for $11,995 


Salesgirl explains the many community "extras" 
North Oaks not only 


tu commun icilitic As 
schedule 


ffers quality houses at low prices but fca- 
well [hes nclude fou 
and shopping center 


school 


truct 


Built-ins prove a big booster to house sales 
Key factor in sales is that Snyder's houses always include such 


quality details as a two-car garage, built-in gas range and oven 
natural wood cabinets, ceramic tile breakfast bar 
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Salesman starts prospect on guided tour 


Despite low price tag on each house every prospect is given a 
personal guided tour through different models. Salesman points 
"ut tr builder Snyder has worked into subdivision 


It’s still true—nothing succeeds like success 
North Oaks boast the sale of 217 homes in a 12-day period—and 


mostly by word-of-mouth advertising. Important to the out- 
standing price was lot cost: $5,000 below area average 
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UTILITIES HELP: THE PICK OF THE PRODUCTS 


soo 7o tam 
4 


Advance House opening in Dallas next month has traditional design with many innovations 


The house is a joint promotion of the Blue Star Home Program 
It will open in Dallas next month and 


and Parents Magazine 


showcase available and soon available gas equipment and ap- 
pliances builders can offer with the price of the housc. 


Advance House promises surprises 


Dual Blue Star Home-Parents 
Magazine Advance House 
will showcase variety of gas 
appliances and equipment 


Bv Lesrer T. Porrer 
President 
can (Cv 


Star Ga 


Th e 
The 


Ime) {ssociation 


Lon Compan 


Now you can offer prospects 
their own built-in steam room 


Nord-Craft Specialties has come up with 
a novel “extra” builders can offer with 
the price of a house. It's the Sauna—a 
gas-fired Finnish bath. The unit, which 
can be installed in any room, provides a 
bath of hot, dry air. Dampness is in- 
creased by spraying water on gas-flame 
fired stones. (For complete information 
circle No. S47, on the reply card.) 


That house you see peering behind a 
fence (above) literally will be a house 
of surprises. It’s the Blue Star Home 
Program and Parents Magazine all-gas 
Advance House which will open in 
Dallas next month. When it opens it 
of the 
ippliances and equipment 
which a builder can attract buyers by 
including them in price of the house. 


will serve as a showcase many 


gas with 


A new, gas-fired, waterless, odor- 
less individual toilet . . . 


The new, waterless Destroilet (La Mere 
Industries, Inc) combines automation 
with controlled heat to completely con- 
sume human waste. Waste is passed off 
into the air as colorless, invisible vapors. 
Eliminates the need for septic systems, 
sewage pipe. Built-in fan sucks out 100% 
of odor, resulting in an odorless bathroom. 
(Circle No. $48, reply Card.) 


* 


The reason is simple. Nothing is so 
modern as gas and nothing helps sell 
homes like gas appliances and equip- 
ment. Builder with the Blue 
Star Home merchandising program 
during these past difficult housing years 
points up that fact. But, more impor 
tantly, the buyer hàs come to demand 
the quality personified by Gold Star 
ranges and Blue Star Homes. 


success 


and a range that cooks eggs on 


a paper plate without burning 


RCA-Whirlpool's new Blanket-O- Flame 
gas drop-in range features low tempera- 
ture gas heat control through a “poured- 
air" system. Secret is a blower mechanism 
which provides a cushion of air between 
the flame and the cooking surface. Unique 
advance literally makes it possible to cook 
an egg on a pu plate. Won't scorch 
pans. (No. $49, reply card.) 
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‘Blueprint 


for 
more 


ales 


GO MODERN-GO GAS 


7 PAGES OF EYE-CATCHING, PROSPECT- 
CATCHING AUTOMATIC GAS APPLIANCES 


THAT WILL HELP YOU SELL MORE HOMES 


—̃ —ä—U 


BS Blueprint fo 


z= EL AD 


— 


r more sales: 


A MODERN GAS RANGE 


built to Gold Star standards 


A top quality Gas range—bearing the famous 
Gold Star 


home 


costs ) less to install, costs the 


buyer less to use! And its wealth of 
helpful features is sure to make a big im- 


pression on your prospects 


Gas Burner-with-a-Brain* keeps 
ture exactly where set—food wor 
boil over. Gas flame 
clean cooking. New 


tempera- 
t overcook 
or burn ot means fast, 
cool allow 


the housewife to supervise comfortably. No 


ye-l ¢t oven 


stooping to broil, no lifting heavy roasting 
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pans from knee height. A Gas range built to 
Gold Star standards—on display in your homes 
—can help clinch the Big Sale! 

Because only the finest ranges 
of make— 


— regardless 


can earn the Gold Star, it is a sell- 


ing symbol in your kitchens. It shows pros- 
as a builder, are 
And 


old Star is promoted na- 


pective purchasers that vou 
including only the best in your homes 
don't forget, the ( 


tionally and by your local Gas company 


A. G. A. Mark GAm 


AMERICAN 


BUILDER 


tically, NO 

akes ice automa A 

— Replaces s ^ pond pe 

use. Keeps 8 supply ——— 
ice always ready in 8 handy 


NEW GAS REFRIGERATOR-FREEZER 


All the modern features plus the Big Plus...it's GAS! 


A Gas refrigerator-freezer is so modern, so beautiful. so practical 
that, other things being equal, it may well be the thing that wins her 


over to pe 


home! Because it’s Gas, it’s quiet, dependable—and it 
will save her money. The heart of the refrigeration svstem is a tiny Gas 
flame—no moving parts, nothing to wear out or break down 
and system is fully protected by a safety shut-off 

Features like these will enchant the women looker: The ICI 
MAKER makes ice automatically. replaces every cube as used. No 
trays. SWING OUT SHELVES—even the ice-server wings out. NO 


FROST, even in the freezer! JET COLD SHELF chills food supe 


quick. MODERN BEAUTY — fits flush to walls and « abinet: 
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It's smart sell to offer your prospects 


a chance fo 


LIVE MODERN 6 


FOR LESS 
WITH 


GAS 


B eee 


1 


—— 9 


[i Blueprint for more sales: 


FSSA ree 


GAS 
WASHER-DRYER 
COMBINATION 


The home laundry that helps make your home her home! 


Here’s the kind of laundry a woman dreams about for her new home. She 
loads it, she sets it, and — and that's all. A Gas washer-dryer is faster, more 
economical because it’s Gas! Gas heats the water, fast and hot, for the two 
wash cycles. Gas dries the wash, soft and fluffy. This Gas dryer lets her 
‘dial the dryness" —damp-dry, fold dry, any dryness she wants. It's safe 
drving, too, for all fabrics, and the fastest ever! 

Because it's Gas, you will find it costs less to install . . . the home buyer 
will find it costs less to maintain and to use, as well as saving her untold 
hours of work every week! 

Ask your wife, Mr. Builder, how any woman would react to a Gas 
washer-dryer combination in a new home she was looking at. 
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Powerful inducement to new house buyers! All- 
year air conditioning is one of the most appealing features your 
new home can offer. Women like the cleanliness of Gas—the 
fact that it heats and cools with fresh, filtered, circulating, de- 
humidified air. Men like its economy —fewer moving parts, less 
chance of breakdown, practically no maintenance costs. Often 
it costs less to cool a whole house with Gas than to cool just 
part of it with individual units. Build with a single Gas unit 
that heats and cools the whole house, all year round, with just 
one turn of a thermostat. Or install a Gas heating unit plus a 
Gas cooling unit. Or put in a modern Gas heating system that 
the homeowner can easily convert at any time simply by add- 
ing on a Gas cooling unit, using existing ductwork. 


ALL-YEAR 
GAS 
AIR CONDITIONING 


It's smart sell to offer your prospects 
a chance fo 


LIVE MODERN Ó 


=" GAS 
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Blueprint forn more sales: 


p2 a UR - 


GAS 
WATER 
HEATER 


Nationally 90% of new home buyers insist on Gas water 
heaters. No wonder. A Gas water heater gives the whole family the 
luxury of instant hot water. No time wasted warming up—Gas gives 
instant heat. The second more hot water is needed, Gas comes on full force, 
automatically 

Gas water heaters cost you less to buy and install — will cost the buyer 
of your home far less to operate. And remember— when you install a Gas 
water heater in your homes, you are installing the kind that nine out of 
ten new home buyers prefer! Include them in your homes 
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OUTDOOR 
GAS LIGHTS 


Impress prospects coming and going! 


Before they get inside your house, they’ll be impressed! 
An outdoor Gaslight stamps you as an imaginative builder. 
It’s picturesque, yet practical. Gives a different and 
charming look to your entrances, drives, parking areas, 
patios. These softly glowing, decorative, modern versions 
of the Gay 90’s are getting so popular they’re actually 
selling better than they did in the old Gas Light Era! 
Today's Gas lights come in a wide choice of models . . . 
all kinds of styles, finishes, designs, both post and wall 
bracket . . . to add prestige and beauty and value (and 
light!) to any kind of home. Use outdoor Gas lights on 
your homes . . . they make an outstanding house stand 
out even more! 


It's smart sell to offer your prospects 
a chance fo 


LIVE MODERN ^ 


FOR LESS 
WITH A 
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Saves home owner the nuisance 

of garbage carrying! What an extra, 

added attraction to a prospect—the pros- 
D | S a 0 8 E R pect of cleaner, healthier, 2 c peek tol It's smart sell 

living in a new home with a modern Gas fo offer your prospects 

waste disposer. Smokeless, odorless, safe, h t 

clean, convenient, automatic, foolproof — a cnance to 


and economical to use and install. They just LIVE MO DERN ^ 


drop in burnable trash and garbage, set a 


dial and Gas goes to work immediately FOR LESS 
With a Gas disposer, you can make an in- 

teresting point to prospects: no more trips WITH 
outside in all kinds of weather to get rid 

of trash and garbage. 


See your local Gas company representative now. He knows the area you're building in, the preference of many of the 
prospects who will consider your homes. He'll give you valuable information about sales-starting, local builder and 
dealer programs sponsored by the Gas company and the American Gas Association. He'll help you with your planning 
and with facts about Gas appliances. Take advantage of his services. AMERICAN GAS ASSOCIATION 
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new 


the quality tells 
to help you sell! 


ANNOUNCING ALL-NEW 


J. LINE pace-setter in heating 


QUALITY - DEPENDABILITY - ECONOMY ! 


Y 


7 


NOW ... every home can have true, quality heating at really rock- 
bottom prices! The new J-Line brings you the many exclusive features 
and complaint-free engineering that have made the Janitrol name famous 
for over 50 years 


You save in cost due to the manufacturing economies made possible 
by Janitrol's new high-production facilities. Also, the savings of modern 
design and the elimination of useless decorations are passed on to you. 


Compare the J-Line feature for feature and dollar for dollar. You'll 
find the J-Line has many features not even offered in higher priced lines 


Slim-trim styling—compact, crisp modern cabinet design in warm, two-tone neutral 
colors that add richness to any home 


| 


Compact—space saving—most models take up less than 4 square feet . . . give you 
extra floor area. 


armii" irre agn 


ad 


Quiet balanced blowers are rubber- cushion supported for quiet air delivery 


Unidrive blower — full capacity air delivery with lower power consumption . . . saves 
at least $5.00 per year! 


Automatic controls—sensitive thermostat, pilot lighter, and operating controls are 
standard. 


The J-Line furnaces are available in downflow Efficient air filters—replaceable-type, to remove dirt and dust are included 
models, shown here, or in upflow (shown on 


cover). For extra air delivery, belt drive 
blowers may be ordered. Sizes from 65,000 
to 120,000 Btu hr. meet most requirements 
for new homes, apartments, home modern 
zation 


EXCLUSIVE BUILDERS ‘MODEL HOME PROMOTION 


|| Feature the nationally advertised, consumer- 
accepted, Janitrol brand name in your homes 
* at 


prices no higher than ordinary “builder 
— S a — model” equipment! 
JANITROL HEATING AND AIR CONDITIONING 
A Division of Midland-Ross Corp 
Columbus 16, Ohio 
Gentlemen 
Please rush me complete information on new Janitrol Line ond 
the powerful model home merchandising aids thot will double 
my soles power! 
WAME. vice TTTITT ‘ 
e ene : 
ADDRESS... 2.05055 repre 


QI... ZONE. ATE. 


FREE... 


Model home merchandising aids to help you sell 
your homes (instead of the furnace)! Do a real 
selling job on your model homes with this exclu- 
sive promotion plan. It’s sales-action tested and 
complete a powerful traffic-builder and point- 
of-sale tool to help you build sales and profits. 
See for yourself! Mail coupon today for facts on 
this terrific sales booster! 


YOUR GREATEST ASSET IS OUR QUALITY PERFORMANCE! 


NO NEED 
TO MIX BRANDS! 


No more mismatching... every 
appliance is design-coordinated! 


Choose from the complete line . . . the one that offers you a 

complete range of home appliances that go together", blend 

in to make a harmonious and rich kitchen design. And, you 

can save money in the bargain by buying from one source. 
New! Amazing Let your RCA WHIRLPOOL distributor show you how! 
Blanket-O-Flame^ range top 


Cooks with a new kind of air- 
cushioned flame . . . the true 
prestige gas cooking unit that 


delivers miracles of controlled CORPORATION 


cooking! See a demonstration. 
ADMINISTRATIVE CENTER, BENTON HARBOR, MICHIGAN 


Manufacturer of RCA WHIRLPOOL Automatic Washers e Wringer Washers e Dryers e Washer-Dryers e Refrigerators e Freezers 
ice Cube Makers e Ranges e Air Conditioners e Dishwashers e Food Waste Disposers e Dehumidifiers e Vacuum Cleaners. 


Jie of trodemarks mA ond RCA authorized by trodemork owner Rodio Corporation of America 
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GAS PRODUCTS 


the ONLY gas 
water heater 


that needs NO 


9B 


Athens Stove Works, 
Tennessee 


Vesta, Dept. 


Athens, 


| Furnace with 25-year guarantee 
i i M Í ce is di ved f 


» $65, repl ard 


Home, commercial incinerators 


Write for full information today! ] 


ww 
NEW Sealed Combustion 


SAFTI-VENT Premier 


The only really new water heater in half a 
century! ( 1 aw f de 
yM« 
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Thru-the-wall installation 
Cuts cost: C 
1 Je 


t 


Install in any room with exterior wall 
— a ape: 


K [ 


CUSTOM QUALITY 


BUILT-INS - RANGES 


BASTIAN-MORLEY CO., INC 


(incorporating H. C. Little Burner Co., Inc 
LaPorte, Indiana 
Branch Plant: Sebastopol, California 


AMERICAN BUILDER 


You know all the advantages of “an all gas home." But do 
you know that you can build these same homes with the same 
“all gas home” advantages on LESS EXPENSIVE, airy, 

much more picturesque suburban lots? Yes, you CAN build .. . 
“all gas homes" beyond the gas mains. One-half million 
satisfied customers prove that Suburban Propane Gas Service 
has ALL the advantages of "city gas." 

USE SUBURBAN PROPANE ''CITY TYPE" METERED GAS SERVICE 
Save money for yourself and for your clients . . . give your 
clients MORE FOR THEIR MONEY .. . give yourself happy, 
satisfied customers. 

CONSULT SUBURBAN PROPANE BEFORE YOU START TO BUILD 
As a SERVICE and WITHOUT OBLIGATION our local 
representative will gladly study your blueprints and show you 
how you and your clients can enjoy all the advantages of an 
ALL GAS HOME BEYOND THE MAINS. 

OUR COMPLETE PACKAGE INCLUDES: 

FREE gas service survey * Private “gas well" at every home 
"City-TYPE" metered gas service * Full line of modern gas 
appliances e SPECIAL BUILDERS’ PRICES * ALL appliances 
CONNECTED to gas service e FREE maintenance service 


Contact the office nearest you... 
or send for information and reference file 


SUBURBAN PROPANE GAS SERVICE 


Dept. AB-961 + Whippany, N. J. 


NOW 
YOU CAN 
BUILD 
"ALL GAS 
HOMES 


A Third of a Century of Dependable Service 


“NEW ENGLAND 


Coventry, R.I, © Express 7-3311 
Derby, Conn © Regent 4-2503 
Niantic, Conn. « Pershing 9-5418 
Portiand. Me. e Spruce 2-8307 
Sagamore, Mass. o Sagamore 319 
So. Sudbury, Mass. e Hilltop 3-8833 
Windsor, Conn. e Murdock 8-3623 


NEW YORK 


Albany » Ivanhoe 9-2271 
Brewster « Brewster 9-3736 
Hicksville « Independence 3-5625 
Horseheads e Regent 9-414) 
Ithaca e ithaca 9079 

Millerton e Millerton 1 

Mt. Kisco « Mt. Kisco 6-5174 
Richfield Springs e Rich. Spgs. 137 
Rochester « Beverly 5-8497 
Shirley „ Atlantic 1-8383 
Syracuse o Oldfield 2-3747 


NEW JERSEY 


Belvidere o 475.2101 

Bound Brook e Eliott 6-1111 
Bridgeton « Glenview 13150 
Chiftwood e Lowell 6-6200 
Freehold o Hopkins 2-1776 
Hammonton e Logan 1-0820 
Mahwah e Lafayette 9-3500 
Robbinsville e Jumper 7-8150 
Whippany « Tucker 7-0500 


DELAWARE 


Dover e. Redfield 4-4748 
Rehoboth Beach e 227-3331 


MARYLAND 


Baltimore e Beimont 5-8529 
Easton o Talbot 2-0525 
Fruitland o Pioneer 9-7141 
Reisterstown e Tennyson 3-1400 
Rockville « Hazelwood 7-7047 


VIRGINIA 

Gainesville o Plaza 4.2655 
Newport News « Chestnut 4-8465 
Onley « Sunset 7-1567 
Portsmouth « 393-4071 
Smithfield o 357-8881 
Williamsburg e Capitol 9.5777 


PENNSYLVANIA 

Burnham e Lewistown 248-5476 
Chambersburg o Colony 4-7184 
Exton e Foxcroft 3-6565 
Lancaster « Landisville Tw 8.3371 
Lenhartsvilie o Jordon 2-2600 


McKee o Holidaysburg Owen 5.1034 


Montgomeryville « Ulysses 5-6891 
Pittston e Olympic 4-4624 
West Grove « Underhill 9.2500 


OHIO 


Cincinnati e Jefferson 1-3500 
Dayton e Axminster 3-4197 
Eaton « Gladstone 6-3252 


Greenville « Lincoln 8-5525 
Grove City « Trimty 5-6351 
Leesburg « Leesburg 780-4261 


KENTUCKY 


Monticello - Filmore 8-3161 
Nicholasville « Tuxedo 5-4157 


NORTH CAROLINA 
Ahoskie „ 332.3917 

Alder marle «e Yukon 2-1129 
Asheville è Alpine 3-6391 
Charlotte e Franklin 5-1721 
Chanton è Lynwood 2757 
Ehzabethtown « Umon 2-3471 
Greenville o Plaza 2-2527 
Hickory e Davis 3-6863 
Lumberton e Redfield 9-5234 
Marion « Marion 2154 

New Bern „ Melrose 7-2175 
Oxford © Oxford 3753 
Roanoke Rapids e 537.3383 
Scotland Neck « 826-7831 


Shelby e Muxley 7-5581 
Smithlield » Webster 4-4242 
Waynesville e Glendale 6-5071 
— „ Midway 2-2428 


san 3-5101 


Winston- Siem e Park 4.6353 


SOUTH CAROLINA 
Bennettsville „ Granite 9-406) 
Greenville « Cedar 2-453] 
Laurens © Laurens 508 

Myrtle Beach « Hill Crest 8.3161 
Mullins o Mullins 464-9253 

Rock Hill © Rock Hill 327-3200 


FLORIDA 

Fernandina Beach » 261-3661 
Jacksonville e Exbrook 8-9769 
Lakeland « Mutual 6.6123 
Orlando © Midway 4-1715 
Tampa « Tampa 3-6546 
Wildwood « Shadyside 8-2101 


Ads see Suburban Utihty-Gas Service listings under GAS LIQUEFIED in the yellow pages of your phone book. 


po You KNOW ABOUT THE Hydronics team? 


the organization which introduces 
more successful home merchandising methods 


Today’s home buyer is more critical, more insistent 
upon greater values for his money. Old appeals are 
literally old stuff... new ideas are needed to stimulate 
the urge to buy! 


This is the purpose of the Hydronics Team! 


How the Team functions to give builders a unique 
and vigorous selling program is fully explained in 
the brochure illustrated here. It will show you, as a 
builder, how to make the “Hydronic Homes Sales Fro- 
motion" lift your homes out of the competitive rut. 


This plan is built around the fact that to make 
sales, a builder must create traffic through his model 
homes by means of some distinctive feature which 
identifies them favorably to his prospects. 


The plan coordinates all the distinctive and exclu- 
sive features of Hydronics into a hard-hitting mer- 
chandising program. It enables builders to (1) attract 
prospects, (2) arouse their interest, (3) prove that a 
"Hydronic Home" offers infinitely more, (4) close 
the sale 


Send today for a copy of "Hydronic Homes Sales 
Promotion for Builders"... there's no obligation in 
getting all the facts, 


cad BELL & GOSSETT 


members of the Hydronic Team for the way te . D [e [e] M B A N Y 
most economically and effectively make them 


Hydronic units. Dept. cu.11, Morton Grove, Illinois 
Canadian Licensee: S. A. Armstrong, Lid., 1400 O'Conner Drive, Toronto 16, Ontario 
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America’s 


NEWEST 
range idea 
starts with 

America’s 


FINEST 


name... 


O'Keefe & Merritt 


i a a A a 


Give her CONTEMPO ... the fresh look of a luxury built-in |  O'KEEFE & MERRITT * 
... save $50 on every house. CONTEMPO is packed full 3700 East Olympic Blvd., Los Angeles, Calif. 
of all the luxury range features, plus a big bonus of 

unique extras she'll use with pleasure, show with pride 
CONTEMPO is just one more in a complete line of fully- 
coordinated kitchen products —built-ins, dish- 
washers, cooktops, disposers, sinks...each Tct a o oc 
one a symbol of traditional om quality CO ge P ——— 


f <. \ 0800 ROUSENEEPING 
you know you can trust. d : 


i OP inia NL ee — — 
^" c w™ 
: — -nnlla 


Tell me more ! 


n H — ů . — 


FIRM... . 


For the GAS PRODUCTS 


deling Contractor 


TEMCO 
TRIO ee omen 


Instant kindling is the thinking behind this 


PROVIDES LOW COST GAS SUPPLEMEN- m — — 2 — — 
TARY HEAT THAT YOU CAN INSTALL j gauge adiustable shutter that provides the 
EASILY correct mixture of gas and air for quick ig 


ution. Fifteen jet burner holes give even 


è fireplace coverage Canterbury Enterprise 
g Circle No. $75, reply card. 
. 


Here is the easy, low cost, sensible way to heat add-on 
rooms, apartments, remodeled basements, cottages, motels, 
etc. Contractors everywhere have hailed the ease of in- 
stallation and the wide range of heating application cov- 
ered by the Temco Trio. Each of these units - the Temco 
Wall Furnace, the Temco Al-Kove, and the Temco Pre- 
Vent - is engineered with the contractor in mind for fast 
simple installation. Temco's reputation for quality assures 
long life and guarantees customer satisfaction. 


TEMCO WALL FURNACE 

The Temco Wall Furnace is the economical way to pro- 
vide supplementary heat where floor space is at a pre- 
mium. Revolutionary new thermostatic control principal 
assures desired room temperature. 


Yl | 


For big hot woter users 

New big capacity gas water heater is this 
100-gallon unit, available in single or 
double thermostat models. Units have 
A.S.M.E. galvanized or standard galvanized 
steel tanks; BITU input of 260,000 per hour 
Roval hown) recove $64 gallons hourly 
| | t 60-deg. temperatur ise .— Bastian- Mor 
TEMCO AL-KOVE" | 1 ley Co., Inc. Circle No. $76, reply card 


— 1! 
— 
ae | 

= 
=, 
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The Temco Al-Kove ie the sensible answer to heat 
ing the big converted garage, the over-sized play 
room, the long hallway and other large areas that 
need supplementary heat. The Teme 


introduce 8 furnace models 
Majestic Co. has introduced B new gas fur 
< LET: nodels—4 upflow and 4 «downflow 
takes up oni sq. ft. of floor space. y E | [hey are produced in four size with out 
i puts ranging from 72,000 to 140,000 B11 
Casin dths are 18", 22”, 26" and 30" 
ER — Blow indl and 5-ton ai ondi 
TEMCO PRE-VENT tioning. Ther it ncduded with every 
Starline model.— Majestic € Circle No. 


edged America's most wanted thru- 77, reply card. 


The Temco Pre- Vent ie acknowl- 


the- wall direct vented hermetically 

sealed gas heater. The Pre-Vent 
US. patent | is the perfect answer to heat for je Sr 
982.964.034 add-on rooms, motels and cot- j 
Canadian " tages, where quality and style are 
patent the prime requisites. 
4615008 


All units in the Temco Trio are equipped with Ceramiclad * 
Heat Exchangers which carry a full five-year guarantee 
against rust and/or burn out. For further details, mail 
this coupon today 


T 2 P.“ € oO inc. m AB, Piease send me complete med | Mew ovens feature-pecked 
à 


aot ^ Economical and easv to install, Gaffers & 
: " tiens on emce ine. 7 Sattler's new line of built-in gas ovens offer 
Nashville 9, Tennessee 


a wide range of wanted features. These in 

= clude family sized 20" ovens with picture 

il type windows for all-angle visibility, plus 

Flame Master low temperature control 

— STATE — H Available in seven colors—pink, yellow 
"m coppertone, turquoise, white, chrome and 
T" ——— —.— & Sattler. Circle No. 


ER,? $78, reply card. 
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Tresh Ideas in (àloric Built-ins 


designed to fascinate home buyers. 


The new Caloric Built-ins possess new 
style and convenience features that are 
certain to fascinate home buyers. And 
their fresh color inspirations, coordinat- 
ing with today’s kitchen color trends, are 
almost irresistible. 


Look over the many features you can 
really get enthusiastic about. Streamlined, 
modern design accented by graceful sweep 
of oven handles and a new concept in 
control panels. New 18” extra capacity 
Caloric ovens giving two more inches of 
cooking space in a standard 24” cabinet 


CALORIC APPLIANCE CORPORATION, TOPTON, PA. « RANGES » BUILT-INS 


SEPTEMBER 1961 


And something else women will appreci- 
ate. Oven and broiler doors that are a 
cinch to remove for easier cleaning of the 
porcelain enamel interiors 

You have Gold Star 
to point to with pride. Thermo-set top 
burners, meat thermometer, clock con- 
trolled oven, Roto-Roaster rotisserie. And 


Award features 
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then there’s Caloric’s Keep Warm oven 
system, allowing temperatures down to 
140 degrees. 

Caloric’s kitchen color-coordinated 
range hoods practically sell themselves. 
They match Caloric’s single and double 
bowl sinks and splash plates. And all match 
Caloric ranges, in pink, yellow, turquoise, 
coppertone, satin metal, black and white. 

See your Caloric repre- 
sentative for the com- 
plete 1961 merchandising 
facts 


. GAS DISPOSERS . SINKS « HOODS 
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Ray Edwards Answers Some Questions On: 


HOW TO 
HANDLE HEATING 
PE AT A PROFIT 


Q. As a builder, one of my problems 
in making a profit is to get the heat- 
ing contractor in and out at the right 
point in the construction time-table 
Do you have any suggestions? 


A. Certainly. Make sure you order a 
packaged hydronic heating system 
such as Edwards manufactures. 
Everything — boiler, circulator, zone 
valves, baseboard radiation, comes to 
your heating contractor from one 
source — not from a number of man- 
ufacturers scattered all over the 
country. This means reliable delivery 
and more profit to you, because there 
is no delay. 


Q. Delivery is important — but my 
profits also depend on how fast the 
equipment cam be installed 


A. Correct. That's another good rea- 
son why you should buy a packaged 
heating system. A packaged hydronic 
system makes it possible for your 
Edwards heating contractor to get 
in and out much faster. Installation 
of an Edwards system is fast and 
simple 


Q. Why should ] specify a hydronic 
system in the first place? 


A. A hydronic system will help you 
sel] your homes faster. Today’s home 
buyers know that a hydronic system 
means complete satisfaction — even, 
clean, draft-free heat throughout the 
house. In addition, an Edwards hy- 
dronic system offers Zone Control — 
a way of heating that will save the 
home-owner up to 30% in fuel. 


Q. Just what is Zone Control? Will 
it help me sell homes? 


A. You bet it will! With inexpensive 
motorized valves, the home owner can 
select temperatures in different parts 
of the house. This means that he will 
save money on fuel bills. Saving 
money year after year — is a terrific 
sales point. 


Q. I’ve heard that you people advo- 
cate 42” baseboard tubing instead of 


34" and that I can save as much as 
$36. per house. Is this true? 


A. Certainly . . . and it's another 
chance for you to profit. Half inch 
baseboard is just as efficient as three 
quarter inch and half inch is con- 
siderably less expensive. You can 
save as much as $36. per house and 
you can put this savings into Zone 
heating. 


Q. I also hear you have a great deal 
of merchandising help available to 
builders? 

A. Right. For instance, we will gladly 
write, layout and print a brochure 
for you to send out and hand to 
prospects. We've done this for many 
builders with outstanding results. In 
addition, we have available ad mats 
and mailers explaining the Edwards 
hydronic heating system and its ad- 
vantages to the home owner, also 
displays for you to put in and around 
your models. Did you know, in addi- 
tion, that we will do a complete 
heating-cooling engineering layout 
on any job you have — large or small? 


Fer mere infermatien, 


check the coupen below and send it te me 


PACKAGED MYORONICS 
THROUGH YOUR 
CONTRACTOR 


EDWARDS ENGINEERING CORP. 


Pompton Plains, M. J. e TEmple 5-2008 
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Edwards Engineering Corp. 
Pompton Plains, N. J. 


We are interested in 
C A brochure made up specially 
for us 


O Newspaper ad mats 

D Folders tor mailings 

O Model home display material 

O Edwards heating-cooling 
complete catalog 

O Edwards “Builders Portfolio” 
containing information on 
heating and cooling for new 
homes, old homes, apertments, 
churches and motels. 


COMPANY 


| GAS PRODUCTS | PRODUCTS 


Full-size cooking in minimum spece 
Compact (20") gas ranges feature large 
(16”) oven, smokeless broiler, and auto- 
matic lighting of oven and top burners. 
Deluxe model (right) offers one Tem-Trol 
Flame-set top burner, three Simmer top 
burners, Insta-Set control panel, four-hour 
timer, X-rav oven window, Fashion-line 
burner control md broiler with chrome 
grill. e. D. Roper Sales Corp. Circle 
No. $79, reply card. 


Meet every cooking need 
Built-in range and oven offer full cooking 
service. Double oven has high-speed burner 
th rotisserie and ection that 
automatically shuts off when roast reaches 
desired. temperature range has 
four high-speed burners and simmer value 
—Pioncer Mig. Co. Circle No. $80, reply 
card, 


[| op-contro 


Incinerators install eosily 

I he Eclipse 800 Series standard incinerator 
burners make installation casy, Suited for 
all incineration needs in apartment build- 
ings and other structures. Give npera 
tures above the 1400? F. normally desired 
for incineration. Input capacitic up to 
900,000 BIUH.-—Ecliipse Engineering Co 
Circle No. S81, reply card, 


Added heat with compact boiler 

Mueller Climatrol Type 22 boilers are 
shipped disassembled to assure easy han 
dling at installation site. With improved 
sections the boilers offer 7% greater BIUH 
capacity than previous models, but are 
compact: A seven-section boiler of 450,000 
BIUH input requires only 9.4 sq. ft. of 


O Engineering layout service floor space. Ty 22 boilers are available 
from 150,000 BTUH (ten section).—Worth- 


ington Corp. Circle No. S82, reply «ard. 
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The 
Kook-Center 


from 


the leader 


KING AND QUEEN OF THE WESTERN RANGES 


Free-standing or Built-in 


DUAL IN DESIGN 
DUAL IN PURPOSE 


42” MODEL 
K-609-CWWYY 


1 / 
the Dramatic new “KARE-FREE KOOK-CENTER*” Em 


with its own powerful ventilating fan and hood as 
an integral part of the range. The delightfully 
contemporary "KARE-FREE KOOK-CENTER" “= — 
is the only completely new free standing — + 4 
range...so versatile that it is also ideal as a s A Í 
built-in (without the expense — 

of costly remodeling). 


The KARE-FREE KOOK- CENTER.“ 
a sparkling smooth, easy-to-clean 
combination of all of the features that make 
cooking a delight, takes the 

“reach out of baking and broiling” 


The “KARE-FREE 
KOOK-CENTER '' is truly a / | = 
design and engineering a |» P" 
achievement. the delight y 

of even the most 

critical kitchen stylist. 


WEDGEWOOD-HOLLY — ` 27" MODEL 
CULVER CITY, CALIFORNIA K-620-CWYR 


*Trade Mark Reg. 
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New 
ONE PIECE 


BUILT-IN 


E Town Houst 


A ONE-PIECE 
BUILT-IN 


With CLOCK GLASS DOOR and OVEN LIGHT 
Here y one piece built that slides into 
th norm y occupied b 24 bose 
cab active ne m j forms 
treme 0 and prute 

od,ace! abin m heat whenever 

is opened. Needs no separate bote on whic 
fo be mounted. Four leg levelers moke 


corre ) 57 teven floors. Available witt 


match sides sed a! end of kitche 


SAVE up to $117.50 


Single connection save up to $25.00 
No oven cabinet save up to 45.00 
No 24" base cabinet save up to 20.00 
24 unter top covering save up to 20.00 
No extra 110 volt outlet save up to 7.50 


WRITE Total $117.50 
— e ————— m8 
PLEASE SEND PRICES AND FOLDER 
THE 1%!) LINE OF MODERN MAID 
BUILT-INS HOODS SINKS AND AUTO 
MATIC DISHWASHERS IN MATCHING 
COLORS. 

NAME 

ADDRESS. 

CITY STATE 

( Builder Distributor Dealer 


TENNESSEE STOVE WORKS 


CHATTANOOGA 1, TENNESSEE 


t 
t 
i 
4 
I 
L| 
| 
t 
l 
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GAS PRODUCTS 


Low-profile furnace fits closet 
This up-flow gas furnace has been devel 
oped specifically for closet installation. It 
stands 5444” high. A modification of an 

er furnace, tl model h een ap 

ed f Il gases, including p ne and 
LP-a Clearance j rer 1 both 1 


and 


€ 

r " top. Shipped completely 
embí« Les x Industries Inc. Circle 
No. $83, reply card 


System uses smoll boiler 

Duo Service hydronic systern af pl he 
ind domestic hot water with smaller boil 
€ n before. Heat exchanger coil in 
unk inst of boiler itself 
€ heat torag iproved 

i fuel "t Assure 

with boil put rat 

f " 50,000 Btu Hydrothert 
Inc. Circle No. $70, reply card 


Broiler cuts cooking time 
Said to cut cooking time 30* 
nfra-red b le repor 1 
t 
ther 
| Calor 
aa 0 tn Li 
higl t ers Caloric 
Circle No. $91, reply card 


Water heater bears guarantee 
This glass-lined automatic water 
u antec for | full vea V 
gt at rat 
t ruc tion ha 
steel—_make ' uarantec 
nanutacture 
and 50-gal 
4 ) (M) t 
Corp. Circle No. $89, reply 


Disposer is quiet, efficient 

Automatic gas-fired disposer works on 
heavy bones, seafood shells, fruit stones and 
rinds, old clothes and shoes, waste paper 
and wood ad flower egetable wastes 
table leí tove Quiet. mechanical opera 
t 1.4-bushe imple installa- 
tion: no sewer connection.—Locke Stove Co 
Circle No. $67, reply card 


capacity 


Built-ins feature smart styling 

Magic Chef built-in ranges and ovens fea 
tur nart tvlin t » with modi 
dec Over nd 16" width 
1 olo tomatic controls 
Mate Í 1 ) i come n thre 
stil 1 : Circle No. $68 
reply card 


Heater saves space 
Al-Kove space heater h 


IK |! 


q a 
Circle No 


space heat 


t 
$86, reply card 


Boilers fit small apartments 
New seri of hot water gas-fired boiler 
me [ i wid h an p to 
nd apartments whe 
i remiun Robe s-Cordon 


Circle No. $85, reply card. 


Ranges look built-in 
Trend line of free-standing ranges are de 
"ne slide neatly. between two standar 
kitchen cabinet € built-in look 
t A means lower modelit 
t l l ner. A abl two 
€ [] »ppertone, pit turquoise whit 
ind — vellow.—Har ck Stove Co. Circle 
No. $872, reply card 
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GAS PRODUCT 


Built-in unit with "Square Look” 

Empr« built-in unit offered in "Square 
Look yling. Has 21" baking en, large 
barbecue-broi ven and lights 
automatic Ww tem ven control, 
triple -spit tisserie. J ncludes three 
other model Wedgewood-Holly Appli 
ance Co. Circle No. $61, reply card. 


roller 


Commercial hot water boiler 

Penn hot water supply boilers are d to 
be ideal fe mmercial and industrial 
buildings, motel partment houses, laun 
drie Seven models available, with capaci 
ties to heat 107 to 1,000 gals at tempera 
ture rise of 100° per hr.—Pebbco Industries 
Inc. Circle No. $62, reply card. 


Outdoor barbecue set on post 


Outdoor barbecue is mounted on a 5" post 
Works on natural or LP gas, with maxi 
mum input of 45,000 Btu. Grill size i 
1934"x17V2". Gas valve can be padlocked 
Cooking unit rotates for varving wind di- 
rection, can be removed if desired.—Nord 
Craft Specialties. Circle No. $63, reply card. 


Dryer features moisture control 

Model 742C gas clothes drver has a sensing 
device that measures the dampness in the 
clothe huts the machine off at just the 
right time. Can be set for regular fabrics 
wash-and-wear or damp drv.— I he Maytag 
Co. Circle No. $64, reply card 


Dryers called 25% more efficient 
Newly designed Automatic drvers are said 
to achieve 25% more drying efficiency with 
in maximum temperature range of 155 deg. 
Dry seven bed sheets in a single load. Quiet 
operating; install Aush against wall; handle 
all types of clothes. Push-button controls 
front-mounted lint ra i Philco Corp. 
Circle No. 860, reply card. 
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Compact built-in with 2 ovens 
Double-oven unit has gas-fired ceramic 
broiler said to cook steak n half the 
normal time cut platter and dr save 
50% on fuel consumption. Regular oven 
has controlled low-temperature h Ovens 
are 18” wide, vet both fit inte standard 
24” oven cabinet. Said to be the only unit 
of its type ivailable.— Tennessee 


Stove 
Works. Circle No. $55, reply card. 


First gos dishwasher announced 

First gas dishwasher to be marketed is said 
to have several advanced featur These in- 
clude: radial wash arms that "ure a 
forceful, more effective washing action 
complete flexibility in racking soiled dishes 
and a thermostat controlled heat aid to 
give higher water temperatures. These fea 
tures are said to give more sanitary wash 
ing, shorter cycle-—Preway, Inc. Circle No. 
$69, reply card. 


Through-the-wall heaters 

Suburban Ventura through-the-wall heat- 
ers are made in gravity type th 25,000 
and 35,000 Btu ratings and counter-flow 
forced air, with 25,000 Bru rating. Sealed 
combustion chambers have Gla finish. 
One cut-out installation. Gr 25.000- 
Btu model can be recessed in wall. Others 
hang on wall.—Samuel Stamping & Enam 
eling Co. Circle No. $74, reply card. 


Two-stage flame saves fuel 

Gas saver furnaces have both indoor and 
outdoor thermostats to control their two- 
tage flames. Low flame keeps house at de 
sired temperature most of the time; high 
fame is turned on by outdoor thermostat 
in cold weather—The Williamson Co. 
Circle No. $57, reply card. 


Odorless, smokeless incinerotors 
Automatic gas disposers are said to operate 
without smoke or odors. They have à new 
ceramic lining which is said to be practi 
cally indestructible, and to add greatly to 
units’ service lives. Styling stresses "'appli- 
ance look" of manufacturer's previous mo- 
dels, Available in coppertone, metallic blue, 
and white finishes.—Calcinator corp. Circle 
No. $56, reply card. 


Range hos advanced features 

Epicure range is said to have many ad- 
vanced features—eye-level ovens, motorized 
rotisserie, low-temperature oven, concealed 
lights over burners, a timer, and an appli 
ance outlet. Mounts as a built-in or on op- 
tional cabinet base.—George D. Roper Sales 
Corp. Circle No. $58, reply card. 


Light gives better performance 

Gas light has two hanging mantles, which 
ire said to give more light. longer service 
Uses no chimney. Light adiusts from 25- 
watt equivalent to 100-watt—bright enough 
for patio dining. Works on standard house 
hold pressure. Manufacturer also makes 
change-over kits to convert upright-mantle 
gas lights to hanging stvle.—Moonglow Gas 
Light Co. Circle No. $54, reply card. 
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GAS PROOUCTS 


Forced hot weter boiler Boiler has many applications 
PBG Series steel boiler is de- Series 170 cast iron boilers are 
signed for forced hot water heat- designed for heavy duty opera 
ing. Available with A G.A. in- tion in hotels, churches, schools 
put ratings of 120,000, 145,000 apartments, offices, sewage di 

and 170,000 BTUH. Factory a: posal plants. Made in 33 sizes, 
sembled, ready to install. Tank with BTUH ratings from 650, 
less domestic hot water heater 000 to 6,120,000. Special features 
sold as optional equipment. — enable the largest boiler to be 
Thatcher Furnace Co. Circle installed under a low ceiling 
No. $94, reply card. Used with all gases.—Peerless 

Circle No. $87, reply card. 


Floor furnece is compact Heater installs indoors or out 
Central duct system floor fur Gas-fired infra-red radiant heat 
nace is designed to fit in the er can be installed at patios 
opening of most large capacity gardens or pool decks. Installa 
ficos. uni Needs no return air tion can be permanent ot 
or discharg plenum Accom portable base; for natural of 
modates & ke-ofls; no special propane gas. Provides heat for 
sheet metal ork required, — an outdoor area up to 20“ in 
Temco, Circle $93, reply card. liameter and emits orange glo 
at night, Also available for n 
door use — Solarfio Co., Ine 


: circle No. $90, reply c " 
> — Small bathroom heater Curie No -——— 
P New gas bathroom heater can 


be installed in half-bath: Range looks like built-in 

mall f'x4'6" with & ceiling This gas range slides into 30" 
Designa vale ( BH- cabinet space to give a built 
1000 a i appearanc lt woking swr 
BTL 0 E j e finist fac reces 1 below th 
— Peerle : t countertop. Despite units com 


SELLS THE KITCHEN ... SELLS THE HOUSE Cep. Cde WE sui cei. — Ga M ee ee S 


V* s Bottom removes for 
Manesco's open hearth Charco-Broiler is the ultimate Another special fea 
in exciting kitchen equipment. This built-in indoor Expond furnoce line ture: va hat permit finge 
barbecue brings commercial quality construction to Latest addition to an alread a E Me MA " rey 4 alan 
the home to create all the taste-tempting perfection exi e line of compact | — a oo 
found in the finest steak houses. Clog-proof, trouble- | new downfiow : 
free gas burners. Available with exclusive new hood | lel. it's 51 et ue Broiler gives charcoal flavor 
with “3-sided drop” extension to enclose entire broil- eres oi Sate haga — ms e» Sred Douleur feature: C 


- : p d : wide, depending m capacity ramic coal designed to give 
ing area. Write for information. Territories available. Come 80,000, 100,000 am charcoal taste to meat without 


| 120.000 BTL 1 Dav & me nd bother of real coal 
Manesco, Inc., 605 Plandome Rd., Manhasset 2, N. Y. Night Mfg. Co. Circle No. $95 —Bakers Pride Oven Co. Circle 
€ No. $84, reply card. 


Whenever you build beyond the gas mains, LP-Gas is 

better for the builder. LP-Gas costs less to install. 
There's no expensive extra insulation. No special con- 
struction. And LP-Gas is the fuel preferred for auto- 
matio cooking and home heating. Clothes drying, water 
heating are fast, automatic, easy on the homeowner's 
budget. Before you build, take a new * 
look at LP- Gas, the modern auto- / 

costs less to install matic fuel for suburb and country. ' 7 shes Is 
For detailed information, write | 
LP-Gas Council, 1515 Chicago QV 
Avenue, Evanston, Illinois. — mue 


~ 
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Women who like kitchens, love Tappan built-ins. Ovens are huge. Easyto clean. Chrome-lined for better, more even baking. Finishes are stain- 
resistant and rust-proof. Lusterloy, copperloy and 4 modern colors make it simple to match your—or your customer's—color ideas 


A TAPPA kitchen says "quality house" 
to every woman who sees it 


Tappan's complete line includes built-in ranges —gas or electric — and in 
varying widths and prices to suit any plan or budget. 


Postage 
Will Be Paid 


iv 
Addressee 


14 choices of cooking tops 2 wee Tappan Compact slides into plac 
No aped al cutouts — Tops lift up for 60 seconds. Looks built-in! 30^ or 2 
cleaning. Automatic alore. 


Vertic al side strips. Gas o 


Women know and respect Tappan. 
kitchen assures them that year h 
quality homes Whatever noc 


. ome law. | = THE TAPPAN COMPANY 
^g Dept. AM 9-1 
Mansfield, Ohio 


Attention: Mr. Ed Barr 


Conversationally quiet—no propel 
lers, no noisy motors, no grunt 
grind or squeal. Entire load is 
drenched in steaming water fror 
all directions thanks to reversing 
Dual-Drench washing action 


Easy to service—A!! service—even 
on control $ done from front 
Impelier and pump slide out as a 
single it. Never the need to pu 

machine t. Color matched 
pane installed in seconds. And 
remember--it's a Tappan! 


x 


Y^ LS 
lied 
{i 


Casual loading—The Tappan dish 
washer can be loaded from top 
front, left or right. Plenty of room 
for a whole day's dishes (12 place 


Big capacity, quickly installed, all service from front 72772,.5 "" ""* 979 


Please supply me with complete specification, installation 
and model information on Tappan 


Built-in dishwashers 
Built-in gas ranges ilt-in electric rang 
Electronic range in refrigerators 


The ‘Fabulous 400' Gas Range 


The 'Fabulous 400' Electr 


Name 


Address 


sposers 


serving plates 


Hi = 


Refrigerators Range Hoods 


Give the woman what she wants 
...and she wants a 
Tappan kitchen! 


Nothing cooks or looks like a 


TAPPAN 


Mansfield, Ohio : Montreal, Quebec 


KiTCHEN () 
PROBLEM /^ 


CABBAGE — The food Dad really loves can create an odor 
problem that turns your beautiful kitchen into a nightmare 
Poor Mom has to cook the cabbage, but she doesn’t want to be 
in that kitchen when lingering odor makes it uncomfortable 


BROAN DUAL BLOWER HOOD“ attacks cabbage and other cooking odors with a vengeance. Two powerful 


blowers keep your kitchens antiseptically clean and fresh. Ventilating unit is so quiet, you hardly know it 
l I 


is going. Broan craftsmen Heliarc-weld and hand-finish corner seams for extra beauty and easier clean 
ing. The ultimate in ventilating design — the product of over 30 years of experience in home ventilating. Ask 
your distributor about Broan Range Hoods 


MANUFACTURING CO. 924 W. STATE ST., HARTFORD, wis. 
Manufactured in Canada by Superior Electrics, Ltd., Pembroke, Ontario f° * » 


Specialists in Home Ventilating for Over 30 Years "Meets HVI and FHA Requirements 
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Now ! 


Practical, professional 
guidance on the 
design and 
construction of 


TROPICAL HOUSES - 


by David Oakley 


see 


— 


Everything you need to know about the design and building of tropical houses 
is clearly explained in this new book. It points out and explains the problems 
and limitations involved—and offers professional, money-saving guidance that 


only the author's years of experience can supply 


Some of the subjects you'll find in this valuable 


book are: 
types of tropical climates and their effect! upon house de- 
sign 


effect of hurricanes, expensive soils and termites on 
building stability and methods by which damage can 
be prevented or minimized 


choice of building materials 
e choice and use of house-building sites 


e best approach to house design to meet tropical conditions 


Over 100 illustrations, valuable references and tables make this a 
book that every builder, designer or architect should own. To get 
your copy just fill in and mail coupon below. 


Simmons-Boardman Publ. Corp., Dept. AB TRIAL OFFER 
e ou take no risk 
New York 7, N. Y y 


3 7 » : MA. This helpful book is yours for 
Send me a copy of "Tropical Houses" for which I enclose $7.50, with P i 


$7.50. If not convinced that it 
the understanding that if I am not completely satisfied I can return it in | A 
10 davs for FULL REFUND can give you practical, profes- 
sional guidance simply return the 
book within 10 days for full re- 


fund. Mail coupon today! 


Name 
Addres 
City 
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GM-DELCOS TRIPLE 
SALES OFFENSIVE 


1 NEW YEAR-AROUND COMFORT BY DELCO 
GM-Delco residential specialists have devel- 
oped a completely new line of heating equipment 
and air conditioning for year- around comfort . . . all 
of it compatible in a single central system. There's a 
hot, new line of Delco gas and oil furnaces, bolstered 
by a solid selection of air conditioning units and 
heat pumps. Remember this vital point: Delco heat- 
ing may be installed now—air conditioning later 


The brand name 
that identifies your 
homes with Quality 
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NATIONAL ADVERTISING THAT PRE-SELLS 

THE GM-DELCO NAME 
Your prime home-buying prospects are reading big, 
persuasive, full-color GM-Delco advertisements in 
The Sat. Eve. Post, American Home, Better Homes 
& Gardens and other "shelter" magazines. They 
will spot your home as quality-built when they see 
your Delco installation. Advertising and the General 
Motors name help you sell homes. 


A FLEXIBLE, LOCAL MERCHANDISING 

PACKAGE TO FIT YOUR MARKET 
GM-Delco brings you a hot new merchandising pack- 
age for maximum impact on your individual market. 
You can pick and choose from the best in local 
radio and TV scripts, 500-line newspaper ads, 
brochures and tack-up signs for your model homes. 
Pinpoint and apply features of this flexible GM- 
Delco program to your local sales objectives 


DELCO APPLIANCE DIVISION, GENERAL MOTORS CORPORATION, ROCHESTER 1. N. Y. 
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Invest In Yourself 


For Permanent Dividends 
Books by Experts to Help You Increase Your Income— 


Advance Your Business—Secure Your Future 


ACCOUNTING 


1. ACCOUNTING FOR MANAGE- 
MENT CONTROL. W. H. Childs 
For the man who is not an accountant 
but must have a good knowledge of 
the proce This new book (pub 
lished May 1960) emphasizes the 
understanding rather than the doing 
stresses the internal or managerial 
function of accounting rather than 
the external or public function. 727 
pp. $10.50 


ADMINISTRATION 
and MANAGEMENT 


2. FUNDAMENTALS OF PROFES 
SIONAL MANAGEMENT. John G 
Glover. For the man who's moving 
up, or wants to, this book present 
the guiding principles of sound busi 
ness management practice and tech- 
niques for developing managerial 
leadership. Includes sections on such 
recent developments as automation 
and linear programming. Clearly 
written in easy-to-understand lan- 
guage. 406 pp. $6.50 


3. THE DEVELOPMENT OF 
AMERICAN INDUSTRIES. John G 
Glover and Rudolph L. Lagai. A 
complete survey of the role of indus- 
try in the economic growth of the 
U. S. Thirty-six major industries 
(including railroading, automobile 
shipbuilding, telephone atomic 
energy, etc.) are discussed, history, 
pioneers, sales, location, earnings, 
future, etc. 768 pp. $10. 


4 LABOR ARBITRATION. Mau- 
rice S. Trotta. A compact, one-vol. 
ume guide to arbitrating labor dis 
putes. Outlines procedure and de 
fines issues most commonly the sub- 
ject of arbitration, 438 pp. $10 


ARCHITECTURE 
and DESIGN 


5. TROPICAL HOUSES. David 
Oakley. Discusses the design and 
construction of houses in tropical 
and sub-tropical climates. More than 
116 line and half-tone illustrations 
Practical. Invaluable for architect 
and builder. 272 pp. $7.50 


6. ARCHITECTURE FOR CON 
TEMPORARY LIVING. Henry D. 
Norris. Floor plans, descriptions 
and sketches of 59 new home de 
signs for contemporary living in- 
corporating traditional details, Pro- 


vides the builder with wide selection 
in size and cost. Text matter by 
Joseph B. Mason and Harriet S 


Mason. 122 pp. $6.00 


7. HOUSE CONSTRUCTION 
DETAILS. Nelson L. Burbank, 
as revised by Oscar Shaftel. Now 
more than 170,000 sold. The most 
complete and authoritative guide 
to home construction available 
384 pp. $5.95 

8 HOUSE CARPENTRY SIM- 
PLIFIED. Nelson L. Burbank, 


revised by Charles Phelps. The 


most comprehensive coverage of 
carpentry with hundreds and 
hundreds of easy-to-understand 
illustrations. More than 150,000 
copies sold. 252 pp. $5.95 


9, HOW TO BUILD CABINETS 
FOR THE MODERN KITCHEN 
R. P. Stevenson. Sales now total 
more than 60,000 copies. Of in 
terest to homeowner and builder 
Shows how to modernize kitchen 
cabinets and gives complete plans 
and designs. 246 pp. $4.95 


10. HOW TO REMODEL YOUR 
HOME. Compiled from AMERICAN 
BUILDER magazine. Tested re- 
modeling methods. By the practical 
utilization of the information in this 
book, you can save cost on any re- 
modeling job. Precise, illustrated 
detail. Many illustrations. 94 pp 
$2.95 


11. BOOK OF MODERN BATH- 
ROOMS. Compiled from AMERI- 
CAN BUILDER magazine. This is 
the most complete book on the 
modern bathroom available toda: 
Its coverage includes planning, de- 
sign, a portfolio of outstanding 
bathrooms, new product utilization 
and technical detail plates, with 
special details on floor plans, cabi 
nets, built-ins, fixtures, floors and 
walls, plumbing, lighting, heating 
and ventilating. 112 pp. $3.95 


ESTIMATING 


12. SIMPLIFIED CARPENTRY 
ESTIMATING. J. Douglas Wilson 
and Clell M. Rogers. New sixth 
edition. How to “take-off” from a 
set of blueprints and specifications a 
bill of materials for the construction 
of a frame house is clearly ex- 
plained in this book. Rules and short 
cut methods for making accurate 
lists of building materials required 
for a house are described and com- 
pletely illustrated. Simple arithmi- 
tical methods of accurately estimat- 
ing all costs are given step-by-step. 
304 pp. $3.95 


13. SELLING HOUSES SUC. 
CESSFULLY. Alfred Gross. One 
of the nation’s top marketing ex- 
perts shows you the tested house 
sales techniques to pep up your 
marketing program. Where to get 
the best value for your advertising 
dollar. How to point out the hid- 
den values. How to use the model 
house most effectively. 160 pp. 
$2.95 


STANDARD 
REFERENCE 


14. INVESTMENTS. Douglas H. 
Bellemore. New second edition is 
practically an encyclopedia of the 
subject. Explains the mechanics of 
the market and provides sound, 
tested techniques of security analy- 


sis invaluable for every investor. 
906 pp. $10 


15. WORLD ATLAS. John Barth- 
olomew. An up-to-date, sturdily 
bound world atlas for office use with 
political maps of the nations plus 
thirty pages of maps illustrating 
climate, population, distribution, 
shipping routes, etc. 112 pp. $2.75 


SIMMONS-BOARDMAN BOOKS 


30 Church Street, New York 7, N. Y. 


Gentlemen 


1 2 3 4 5 6 7 


Name 


DO Check Enclosed 


8 


9 


AB-9-61 


Please send me the books whose numbers are circled below 


C] Money Order Enclosed 


For the 
most 
beautiful 


kitchens 


of them 


Our large scale factory operation offers you Mass 
production economies plus unlimited opportunities for 
custom kitchen designing The benefits of constant 
research and product improvement Carefully selected 
raw materials Accuracy and smoothness in machining 
through the use of heavy production equipment m Uni 
form and complete sanding in preparation for finishing 
and between finishing operations Conveyorized oven- 
accelerated drying, which permits use of the highest type 
of finishing materials (durabilfty of finish and hazard 
resistance are remarkable) Constant inspection insur- 


" 


ing consistently high quality Instant delivery by our 


59 warehouse distributors, alng with built-in appliances 


^A 
"i Se, 
> NATIONAL 
| wsrTuTE ) 
* of wooo 
„ MITCHEN / 


‘oom H. J. SCHEIRICH CO, 250 OTTAWA AVENUE, LOUISVILLE 9, KENTUCKY 


— 
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the name is magic! 


MAGIC CHEF 


* and national surveys prove it! Independ- 
ent surveys show Magic Chef is the best 
known name in ranges. Magic Chef na- 
tional advertising in McCALL’s, BETTER 
HOMES & GARDENS, PARENTS' and LIV- 
ING continues to increase Magic Chef's 
outstanding consumer acceptance. Put 
Magic Chef's prestige name to work for you 
now. Write or wire Magic Chef, Inc., Cleve- 
land, Tennessee. 


Now. the priceless Magic Chef name is 
yours at a down-to-earth price! 


GAS PRODUCTS 


Lights go with any styling 

Extensive line of gas lights includes both 
modern and traditional styles in many size 
Mount on posts, piers, walls. Available in 
clusters for community, institutional use.— 
Hadco Aluminum Products € Circle No, 
$5, reply card. 


New boiler-burners announced 
Columbian packaged boiler- burner units 
come in three sizc$—110,000, 130,000 and 
160,000 Btu. Completely assembled, piped 
and wired at the factory, Units give con 
tinuous domestic hot water.—Columbia 
Boiler € Circle No. $50, reply card 


Furnaces save spoce 

The 700 Series of gas furnaces are designed 
to save floor spac and installation cost 
Come in basemer ipfk counterflow m« 
del n 60,000 to 160,000-Btu capacitie 
Blowe have drive option meet a/c air 
handling requirement Armstrong Fur 
nace Co. Circle No. $51, reply card 


Outdoor a/c unit saves space 

Gas fired air conditioner uses refrigerated 
water as the cooling medium. Therefore, it 
can be mounted behind the house, behind 
the garage or on the roof, thu ving valu 
able ind. ing space Bryant Mig. Co. 
Circle No. 852, reply card. 


Oven for the spoce conscious 

V he 16" Suburbanette built-in oven appeals 
to the space conscious buver, is attractively 
priced for the volume builder. Available in 
five colors and in brushed chrome finish — 
Samuel Stamping & Enameling Co. Circle 
Ne. $53, reply card. 
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' 1— HEAT AND COOL any home with this Trane Climate 2 — OFFER OPTIONAL COOLING! Install just the heating unit 
Changer! (Downflow unit for basementless homes shown.) Oil now—point out to your customer he may easily add the 
or gas-fired heating units in sizes and types for any home, cooling (lower section) later. Uses same ductwork; and units 
in any climate. Matched compressor unit located outside. are matched for easy installation, peak performance 


Trane gives you 4 ways to heat, cool-or 
both-while holding building costs down! 


3— SEPARATE COOL- 
ING SYSTEM — not HESE new TRANE Climate Changer units give you a 
connected with heat- " 2 " * 

ing system. Fan- coil wide choice of systems for heating, cooling — or both. 
unit is ideal for use And it’s quality air conditioning, from TRANE, leaders in 
with TRANE Base P :2 x» s . è 
board heating or big building systems. It’s matched equipment, built 
mr wv. 2 re together to work together. Remember: the name TRANE 

Pat, "^lectric p . 

resistance heating on your heating-cooling system helps mark yours as a 
— 1. — quality home because TRANE is nationally advertised, 
ment, utility room. nationally recognized for its quality air conditioning equip- 


ment. And every TRANE system is carefully installed by a 
selected air conditioning contractor. For complete facts, 
4—NEW HEAT PUMP HEATS, COOLS! Air-to-air just call your nearby TRANE Sales Office, listed in the 


type hont pp vons pe. welat heats 2 cools Yellow Pages under Air Conditioning." Or write TRANE, 
entire home. Operates on electricity; no chimney, „. d anon : 
no flue needed! Same ductwork system delivers La Crosse, Wisconsin. 


heating and cooling throughout entire home. 


For any air condition, turn to 


TRANE 


MANUFACTURING ENGINEERS OF AIR CONDITIONING, ? 
HEATING, VENTILATING AND HEAT TRANSFER EQUIPMENT. 


THE TRANE COMPANY, LA CROSSE. WIS. * SCRANTON MFG. DIV, SCRANTON, PA. + CLARKSVILLE MFG. OIV.. 
CLARKS TENN. TRANE COMPANY OF CANADA, LIMITED. TORONTO + 100 U. . AND 18 CANADIAN OFFICES 


Theodore M. Penker, Jr., Vice President, Penker Construction Company, Cincinnati, Ohio, (left) with Bert Melching, his Dodge Representative. 


“We can bid lower because Dodge Reports 
do our prospecting for us” 


"Without the advant € notice 0f pros pe ts for new 
work that Dodge Reports give us,” says Mr. Penker 
"we'd have to maintain a much larger sales force to 
provide the same kind of information. We figure that 
could add 5 to 1045 to our cost of sales and advertis- 
ing . which might make the difference between 
losing or winning an award!” 

“We cannot afford to miss a single valuable lead, 
since we can’t hope to get more than a few of the 
jobs we bid on. This is why continuation of our busi 
ness at its present levels without Dodge Reports 
would be almost impossible!” 

Mr. Penker’s company was formed in 1880 by his 
grandfather to build homes and small factories. To 
day it employs 300 to 400 men on various projects 
ranging from buildings to sewage, water and power 
plants, bridges, viaducts and highways. It is one of 
the three largest firms in southwest Ohio doing both 
engineering and building types of construction. 

Over the 35 years that we've been using Dodge 
Reports,” Mr. Penker says, “their primary value to us 
has been the important advance news of new projects 
they provide. But they give us other benefits, too. 


BE DODGE 
| reports 


—— 119 W. 40th St., New York 18, N. Y. 


They let the sub-contractors know which jobs we are 
bidding in plenty of time to submit their bids to us! 
What's more, Dodge Reports help us to know a large 
part of our possible market as much as two years 
ahead, thereby enabling us to plan on either curtail- 
ing or expanding our overhead, personnel and equip- 
ment requirements, This can be a vital factor in an 
operation of our size.’ 

Every day, Dodge Reports give Pen 
ker Construction the kind of advance 
information they need—in time to take 
action. Dodge Reports can do the same 
for your company at surprisingly low 
cost — regardless of your size or scope 


Send the coupon for FREE BOOKLET. 
— — — ee — — — — 


F. W, DODGE CORPORATION — 
Construction News & Statistics Div., Dept. AB91 
119 West 40th Street, New York 18, N. Y 


Fd like to receive your free booklet, “How General 
Contractors Get More Business in New Construction' 
&nd details on how Dodge Reports can help me 
increase volume and profits. 


Name 


Company 
Address 


City — —— State 
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SUILD VV 


and build for keeps 


Nothing's a better-looking building investment than the modern concrete 


masonry wall. Nothing's sounder —especially when reinforced with Dur-o-wal, 
the engineered steel rod reinforcement with the patented trussed design. Can 
more than double flexural wall strength, outfunctions brick-header construc- 
tion. Write to any Dur-o-wal address below for 44-page Armour Research 
Foundation test report. 


DUR-O-wAL 
Masonry Wall Reinforcement and Rapid Control Joint 


DUR-O-WAL MANUFACTURING PLANTS 
€ Dur-O-waL Div., Cedar Rapids Block Co., CEDAR RAPIDS, IA. e Dur-O-waL of Ili, 260 5. Highland Ave., AURORA, ILL. 
* Dur-O-waL Prod., inc., Box 628, SYRACUSE, N. Y € Dur-O-waL Pred.of Ala. inc., Box 5446, BIRMINGHAM, ALA 
€ Dur-0-waL Div., Frontier Mfg. Co., Box 49, PHOENIX, ARIZ. © Dur-O-waL of Colorado, 29th and Court St., PUEBLO, COLO, 
€ Dur-0-waL Prod., inc., 4500 E. Lombard St. BALTIMORE, MO. © Dur-O-waL inc., 1678 Norwood Ave., TOLEDO, OHIO 
e Dur-O-wal Ltd., 789 Woodward Avenue, HAMILTON, ONTARIO, CANADA 
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Strength with 
flexibility— the two 
basic factors for a 
repair ree masonry 
wall are assured by 
these intelligently 
engineered Vm pan ion 
products. Dur-o-wal 
reinforcement, top 
left, increases flexural 
strength 71 to 261 

per cent, depending on 
weight Dur-o-wal, 


= number of course 


type of mortar. The 
ready-made neoprene 


compound flange of 


Rapid Control Joint, 
beneath, flexes with 
the wall, keeps itself 
sealed tight 


“Title insurance 

is as important..... 
as mass production 
building methods.” 


Robert V. Welch, President of R. V. Welch Associates, Inc., 
Indianapolis, Indiana, speaks from experience when he says: 
"Title insurance is as important to a volume builder, because of 
Robert V. Welch whose firm, R. V. time saving advantages, as mass production building methods. We 
Welch Associates, Inc., was the largest need both to continue to out-produce our competition." 
builder of National Homes in the 
entire country in 1960. 


CAPITAL, SURPLUS AND RESERVES OVER $23,000,000 į lawyers Title — Cerporation 


LAWYERS TITLE SERVICE AVAILABLE IN 44 STATES, INCLUDING HAWAII; 3800 Cutshaw Avenve 
AND IN THE DISTRICT OF COLUMBIA, PUERTO RICO AND CANADA. Richmond, Virginia 
NATIONAL TITLE DIVISION OFFICES: CHICAGO © DALLAS e DETROIT 
e NEW YORK. REPRESENTED BY LOCAL TITLE COMPANIES IN MORE 
THAN 275 OTHER CITIES. THOUSANDS OF APPROVED ATTORNEYS LOCATED 
THROUGHOUT THE OPERATING TERRITORY. 


Please send vs information obout 
Merchandising Aids for Model Homes. 


MAIL THIS COUPON FOR HELPFUL 
SALES MATERIAL ON TITLE INSURANCE 


ADDRESS 
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RAPID CONSTRUCTION AND MATERIAL SAVINGS WITH 
STEELFAST...the new, exclusive Bestwall system for erecting 


gypsum wallboard. Cold-rolled strip steel runners are nailed in 
place at ceiling and corner joints. High quality drywall interiors 
achieved, backing lumber eliminated, perfect ata sun 

corners assured as ceiling lines are level and 
corner lines plumb. Bestwall Gypsum Com- 


pany, Ardmore / Pen nsylvania. Plants and offices throughout the United States 
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GOLDEN TRIANGLE MOTOR HOTEL, Norfolk, Virginia. Architect: Anthony F. Musolino; General Contractor: Blake Construction Company; 
Mechanical Contractor: Hicks & Ingle Company; Distributor for Anaconda: Hajoca Corp. 


6 miles of Anaconda Copper Tube (%” to 5") 
installed "easier and quicker" 


'This recently completed, six-million-dollar develop- 
ment in downtown Norfolk contains more than 
32,000 feet of Anaconda Copper Tube in sizes 
from i through 5" for hot and cold water lines. 
Why Anaconda Copper Tube? Howard C. Robinette, 
Division Manager for Hicks & Ingle, says, “We used 
Anaconda Copper Tube because of the ease in 
handling and quicker installation. We found it very 
advantageous in confined areas . . ." 

Add to these cost-saving installation advantages, 
longer life and less maintenance and you have the 
reasons why Anaconda Copper Tube is so often the 
choice of those who demand quality in plumbing 
materials. For complete information about Copper 
Tube and Fittings for general plumbing, heating, 
air conditioning and refrigeration, write for free copy 
of Publication B-1, Anaconda American Brass Com- 
pany, Waterbury 20, Conn. In Canada: Anaconda 
American Brass Ltd., New Toronto, Ontario. 


61-728 
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Making connections 
in tight places is 

no problem with 
Copper Tube and 
Solder-Joint Fittings. 


N 
a ts J í 
COPPER TUBE AND FITTINGS 


PRODUCTS OF ANACONDA AMERICAN BRASS COMPANY 
Available through plumbing wholesalers 


The mark 

of quality 
your customers 

recognize 


Sebring Homes are designed especially for modern Florida living on low-budget 
incomes. Each 650-sq.-ft. home uses a single General Electric Heat Pump Air Con 
ditioner, installed through the wall, for both heating and cooling 


n, 
Ante 


One single unit provides the whole house with clean, healthful, 
air-conditioned comfort all year long—both heating and cooling. 
Unit face is attractive, blends with décor 


“I didn’t believe it was possible 


"99 


... to heat and cool an entire house with one General Electric unit 


f “Frankly, I was skeptical 
| that one unit could cool, 
| let alone heat, one of our 
} houses,” says James 
! ' Rosati, of Sebring Lakes 
| a A Inc., a 9,000-unit project 
of small, low-cost homes at Sebring, Fla. 


"When I saw the General Electric Heat 
Pump Air Conditioner in action, I was 
amazed. These built-in units do an excep- 
tionally fine job of both heating and cooling 

"And in this particular locality, their op- 
erating cost averages out at about $5.00 per 
month. With our type of buyer, mostly 
retired people, this is a mighty important 
advantage. From now on, it’s strictly 
General Electric for us.” 


In single residence, or in any type of con- 


struction, General Electric Heat Pump Air 
Conditioners provide dependable year- 
round comfort. There’s no expensive duct- 
work or plumbing to install. Maintenance 
is simple and inexpensive. 

And other General Electric Air Condi- 
tioners are available for cooling alone. 
Choose from 18 different models ranging 
from 6,000 to 18,000 BTU/Hr.* There’s a 
model for almost every wiring or installa- 
tion need 

See your General Electric representative 
for details, or write: General Electric Com- 
pany, Room Air Conditioner Dept., Appli- 
ance Park, Louisville 1, Kentucky 


*Cooling capacities are tested and rated in com- 
pliance with NEMA Standard CN 1-1960, and are 
stated in terms of British Thermal Units 


— uua IE 2 


Galvanized steel sleeve is cemented 


right into wall during construction. 


General Electric Heat Pump Air Con- 
ditioner slides in later, seals tightly. 
Unit is removable in minutes for serv» 
icing, if necessary. 
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co 
for patterns 
unlimited... 


Modern way to get custom wall effects! Bold and dramatic use of stucco is today’s big opportunity 
for builders. It provides the distinctive, custom touch that makes houses stand out, move fast in the most 
competitive markets. No other wall material lends itself to so many unusual treatments—through simple 
variations in standard application methods, using readily available tools. The panel featured above, for 


example, has an exposed aggregate blown or thrown on the finish coat. Other popular techniques are comb- 


ing and sculpturing. For houses of every style, white portland cement stucco is the material for modern living. 


PORTLAND CEMENT ASSOCIATION 
For the newest in homes . . . A national organization to improve and 


DVU (e exlend the uses of portland cement and concrete 
CONCRETE 
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BUILD WITH 


- HOMASOTE 
PRODUCTS 


* Homasote 
Handbook 


Homasote Cot tay Fe — 


Vacation House 7701 


Now widen your market with 


FARM ao UTILITY BUILDINGS 


VACATION mo SHELL HOUSES 


built on the Versitruss Panel System 


Here is clear-space, permanent construction for buildings 
from 12’ to 40’ in width—free of all supports and obstructions 
from wall to wall and to peak of roof. The vertical sidewalls 
nri hi py sti run (nominally) from 6’ to 12’ in height. ( For wider buildings, 
24’ Versitrusses are combined to make 48’, 72’, 96’, etc.) 


If you want to widen your market over night —here is the 

one most profitable, new way to do so, with little increase in 

your overhead. Homasote Versitruss construction is tested 

— by the University of Illinois another Homasote First - an- 
other example of practical pioneering in building methods. 

Your Homasote Lumber Dealer has complete cost sched- 

For poultry houses, barns, storage — A ules for all sizes of buildings and can give you an estimate in 

30 minutes. Ask him or write direct to Department J-1. 


Versitruss 
Shell House 


Ask your Lumber Dealer 
about the Homasote Financing Plan 


HOMASOTE company 


TRENTON 3, NEW JERSEY 


Homasote of Canada, Ltd. e 224 Merton Street * Toronto 7, Ontario 1-379 
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What's the biggest problem 
in building today? 


How to Build 
More House 
For Less Money 


“A year ago, we were taking 60 to 75 days to complete a house; today we are down 
to 45. The saving in interest charges alone amounts to about $75 per house. 
A year ago, it took 100 man hours of on-site time to frame a 1,000 sq. ft. house. Today, 
using wall sections and other components, we've cut the time to 50 to 60 hours.” So 
reports George Bell, president of Bell & Valdez, Seattle home builders. Bell has 
found that the faster house is a must, if a builder wants to succeed in a highly-com- 
petitive market. On the next six pages, you'll find the ideas that made this small 
builder big: how to build with parts rather than pieces, 
reducing on-site labor as much as possible to give the 
customer more house for less and give the builder more 
profit for his investment. George Bell made this new 
building technology work by working at it. He started 
not so long ago ivith one house. He had one sub: his 
wife. Since then, the company has constructed thou- 
sands of homes in many subdivisions surrounding 
p Seattle. And they have sold them where other companies 

GEORGE BELL: It's a matter of time 


and finding out how to best save all of it. COUldn’t. Here's the why behind this success. — 
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Building's biggest problem: How to build more house for less money 


Several years ago, George Bell 
took a good look at the building 
business: He saw that new tech 
nologies were being developed; 
new products and machines 
were available to build better 
homes for less money. He did 
more than just look. He con 
verted his organization over to 
the new ideas. His own men de 
signed and developed many of 
the new components the firm 
now uses. He was instrumental 
in getting other companies to 
manufacture and assemble com 
ponent parts for his business 
“To build more houses for 
less money with new methods 
and = materials George Bell 
points out, “the builder must 


1, Cut labor costs and produc 
tion time. Bell Valdez does it 
by delivering as much pre-built 
to the job as possible: wall sec 
tions component parts etc 
"When we are building only a 
few of the same model, we de 
liver only the window sections 
This eliminates a good deal of 
onsite labor; the only parts we 
have to handle are pre-cut studs 
As the studs are the only parts 
needed to comblete the frame, a 
crew of eight men can erect one 
wall and raise it in a “unit 


2. When building a single house 
of a different model, the firm 
finds it more practical to buy 
the comblete wall from the com- 
ponent factory. Says Bell 

The reason for this is that 
it's more practical to have no 
more than four men working on 
this house at one time. At the 
present time, we're building 
from 30 models and find that 
these two methods save con 
sisderable labor. The component 
parts can be factory-built at a 
cost of $2.50 an hour instead of 
$4.00 an hour in the field. 


3. Another cost saving technique 
Bell uses is component parts in 
floor panels. Under the firm's old 
method, 2x10" joists, 16" o4 
were used. The joists would 
span from 14 to 18 ft., requiring 
bridging. The labor used in this 
method cost $4.00 an hour. To- 
day, the method calls for 2x5 
panels. They are constructed 
this way 

4 piece of '4” plywood is 
glued to kiln-dried 2x6 joists 
16” o<. The panel will span 10 
to 12°, and doesn't require ex 


pensive bridging 


Bell & Valdez’ floor panels also can be used for carport roofs 


wide and as much as 28’ long are used for Floors and flat carport roofs 
simply x (v joists € with pl wood. Panels serve as subfloo unless 
or resilient covering s Here, an underlayment is applied over the 
Construction costs less, gives firm floor by reducing span from 14 to 8’ 


Panels used for carport roofs go up fast, cutting labor costs 


In position, here's how floor panels look as carport roof. Ideas like this are born in 

n's architectural department, headed by architect John M. Anderson. Anderson has 
been with company for years, is thoroughly familiar with mass production principles 
Bell tries to hold to rectangular plans, keeping offse widths, ete | tight minimum 
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Foundations are placed with a ledge for panels 


Eight-inch foundation walls have 4" ledge to accept floor panels 
This also reduces height of structure, requires less siding, and 
facilitates construction as panels fit into spaces without measure 
ment. Note support footings (see drawing. below left) 


Nailing system speeds floor panel placement 


Last section of plywood is omitted from floor panel so crews can 

nail ir top plate. Average panel has 34" set-back on one side 
protrudes 14-34” on other side so panels can be placed con 
usly—one joining the other, and so on. 


T — 


Panels feature easy handling for carpenters 

Because of different plans—Bell changes models twice a year to 

keep abreast of the market—wall sections aren't standardized 

They are made in convenient widths to suit designs and for 
OETA 8 | easy handling. Included are top, bottom plates glazed window 
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Building's biggest problem: How to build more house for less money 


Again the labor costs total $2.50 
an hour. A typical house 25 
wide, for example, requires an 
additional 4x6 stringer, spans 
are then reduced to J on cen- 
ters. This gives a firm floor with 
2x6 joists. Using 2x6 kiln-dried 
joists reduces shrinkage by 50¢ 
Gluing the plywood reduces nail 
pops, squeaky floors. 


4, “Another cost-saving method 
we use,” Bell said, “is to pour 
&" walls with a 4" ledge to ac 
cept the floor panels. Why? We 
reduce the height of the house 
Under the old method, all joists 
were placed on top of the found- 
ation, which required additional 
siding and more costly porch 
foundations, Under our old sys 
tem, it required 40 man hours 
for a 1,000 sq. ft. home. Under 
our new panel system, we can 
erect the same house with only 
12 man hours 


5. To clip more costs, Bell uses 
two types of trusses: (a) The 
glue-nail plywood king post 
truss: (b) a Trussomatic steel 
plate W-truss. The builder finds 
it more practical to use the 
glued plywood truss when the 
quantity is small. For larger 
volume, the steel plate truss 
technique is used 

Storage was tite big problem 
with glue trusses, because they 
have to be made from kiln-dried 
material. In the Seattle area, 
material has to be stored in a 
dry spot, before manufacturing. 
The truss also has to be stored 
until it's used. The steel plate 
truss can be stored in the open, 
because it’s made from green 
stock. Trusses are being built 
with $2.50 man hours instead of 
$4.00 on-site man hours. 


6. Bell uses plywood sheathing 
for all roofs, including wood 
shingles. He can apply plywood 
with less man hours by using an 
air staple gun 


7. “We eliminate all unneces 
sary window and door headers 

says Rell. “It has been common 
practice to put a solid header 
above every opening. Simple en 
gineering practices eliminate 
many of these headers, i.e., use 
of trusses often eliminates need 
of headers, except on bearing 
walls.’ 


8. By using a panel system, the 
company cuts costs on carport 


Truss production: 100 daily, fabricated by two-man crew 


Fruss jig is completely flexible. Crane and hydraulic press clamps metal connector 
plates with 20-ton pressing action. Trusses with metal plates use green stock instead 
of kiln-dried lumber—cutting costs. Using plywood gussets, assembly drops to 65 trusses 
daily. Added advantage of trusses with metal plates is that they can be stored outside 


— 


Pre-fabricated plumbing runs cut cost of labor for Bell 


Plumbing runs are placed in the foundation area, as shown. Later, when floor joists 
are in place, two men return to job and hang pipe to joists. This operation takes 
about 45 minutes. Piping is delivered to job site in two pieces. Joints are all made in 
shop. Plumber's aim is to reduce time at site; job involves about 16 man hours 
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Unique saw set-up cuts 11 2x4s at one time 


Two arm saws—equipped with chain drive controlling forward 
and back movement of blades and adapted for air control « 
they can be operated together by one man—set for straight oi 
angle cuts. Saws can be moved close together or up to 18’ apart 


— — 


Plumbing wall is tip-up; connects to under-floor runs 


Automatic stapler speeds top-out time 


For all roofs—even those where wood shingles will be used—ply 
wood sheathing goes over rafters. Cost is reason: Sheathing ts 
faster with stapler than wood strips. On 1,000 sq. ft. house 
sheathing and wood gutter can be installed in 19 man hours 


After wall has been fabricated, plumbers place tree in frame and tilt unit into place 


Drawing hows how 
£ 

which cross 2 
tree in place 


opening is framed by nailing 2 


make connection. Only one 
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ts to sides of floor 
ts can be inserted to support weight of plumbing tree 
joint needs be calked to 


joists upon 
Two men can set 


»mplete the job DETAILS OF OPENING FOR PLUMBING TREE 
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roofs, The construction: 

Panels are kiln-dried 2x6 
joists, 16" o.c., with U5" exterior 
grade plywood, glue-nailed, 2 
long. Panels are built with a 4 
crown span, 20 with no de fle 
tion 


9, Bell uses gypsum wallboard 
instead of plaster, because, in 
the Seattle area, plaster takes a 
long time to dry 


10. Bell doesn't case the win- 
dows. Crews tape the dry wall to 
the window liner, which reduces 
the cost of casing material and 
the labor to put it up 


11. Ceilings are sprayed with 
acoustical material, which gives 
a good acoustical ceiling that 
doesn't need painting. 


12. Bell uses all assembled parts 
possible. These include: Pre 
finished doors, complete with 
casings; pre-finished kitchen cab 
inets, pre-finished hardwood 
floors; pre-assembled windows 
and liners; pre-assembled plumb 
ing walls; trusses; floor panels; 
component parts pre-finished 
base; pre-assembled bathroom 
vanities, including a lavatory 
and valves; a pre-assembled steel 
sink, which has a built-in rim 
garbage disposer, and an instant 
hot water tank 

Bell's entry in the prefabri 
cated field was complicated by 
the fact that he builds in all 
price ranges—from $15,500 to 
$30,000. He's currently offering 
30 different models for sale 
Also, most of his land is hilly, 
and the designs are sometimes 
dictated by the contour of the 
ground. As a result, he's unable 
to use all of his ideas to build a 
faster house. 

However, the builder recently 
purchased a piece of ground 
that will be suitable for 30 low 
priced homes. Here, Bell expects 
to come up with some real sax 
ings because he can standardize 
more than he can in his higher 
priced houses 

What Bell has accomplished 
so far is “only a start in the right 
direction.” His men and as 
sociates—even the companies 
from which Bell buys materials 
and appliances— are constantly 
going over materials and ma 
chines for cutting costs. As soon 
as an idea is proven practical 
it’s put into use. 
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family dining kitchen 


3-0'at-O 9-2°286-0 9-0 2650 


optional - 
fireploce " woter heater, K 
nen above ~ 


living 


6-6 415-6 


bedroom 
3 
carport 


open cenc. block 
ei-——r a — * 


To cut labor, material costs, window units are not cased 


Windows are not cased. Instead, crews tape the dry wall to the window liner. Liner 
(see drawing) is slightly beveled; space is filled with mastic and then taped. Ceiling 
joints are taped, then surface is sprayed with 14” of acoustical plaster. Firm says this 
gives better ceiling for owner; it requires no paint and doesn’t show joint marks 
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Bell & Valdez “Citation” has 1,150 sq. ft., sells for $17,250; plan includes 3 bedrooms 


baths, ali hard 
range, and combi 
Bell & Valdez alone 
started busine with 


Citation" model features three bedrooms, 11 
wood floors, fireplace (optional), storage area 
nation washer-dryer. George Bell runs 
Partner decide 0 in Hawai Bell 


Doors can be hung in less than 20 minutes 


Assembly line was set-up for readying doors for quick installa- 


tion. Crew 
with locks 
about 20 minutes 


(Xf four men turns out 70 door units daily—complete 
ind casings. Front door, shown above, was hung in 
ncluding threshold and aluminum stop 
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own home 
and his wife completed house 


After he 
they even did their own wiring 
nd plumbing) couple sold it and built another. Bell on success 
You can't be complacent in this busines 


after resigning as riveter for aircraft firm 


Stud-hung lavatory has variety of designs 


Pre-fabricated lavatory made in cabinet shop ouly needs to be 
hung on studs. It has sides and top of high-pressure laminate 
uses Hudee rim. Doors slide. Bell gives customers choices .of 
cabinet designs, woods and hardware. Some have raised panels 
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LUCIAN CASTE, builder architect, is 
masterminding the well-planned campaign 
to get broad acceptance of the BOCA 
building code in the Pittsburgh area 


Want a uniform building code in your 
If so, take at what builder 
in the Pittsburgh metropolitan area are 
doing. Their story is crammed with 
lessons for builders everywhere. In 
just a year and a half, the Pittsburgh 
builders have fashioned a campaign 
that is rolling toward its goal: A uni 
form performance code in all of Al- 
legheny County 

When the Home Builders 
tion of Metropolitan 
cided to come to 
codes it found it 


arca? 1 look 


Associa 
Pittsburgh de 
with building 
need was 


rips 
first infor 
county in 
$ no accurate 
building 
decided 


surveying 


mation. As in almost every 
the United States, there 
record of prevailing codes 
The association to create its 
own record by 
munity in the 
building code 
Revised? Do 


spector? How 


every com 
Do you have a 

When was it adopted 
you have a building in 


Full time? These 


county 


manyr 


e_N 


Pittsburgh builders 


The Home Builders Association has launched a space-age 
attack against obsolete building codes in Allegheny County. 
In the last nine months, it has moved 20 towns closer toward 
one code. Goal: 129 towns with a model code 


and other questions were sent to town 
ofhcials in Allegheny County 

Fhe search for information did not 
stop with a survey of communities 
The Pittsburgh builders formed a spe 
cial building code committee to study 
codes from every angk 

Before long this committee had dis 
covered that inspectors and municipal 
ofhcials were ignorant of 
their own building codes. 
Builders, too, did not understand the 
codes they had to follow 

They just won't read their 
one committee member complained to 
AMERICAN BUILDER. “In towns 
we find builders furious about their 
codes because they think they require 
specific materials. But when we read 
the codes for ourselves, we often find 
that they actually call for perform 
characteristic that is not difficult 


several as 
pec ts ol 


€ ode 


some 


ance 
to meet 

The Pittsburg! Association had de 
cided to plug for universal adoption 
of the code of the Building Officials 
Conference of America (the BOCA 
code). But just what was in this code? 


Would it meet the needs of Allegheny 


Were modifications needed? 
out, the BOCA code was 
into sections and each com- 
member was given a section to 


County? 
To find 
divided 
mittee 
analyze 
The result of this research: The 
association had the full story of build- 
ing code confusion in one hand, and, 
in the other, it had a workable code. 
To bring this story to municipal of- 
ficials, the homebuilders knew they 
needed a person who could represent 
builders, and, at the same time, com- 
mand the respect of town officials 
Besides, the Pittsburgh builders 
wanted a man who could win the 
fidence of architect ind 
appraisers, and, at the time, de- 
vote considerable effort to the technieal 
understanding of codes and their im- 
portance to city government 
They found their man in Lucan 
Caste: A thirty-five year old builder 
registered architect, member of the 
Urban Land Institute, the American 
Institute of Architects, secretary of his 
home association, and an alternate 
director of the Pennsylvania HBA and 
NAHB. He is vice president of the 


con 
engineers 
ame 


A chaos in codes once confronted Pittsburgh builders 


ALLEGHENY COUNTY 
BUILDING CODE SURKEY [960 
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DISPARITY OF CODES in Allegheny County is described by 
Lucian Caste (r.) to AMERICAN Buttper’s Bob Siegel. Caste points 
to some of the communities close to Pittsburgh which are in the 
first wave of the association's uniformity drive 


No codes 


alike 


That’s what confronted the home 


builders when they set out to fight for a uniform build- 


ing code 
and found ; 


They surveyed 110 towns in Allegheny County 
patch-quilt of confusion: 


e 37 communities had no code at all. 


e 38 communities used local code 


some dating back as 


far as 1918. Few of these were performance codes, Nearly 


all were 
to date 


specification codes, none of which were kept up 


23 towns said they followed a national code—but the 
facts showed that only two or three of these really used 
or understood their codes 


e 12 


could follow. 


communities said they had codes—but didn't (or 
couldn't) identify them 


@ Some towns that had building codes had no building 
inspectors to enforce them. Other towns, meanwhile, did 
have building inspectors but no building code they 
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blaze a trail to uniform codes 


Caste Companies, and is now building 
a shopping center in Allegheny 
County's South Hill: 

Caste not only brings to his job thes 
prestigious credentials, but he is patient 
in the face of obstinence. "Lucian is a 
diplomat fellow builder 

Ihe Pittsburgh builders, besides 
having such leadership, are fortunate 
in another respect. They have in the 
Institute of Local Government, an in- 
valuable aid in promoting uniform 
building code The Institute was es 
tablished at the University of Pitts 
burgh in 1944 to ı training 
ground for municipal officers and em 
ployees It also functions as an infor- 
mation clearinghouse fot municipalities 
and conducts nd research on 
local government 

Without the In 
we could have made 
in this job we 
confided te 
cently 

It soon becomes apparent how trut 
this sentiment is: First, it was the Insti 
tute that actually conducted the code 
survey for the Pittsburgh association 
Out of the 129 municipalities polled by 
the Institute, 110 responded. 

"Im certain Lucian Caste says 
"that most of these towns responded 
because Institute's name 
on the Fhey simply re 
acted as if they were ordered to reply 


says a 


serve as 


tudies 


I doubt that 
much progress 
have,” one builder 
AMERICAN BUILDER re 


tute 


they saw th 


survey form 


Most of the town officials in Alle- 
gheny County attend meetings at the 
Institute, and many take 
in-service training there 

This in-service training is 
way in which the Institute 
the campaign of the 


courses for 


another 
reinforces 
Pittsburgh 


Uniform plumbing code, too 


The Pittsburgh homebuilders have 
also turned their attack on the 
stultifying disparity in plumbing 
codes—“Where conditions ave even 
worse than in building codes,” says 
code chairman Lucian Caste. 

In fact, conditions were so bad 
the association backed away from 
plumbing codes at first: “We felt 
we should handle one thing at a 
time,” Caste had said. 

But so great was the clamor for 
action that the association has 
teamed up with Allegheny County 
in a drive for a uniform plumb- 
ing code 


builders. "Uniform building codes," 
Edward Foster, a planning as 
sociate at the Institute are some- 
thing that fit in very well with our 
program. We can promote them in our 
training because they obviously work 
toward good government 
But there is perhaps a 
portant reason for the 


Says 


more im- 
value of the 


Institute to the code campaign. The 
Institute is one of the prime supporters 
of a regional Community Growth Con- 
ference which has functioned these 
past two years as a meetingplace for 
the ofhcials, builders, planners and 
others interested in community growth 
in western Pennsylvania. 

Ihe most recent Growth Conference 
was devoted, in part, to building codes, 
and it afforded the homebuilders an 
invaluable opportunity to plead for 
a uniform code—without appearing to 
speak only for themselves. On the con- 
trary, with the benevolent support of 
the Institute, the builders emerged as 
unbiased seekers after good local gov- 
ernment 

In this setting, their story was im- 
pressive. “The officials from one town 
were so struck with our program that 
they wanted to adopt the BOCA code 
right then and there," Caste recalls. 
"They couldn't understand why they 
had waited so long." 

Of course, not all the officials who 
attended the conference got the mes 
sage so resoundingly. To win his cam 
paign with these officials, Caste and 
his committeemen have mapped out an 
intensive program. 

Basically, the plan is: "Divide and 
conquer." Each committee member is 
given a sector of Allegheny County in 
which he is to wage the campaign for 
uniform codes. To help him, local 


... a chaos that often boosted home prices by $1,500 


ar a ees - — 


THIS HOUSE COST $1,500 MORE than its mirror image on the 
sight. Built in suburban Pittsburgh, this split level offers little 
more to homeowners, despite its higher price. Outmoded code 


restrictions account for all of the increase. 
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SAME HOUSE, SAME BUILDER: BUT $1,500 LESS. The only 
difference in this home (built in Whitehall, just outside of Pitts- 
burgh) are the cost-saving features that were permitted by up- 


dated plumbing and building codes. Average price: $21,000. 


BLAZE TRAIL TO UNIFORM CODES (continued) 


builders join in by calling on council- 
men and commissioners in their area 

Caste feels that by concentrating on 
small clusters of communities he can 
pick up momentum faster. As on 
community adopts the code, Caste rea 
sons, the argument for adoption by a 
neighboring strength 
ened. 


community 1 


the code 
cluster 
Recently 
committee met 


Fhe vehicle for propelling 
campaign into the 
is the 
as an 


in Mt 


to town officers from nine 


community 
regional code meeting 
imple, the code 
Lebanon Township to speak 
South Hills 
caused 


much excitement ' renerously re 


communit This meeting 


ported on television and by the local 
pre 

Later, Caste’s committee moved into 
eastern Allegheny County 

These regional meetings save time 
They enable the code committee to 
bring its story to several committee 
at once 

But the code chairman ha 
looked the 
approach 


ing codi 


not over 
importance of a narrower 
As an adjunct to the build 
Caste has estab 


assistance 


committee 
technical 
€ alls 


lished a group. 
This individual 
building inspectors whenever a builder 
complains of a knotty problem with 
enforcement. Acting as a 


group upon 


codes or 


diplomatic mission, the group of 
troubleshooters explain why they have 
come, and propose a solution to the 
problem. In return, the group listens 
to the inspector (who may invite his 
assistants or administrator to sit in 
with him 

In one town, the technical assistance 
group turned embittered misunder 
standing into respect and cooperation 
“Our visit in that one town alone 
gained us more support than any other 
meetings could have,” Caste reports 

In visits with other inspectors, Caste 
has found that technical arguments do 
not work. Often, he has discovered 
building inspectors will oppose a model 


How you can win a uniform 


Builders who want to clear up the code mess in their area 
must be prepared for a full-fledged drive 

What ampaign of education directed 
toward both builders and city ofhcials. The campaign must 
be skillfully led and fully supported from start to finish 

First wu must have information. What codes are used 
How are they enforced? A survey of all the 
municipalities where you invaluable tool in 
working for 

But the 
ample, the 


needed is a 


in your area 
build is an 
1 uniform code 

Midwest, for ex 
Xf Chicago has 
local communities 


Why? 


In the 


Association 


job cannot stop here 
Home Builders 
thorough survey of 120 
But still the progre 


produce la 
ss 1S discour ging 


Support wanted: to decipher code confusion 


“We can't get builder members to help,” laments an 
In fact, we have trouble convincing 
my members that they should volunteer to aid our code 
committee.” 

In New Jersey, meanwhil 
tion of Northern New Jersey 


issoCciation member 


the Home Builders Associa 
Bergen, Passaic, and Sussex 
Counties) is proceeding encouragingly toward its goal of a 
uniform code. The difference is a series of well-supported 
meetings with officials and inspectors, through which the 
association is building mutual understanding and respect 
Its "softsell" approach is already creating the kind of at 
mosphere in which builders and officials can resolve their 
differences on codes 

Too often, how r, an ambitious campaign breaks 
inspectors are diffusely organized. It is dif 
ficult to approacl On the other 
hand, it is often frustrating to convince them collectively 
to change their thinking 


down becaus 


inspectors one by one 


Fo overcome this, builders are helping form regional 
associations of building inspectors. This is what is being 
done right now in eastern New Jersey 

‘If we can get inspectors together 
chance of getting our ideas accepted," says a spokesman 
for the New Jersey Shore Builders Assn. "Even if they 
won't listen to us, they'll listen to each other 

Che Pittsburgh builders have shown how an academic 


we'll have a better 


institution (such as the University of Pittsburgh) can pro- 
vide the information 
spectors. Of cours 


builders and in- 
most builders don't have an Institute 
ot Local Government ready and able to assist in improving 
building codes. But, as Institute 
pointed out, many builders do overlook the colleges and 
universities right in their own arc 

"Many schools are equipped to provide research," says 
Edward Foster, planning associate at th« State 
universities are especially prepared, too. to offer aid on 

And c 

working in areas—such as real estat 


medium between 


spokesman for the 


Institute 
questions of local government ven business schools 
he says, are that 
ould be useful to builder 

Builders who are anxious to generate support for their 
uniform code 


instiutions 


impaigns would do well to look into these 
Foster 

Code with the 
many times 
model code than 
The explanation is simply 
that a model code is often enforced more conscientiously 
than a local code. For this reason, 
lasting relationships with inspectors 


Invite them to become 


however 
In fact 

problems under a 
local code 


improvement does not end 
adoption of a model building code 
builders face more 
they do under a 


builders must 
The was 


form 
to do it: 
members in builders’ associations. 


Beware the crippling code amendment 


Another nettlesome snag is the code amendment. 
William F. Baker, chairman of the building code commit- 
tee for the Builders Association of Metropolitan Detroit 
calls it “the primary problem in code administration. 
There is always an inclination on the part of some com- 
munities to adopt amendments,” he says, “which nullify 
the standardization we've struggled so hard to achieve.” 

Sometimes these amendments can be stunning in their 
effect on builders. For example, builders in New Provi- 
dence, N. J.. awoke recently to find amendments which 
required them to undergo 12 site inspections on each 
house they built. The code had previously called for three. 

There is no sure way to guard against such a develop 
ment. But builders who wish to promote a model code 
(New Providence follows the National Building Code) 
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code—not because they object to its 
principles—but because they fear its 
difhculty 

Builders often oppose model codes 
especially those who work in towns 
having no codes at all. 

In looking back over the progress of 
his committee these past few months 
Caste finds that out of the 129 com- 
munities in Allegheny County, his com 
mittee is actively pressing its cam 
paigning in 60. Of these, 18 to 20 
towns have either adopted the BOCA 
code already or are that 
direction 

But even 
adopted, the 


moving in 


after the BOCA code is 
job of enforcing it re 


mains. To many builders, this presents 
the most frustrating phase of the code 
program. 

The answer to poor code admin- 
istration, Caste feels, is a drive to im- 
prove the status of building inspectors 
—to attract young, intelligent men into 
the field. 

As part of this drive, Caste and the 
Pittsburgh builders have established a 
building code panel, where builders 
and manufacturers come together with 
inspectors to form speaking programs 
on building codes. “These programs 
have elevated the building inspector 
to public prominence,” says Caste 
“and have given him an outlet to ex 


press his problems and make him our 
ally and liaison between civic and 
building officials.” 

A building code school for builders, 
inspectors, town officials is planned. 
Here inspectors will be given faculty 
positions which will heighten the pres 
tige of their job. 

But perhaps most important, the 
builders hope to see the salaries of 
building inspectors improve. Only then 
can the right men be attracted to the 
field. 

Caste anticipates that a plan for 
sharing inspectors among two or three 
communities will provide a shortcut to 
this higher pay for inspectors. 


code in your building market 


should also consider tailor-made modifications that will 
satisfy city ofhcials and still not create unexpected hard- 
ships on themselves. In Pittsburgh, for example, where a 
full set of modifications to the BOCA code were proposed 
no communities have 


the code 


insisted on further amendments to 


Finally, code improvement requires follow up support 
Builders must be 
area 


kept aware of code changes in their 
Foo often builders are ignorant of the full meaning 


of their code. They may not even know when a town they 
are building in has adopted à new code 

Admittedly, it is difhcult to keep builders informed on 
this complex and ever-changing problem. But experience 
in many regions has shown that a code campaign cannot 
be considered complete unless there is some regular flow 
of reports to builders on the status and interpretation of 
codes. If a code campaign is to be a success, builders must 
help the community in its enforcement. 


Better codes coming—with better local governments 


Good codes go hand in hand with good government. And 
with the increasing improvement in local government, 
builders can look forward to a favorable underlying trend 
toward code improvement. Here's what's happening: 

€ More and more communities are beginning to recognize 
the need for planning—and with this comes an awareness 
of building codes in the total community picture 

€ The move toward urban renewal is forcing communities 
to adopt building codes so that they «an qualify for 
federal funds 

€ The trend toward professionalism in local government 
is improving the quality of town officials, and, indirectly 
bringing changes in building codes 

Fhis last factor will perhaps have the most important 
eflect on building codes across the country. Slowly, but 
consistently, communities are bringing in vounger, brighter 
building inspectors, who are working their own reforms 
in codes 

In Hillside, N. J. an outstanding case, Carmen ]. 
Monaco (right) became building inspector in 1955 and 
immediately set out to update his community's 32-ycar-old 
«ode. Last year, Hillside adopted the 1955 edition of the 
National Fire Code (with 1957 amendments). 

Monaco's example is being duplicated with increasing 
numbers throughout the country. Some of the new in- 
spectors are receiving recognition; others, like Monaco are 
not well-known. However, all give new meaning to codes. 
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BUILDING INSPECTOR Carmen J. Monaco (Hillside, N.].) 
typifies new crop of young, modern-minded inspectors. Besides 
updating Hillside's code. Monaco's interest in rehabilitation 
is spurring a minor remodeling boom in the «community. 


Builder Edward Samojednik: 
Diversify for your profits 

Like a lot of other build D 
tion. Glencove Builder li & finding 
new profits in the sidewise market. This 
yc repor Ed Samojednik, president 
the firm xpects to bui à 1 ) farm 


comme structur 


The Farm Market: Builder finds 


Only 25 miles from Times Square, New York City, rm Says youthful Ed Samojednik, pres 


ident of the firm Our residential 
New Jersey builders found profit in farm structures when market has picked up considerably this 
^ 3 : : yea we have 39 sold and hope to 
their residential market began to sag. Business is so good, close out at about 50 units. However 
we're continuing to strengthen out 
they've opened a branch office to handle the demand farm market operation as a source 
X4 immediate profit and as a hedge 
You could hardly call Dunellen, N. 1960-61 housing slump found them against the possibility of a future 
a larmi »mmunity. Super highways Ch ere already established as a housing slump 
filled with autos and big, semi-trucks 11] » 60-a-year custom and shell Io boost both busines: Glencove 
bound to and from New York City house firm when their business took has opened a branch office in a nearby 
split. thi »untryside and fill tk ait live last vear town. This year, the company expects 
witl hoking smoke. Busia )uild Last fall, they offered for the firs to build from 20 to 30 farm and com 
in ind. home interweave and crowd time ply wood-sheathed steel rigid mercial structure 
tt ide roads and small (by eastern frame structures Almost instantly 
standards) towns. An understatement they found themselves making money Selling is difficult 
Me rowded. It's busy in both the light commercial and agri "Farm customers can be more dif 
Yet, Glencove Builders, Inc.. found ultural markets as housing continued ficult to sell reports William 1 
profit in farm structures when tl to decline Cordes, Glencove vice president. But 


2 


Completely furnished model home, which is used as an office In the rear, (photograph above) Glencove has display of farm 
stops prospective customers along a busy New Jersey highway structures. Exterior treatments vary to show what can be done 
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A 


"aw: 


profits near the big city 


he stresses, there are a number of 
in the farm building mar 
absent in other markets 


in the market 


advantages 
ket that are 
There 
both government 
private sources. We 
the buildings must 
keep site 


trom 
igencic ind from 
found that 
o up quickly to 
labor costs at a minimum 
But, at the this speed. of 
erection is 


money 


have 


same time 


he Ipful 
minimize the 


because it also 
length of 
tied up 


time our 
money is 
One 
codes generally are 
and 
codes 


more idvantage Building 
reasonable 
modern—than city 
at least in the New Jersey area 
By using a advertisements 
in two state-circulated farm publica 
tions, Glencove has attempt d to be 


farm builders 


nore 


Olten more 


series ol 


come recognized as 


Variety of clear spans is possible with ba 


For farm interior finishes out like 
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They also have erected a model 
building at their headquarters in Dun- 
ellen, and recently took booth space 
at the state's largest farm show. The 
booth helped them develop leads and 
learn what was new in the market 

Their efforts have paid off in leads 
ind. business 


Find a commercial market 

Glencove not only has expanded 
into the farm market. The farm mar- 
ket has helped them expand into the 
commercial field after 
seeing the model, Piscaway Township 
American Legion Post 261 bought the 
idea for its new hall 
the shell and did the 
themselve 


For example 


hey purchased 
finishing job 


A church group saw the same model 


2 2 2 2 
sic building — form or industrial 
this. For commercial steel 
frams are boxed with fir plywood. Few components are needed 


bought a larger version of it, and put 
it up for a Sunday school and meet 
ing hall. 


To add stressed skin panels 

Ed Samojednik says Glencove plans 
to add plywood stressed skin panels 
to its plywood and steel truss line 

“At present, we can offer a farm 
customer anything from 20’ to 80^ of 
clear span. With the stressed skin pan 
els, we'll be able to offer an insu 
lated, lined building in the same span 

ill componentized to keep site labor 
costs low.” 

The present model is a conglomer 
ite structure to show the appearance 
possibilities. One side has clapboard 
siding with brick trim; one end is 
concrete block; another is 1-11. 


reducing site work. One wall has 1-11 plywood sheathing-siding. 
Others have conventional siding over ply sheathing. 
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Let's Get Rid of the 


Fly-by-night operators rob homeowners of millions of dollars, hurt home im- 
provement industry. Here's what you can do to end their unethical practices 


Bv WI IAM J. Hennessey, SENIOR EDITOR 


Recently commuters passing through New York's 
Pennsylvania Station were exposed to a poster, citing 
an award to a Long Island remodeling firm for out- 
standing work and satisfied customers. Investigations 
showed that the citation had been given to the com 
pany by its advertising agency; there was absolutely no 
basis for the claim 

@ A homeowner, answering a radio announcement ex 
tolling the virtue 
it had to ! 


of a $5.88 storm window, found that 
»e regularly cleaned with etching acid, highly 
injurious to human skin. In a "switch," the agent 
offered another sash, at twice the price, one that needed 
only regular household cleansers to keep clean. Better 
Business Bureau investigators discovered that the cheap 
ash was non-existent and used as bait for suckers 
@ Early this year, the New York State Attorney Gen 
eral's office revealed another fraud aimed at luckless 
homeowners. This involved the buying of aluminum 
siding for a house with a guarantee that no charge 
would be involved if a house was used for advertising 
purposes. In most cases the owner was both flattered and 
anxious to sign on the dotted line. A rude awakening 
occurred when he discovered that, in fine print, the 
contract obligated him to pay $3,600 for the siding. He 
was promised, however, that if other homeowners signed 
similar contracts after seeing the advertisement, he 
would receive $100 for each centract. An order from the 
State Supreme Court dissolved the firm and perpetually 
enjoined its owner from utilizing fraudulent, deceptive 
and misleading selling techniques 


Public and trade robbed of millions 

And so, the suede shoe boys work. In the New York 
metropolitan and suburban areas alone, 22,000 com- 
plaints and inquiries about unethical home improve 
ment companies were received, during 1960, in the 
ofice of the Better Business Bureau. No one knows 
actually, what their "take" is annually throughout the 
country, but experts say it runs into millions, money 
that should have passed to legitimate remodelers and 
home improvement experts 

NERSICA,* a national association of over 2,000 re 
modelers organized to maintain fair trade practices in 
the interest of both contractor and public, warns "even 
one phony or fraud can result in reams of newspaper 
columns attacking the industry as a whole. Crooks and 
‘let the public beware’ makes for good copy." Again 


*NERSICA: National Established Repair Service and 
Improve ment Contractors Assn. 


quoting NERSICA: “The finger always points to the 
contractor. Representatives of organized ethical con- 
struction stress the need for self-policing and self-regu- 
lation within the industry.’ 


The Louisville story 

Investigation of areas where self-regulation is in 
force gives evidence that it can and does work. An 
excellent example is the mode of operation set up by 
the Associated Home Improvement Contractors of 
Kentuckiana, Louisville, Kentucky. The Council, or 
ganized in 1952 by a group of storm window com 
panies and a siding contractor, today is one of the 
strongest in the national organization. It boasts a mem- 
bership of 125. among whom are representatives of 
advertising media, newspapers, radio and television 
stations, as well as financial institutions. All banks and 
lending organizations in Louisville are members of the 
Council. Suppliers and distributors extend industry 
control bevond the contractor level. These members 
work as a team and, interesting to note, there have 
been no scandals, no bad press or fraudulent opera- 
tions in the city in years. Here's how they work: 

Recently, the Council was alerted to the fact that a 
fly-by-night organization planned to visit Louisville 
The organization had been working its way south and 
because of this information, an investigating committee 
was set up to check on its activities. With findings in 
hand, a meeting was held and all members, especially 
the banks, were informed of the pending invasion. The 
future visitors had been found guilty of unethical pra« 
tices, based on information gathered in a few cities less 
than 100 miles away 

Shortly after, the suede shoe boys sent their advance 
team to Louisville. They made overtures to various 
financial institutions and, time after time, their de- 
mands were refused. Their meetings with bankers 
showed that they could expect no financing in Louis 
ville and it became evident that, if they were to operat 
in that city, outside financing would be needed. Since 
these operators require quick financing, any slowdown 
would cramp their style. In short, before they could 
even set up their tents, they stole away in the night. 


Self-policing pays off 

Says Ollie Windhorst, president of the Louisville 
Council, "We have a pretty bad reputation with the 
highbinders. They don't like Louisville. They can't 
place their bait ads in media here and, so, must rely on 
cold-canvassing. But, even then, when the banks will 
not pick up their paper, all they find around here is 
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Suede Shoe Boys 


trouble. Making Louisville fine for the homeowner and 
the ethical contractor is our aim and we intend to keep 
highbinders out. 

When new contractors seek to set up shop in Louis 
ville or in surrounding areas, they're given all sorts of 
cooperation if found to be on the up and up. Their 
credit and reputation is carefully screened through 
credit checks and investigation by the Better Business 
Bureau and among former co-workers 

NERSICA members in Akron, Ohio, go even farther 
aheld in enforcing self-regulation and self-policing. Re 
cently, a series of storm 

Cleveland stations that 
Akron area. The ads ran on the 
members of the 


window ads were broadcast 
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late 


not 


one 
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movie show but association were 


asleep. The television station was promptly informed 

that they were encouraging bait advertising and would 

tolerated by ethical Unless 

were discontinued, members of the 

Greater Home Improvement Contractors Association of 

Akron, the Council would take immediate legal action. 
The threat brought the desired result 
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Need for public and civic awareness 

In Boston, Massachusetts, the NERSICA Council 
commended the Boston Herald, a newspaper that had 
been running a series of front page ads declaring its 
ind misleading advertising. Under the 
“Caveat Emptor” the ad said, “Yes, let the 
beware of ads that are false, misleading, decep 

against the public interest. We endeavor to 
exclude such advertising from our papers. We refuse ti 
publish any advertisements cited by the Boston Better 
Business Bureau. It's a matter of integrity . . in- 
our columns integrity in 

Following this example, in June of this 
vcar, all Boston newspapers joined in an agreement to 


screen ads and refuse any bait or misleading ones 
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New code of Standards available 

It is evident that self-policing does work. To clarify 
the situation and make the jobs of ethical builders and 
home improvement concerns easier, the Better Business 
Bureau of Metropolitan New York, Inc., has recently 
issued a set of Standards For the Advertising and Sell 
ing of Home Improvements which covers all types of 
remodeling awnings, basements. 
shelters, central heating systems, dormers, extensions, 
fencing and railings, to name but a few. With such a 
guide, the legitimate contractor is well-equipped to 
judge his competition and evaluate his operation. Over 
400 members of the home improvement industry from 
New York, Westchester, Nassau and Suffolk counties 
overwhelmingly adopted these advertising and selling 
standards in August of this year 

At a “kickoff” meeting with members of the industry 
Hugh R. Jackson, BBB President, described the home 
improvement industry as the metropolitan area’s No. | 
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LIKE THE SIDE SHOW pitchman, the unethical remodel- 
ing operator promises much. produces little. His weapons- 
misleading ads, radio and TV commercials. His target— 
millions of our country's unsuspecting homeowners. 


problem. He told builders attending the meeting that 
complaints in the field were continuing at an alarming 
rate, far ahead of those in other lines of business. By 


adopting the new code, homebuilders he said. had an 


opportunity of curbing a serious loss of public con- 


fidence caused by misrepresentation, deception and 
unfair competitive practices by a small, but active 
minority of unscrupulous operators 

NERSICA and the Better Business Bureau 
are working around the clock to stamp out this menace, 
they'll be hampered in their endeavors unless everyone 
interested in homebuilding cooperates. With future 
construction figures encouraging, everything must be 
done to maintain and increase public confidence. 
Sharpies are still among us and will continue to remain 
stumbling blocks along the way. They must go! 

Your best weapon is your local civic and trade or- 
ganizations. Louisville, Akron and Boston point a 
direction and show how powerful concerted effort can 
be at the local level. If this doesn't do the job or 
proves only partially successful, call on NERSICA or 
your Better Business Bureau. They're only too willing 
to help. Since a weak link in any chain can prove dis- 
astrous, present a solid front in battling the chiselers 
who threaten your future and profession. Newspapers, 
radio and television can be powerful allies in any cam- 
paign. Make use of them: see to it, also, that everyone 
who makes an honest dollar in homebuilding is behind 
vou. With these you're bound to win. 
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Porch accentuates horizontal lines of street elevation, helps settle house low on wooded plot 


Careful selection of textures—natural brick, board and batter family room: high ones, at left, in front bedrooms give more 
walls and end gables—perks up street elevation. Graceful usable wall space. House has pant laundry and outdoor 
Id further interest. Triple windows are ir storage space besides standard features of 3-bedroom plan 


Extras“ spur sales... 


Success of The Perine Developmen large space in the garage for outdoor layout of its main roor We find a 
Corporation o I polis is larg: furniture and tools are so needed in — 26'—6" long living-dining room, a sep 
due | he n extra the ter ) nentless houses and so often rate family room and a kitchen with 
prospective buyers. Th nicet idd nitted; they make all the difference built-in table well as three large 
up to more efficient. comfortable living 1 the world to an active family. A bedrooms and two baths. one of which 
A pantry. direct! ME t breakfast tudv of the floor plan hows that great is combined with a dressing room and 
room, a fully equipped laundry and a has also been given to the general linen closet 


Orientation allows plenty of privacy for outdoor living at the rear where terrace is located. 


Often neglected in ma development houses. the rear ele dining room. Flush door offers access to heater-utility room 
val hown ab offers a wide expanse of attractive brich Garage entrance, placed here, frees front of house for more 


wall irge sliding gl | s and tripl ndows in living living space in family room kitchen and laundry 


Indiana builder sells separate 


132 AMERICAN BUILDER 


1 


FRONT ELEVATION SCALE nent oe 


—1 I We 
zzzi 


ASEH SHINGLES 


LEFT SIDE ELEVATION Il RIGHT SIDE ELES 
r p Li ] l 


AMERICAN BUILDER BLUEPRINT SERIES 9-61 


r i 
Li 
! 
= : 
z — = A Bi ee i 
HF Ff . 
— 
MN A n Ls 
e 
e "T 
d — 
— aO "n 
—— 9 = ere 1 
r 
— 
TYPICAL WALL 4ECTION 
i n 
LL 
: mc 1 
a — S * n E. 
"s z = 7 ! — 
n i 
esl i f 
= " 
t u 
SECTION AT PORCH 
-o 
Ld c yi 
x A Al T 
14 
Mem pee 


.EVATION * SECTION AT 
GABLE END ne. 


. 
2 


KITCHEN 


FLOOR PLAN Se une 


FOUNDATION PLAN ee - (hor 


1 
o 
LES 


Je 5 " 
" 
2 
Li —ͤ̃ —— = F- C EN ————————— — — — — X "— RT 
[pL — T. = ILI —— —— " T 2 
| 
ll z | * b ory) = fa 4 
ot M . jej " . D 
|o * i m . 
oe i. li md : 
^" E | © - Y 
E — ahe REINE Conc LAW 
LJ | » 
ri 
ly " AN us SENE. BT. : i ý ~r i == 
" 2 M 
2 F | " 
* = on z — — 2 | [ | . r y Y 
— — —— 1 7 Í | i Ex ? — E 
i 7 * Á i W ^ | ^ 
I| X4 | Sire Lila Uu d 14 
te em — ) " — | 1 1 | 
— — ! p ERa at 1 d 2 ty OS" i * | ll F1] 
= — - z ll | 
| Im | 
— 


i t 1 TT ^ | | 


om mM 


a | 
| 
I 
| | BEDROOM SE | 
l=- = l1 - t, == = U 
Rr EE . — —1] + se — — p] 


oe . LI 


* * . * 


Ed A — 


ONAL FIREPLACE 


1 anama „ Ut BLL 


FIREPLACE PLAN 


STORAGE 


| AA taa 
„Seen TE 
| eger 


e 


| TIS) St MEMBERS 


PADDLE 
07739 
i PLATES 
HEARTH Z5. 
"A 
Fa" WA, 
r TACKLE 
EAT 
er 
EVERY Gi 
Aiz 
PE r 
—— * . 
— ANOLE 
IAT z, 
wT 
! NC 
ri ) iS REIN o 


PLACE ELEVATION 1 


HEATING DAN OWT. scare ket 


8 


ECF SECTION 


SEALE Tyr. tao” 


Fy 
Sorc "EE 
me 
ROUT? 


TYP CONC. HEGISTER BOX DETAIL 


fco cn - 


T, REGISTE BOX DETAIL 


\ i i , i p 


LJ P > 
* 
v 


"owe i 


- | ] 2 bs | 
: S * f 

 -—— | edm — 
eS a UR ue | 


Nth i 


I 9 


| 
" 


* 
LE 


Kitchen opens into pantry and laundry, has direct access to the garage for convenient deliveries. 


Large enough for family meals, the L-shaped kitchen has a aluminum tile for a decorative effect and easy maintenance 
large dining-work table ith lurable plastic top. Counters Base and wall cabinets are maple, the latter joined above the 
are also of the same material; wall space, above, is covered with window by an attractive scalloped valance. Floor is of asphalt tile. 


Kitchen has a built-in dining-work table 


Outside walls of the house are a com folding-type of steel with a factory those who want a living room fireplace 
bination of natural brick and plywood finish. Prefabricated hemlock truss the builders offer one of brick, along 
boards, joints covered by wood battens. carry roof load to outside walls. The the rear wall, for an extra fee. An alter- 
The same materials line the end and house is completely  insulated—in nate type, for inside walls, with a 
front gables. Roof is of white asphalt the ceilings with fiber glass, in the stainless steel chimney, is also avail- 
shingles. Structural framing through walls with rigid fiber board. Heat is able. The entire house rests on a 4” 
out is hemlock; all rooms finished with provided by a gas-fired, forced warm concrete slab, concrete foundations 
dry ill panels. Principal doors are of air system. A gas range, oven and hot Inside areas—living space, 1,674 sq. 
flush mahogany; those to closets ar« water heater are also included. For ft.; garage, 371 sq. It., closets 492 sq. ft. 


Estimating materials take-off list 


—EARTH EXCAVATION A GRADING— 2000# Conc. Structural Pier Forms 5 Face Brick 4" Planter C.B. Wall 
Topsoil 6” Gr x i 10.195 2500# Conc. 4” Fir. & Platf. Slab O.G 2,235 8 Foce Brick 4" F.P. Heorth Paving 
Eorth Grade ur hg hy i 2 : P.C. Conc. 12x6x1 4* Fir. Register Box 0 Face Brick 4"x4" Planter Cap 
Earth Hand Pier Exc. & B'fill 85 C Monolithic Floor Finish 0 5 Face Brick 4"*x8" Solder Course 
Earth Floor & Platt. Leveling 22355 Monolithic Floor Sub-finish Face Brick 4^x8" Window Sills 
Gravel 6" Floor Sub-fi 1.990 5 Monolithic Floor & Piatt. Float Finish Fire Brick 4" F.P. Floor Paving 
Gravel 2” Platform Sub-fill 243 5 Liquid 2 Ct. Floor Hardener Com. Brick 4" Chimney Construction 

006 Plastic Floor Vapor Barrier Cone. Block y* Chimney Base 
1 Rigid Floor insulation Golv. Metal Cavity Wall Ties 

—STEEL ROD & MESH REINFORCING— Kraft Paper Floor & Plotf. Prot. & Curi Vitr. T.C. 87x12” Flue Lining 
#10 /6x6” Stl. Floor Mesh Reinforcing 1,990 5 P.C. Conc. 12x36x4" Splash Blocks 1:3 Mortar 3” Chimney Cap & Finish 10 
#4 Steel .668# Rod Reinforcing 731 Acid & Mortor Expos. Brick Clean & Point 1,240 5 

—BRICK & BLOCK CONSTRUCTION & —— e — 
—CONCRETE CONSTRUCTION & FINISH— ° " ———M— —— 
Face Brick 4” Foundation C.B, Cav. Ven 60 5 Cost Alum. 4x4x2^ Post Plynth 6 U 
200084 Conc. Grade Beams 615 C Face Brick 4” Ext. Woll C.B. Cav. Ven 900 5 3!^x 35x" Stl. Fireplace Lintel 61 
2000# Conc. Grade Beam Forms 31615 $ Face Brick 4" Chimney C.B. Cav. Ven. 15 x: us H 
20008 Conc. Structural Piers 5 Face Brick 4" Fireplace C.B. Cav. Ven. S continued on p. 138 
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...and your employees’ health. 
Doctors estimate that 1 in 4 of 
your employees (whether key 
executives, skilled workers, 
experienced secretaries or 
valued clerks) will develop 
cancer at some time in their 
lives. What is worse, many of 
them may die needlessly, un- 
less they know how to guard 
themselves against cancer. 


To help save their lives, 
call or write our nearest office 
for information about a 
free employee education 
program, geared to your 
particular factory or office. 


AMERICAN CANCER SOCIETY 
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Estimating Takeoff 


continued from page 137 


nl xe” Stl. Floor Edging 
Stee! 3'x4'2"x1'9" Heatilator 
3x 10x94" Sh. Plate Support 


—HMETAL SHEET WORK— 


16-ga. Steel 12" Termite Shield 

26-ga. Steel 3" diam. Roin Leaders 
26-90. Steel 4"x6" Rain Gutter 

6-oz. Copper 60x1) 2132” Chim. Cricket 
6-oz. Copper 14” Chimney Flashing 
6-oz. Copper 12^ Volley Flashing 


—LUMBER FRAMING & CONSTRUCTION— 
4x4" Fir 045 Porch Posts 50 


3-2x12^" Fir Door Lintel 
x10” Fir Volley Ratter 
2-228" Fir Wall Piate 
2-2x8" Fir Fireplace Heoder 
2x8" Fir Wall Sill 
248" Fir Ridge Boord 
2x8" Fir 16"-o.c. Roof Rafters 
2-2x6" Fir Door & Wind. Lintel 
26” Fir Gable Plate 
x6" Fir 167-0.c. Roof Rafters 
2x6" Fir 16*-0o.c. Ceil. Joists 
2x4" Fir Bolted Sill Nailer 
2n4” Fir Wall Plate 
x4 Fir Gable Plate 
224” Fir Wall & Plote Sill 
4” Fir 4%” Woli Blocking 
214" Fir Fireplace Header 
?x4" Fir 16"-0.c«. Woll Studs 
x3" Fir 16"-o.c. Part. Studs 
13" Fir Wall Plate 
213” Fir Gable Blocking 
2x2” Fir Truss Blocking 
24" Fie Wall Ledger 
las” Fir Ceiling Nailer 
ind” Fir 18' Rf. Truss Bott. Chord 
14" Fir 18' Rf. Truss Top Chord 
224" Fir 7' Rf. Truss Brace 
214" Fir 4'6" Rf. Truss Brace 
224” Fir 6' Rf. Truss Strut 
Fir Rf. Truss & Acc 
V" Plywood Rf. Lining 
A” Fiberboard Exter. Wall Lining 
30s Feit Spondrel Flashing 
J0 Felt Exter. Wall isolation 
5# Felt Roof Isolation 
2108 Asphalt Roof Shingles 
#8 Mesh 3” Gable Screen 
Glass fiber 2” Ceiling Insulation 
Ve" W.P. Ply'd Exter. Wall Boarding 
W" W.P. Ply'd Porch Ceil. Boarding 
Va" x lV" Ply'd 12"-o.c. Wall Battens 
Wood Misc. Furring & Grounds 
Metal Structural Hardware 


—WOOD EXT. & INT. MILLWORK — 


1%” Moh. Ven. 3'x16'8* Flush Ext. Dr., FAT 
154" Mah. Ven. 2'8x6'8^" Flush Ext. Or., FAT 
I Mah. Ven. 2'8x6'8" Flush int. Dr, FAT 
13$" Mah. Ven. 2'6x6'8" Flush int. Dr, FAT 
13$" Mah. Ven. 2'x6'8" Flush int, Or., F&T 
White Pine Double Door Frame & Trim 
1 P. & Gi. 8'32x4'2" Fixed & D.H. Wind. FAT 
VM" P. & GI. 7'624'10* DH. Wind. F&T 
VM" P. & Gt. 3'10*x2'10* DH. Wind FAT 
IN P. & Gl. 3'6*x3'6" DH. Wind. FAT 
. Fin. Maple 5'11'6*x3' Sink Vanity 
Fin. Maple 6'x3'43' Wall Table 
Fin. Maple 4'x2'x3' Bose Cabinet 
Fin. Maple 3'6"x2'x3' Range Cabinet 
Fin. Maple 3'x2'23' Sink Cabinet 
Fin. Maple 2'22'x6' Oven Cabinet 
Fin. Maple 1'6*x2'23' Base Cobinet 
Fin. Maple 3'6"22'6"x1' Wall Cabinet 
Fin. Maple 3'6*x1'6*x1' Wall Cabinet 
. Fin, Maple 1'6"x2'6"x1' Wall Cabinet 
1a18* Wh, Pine Pantry She'ves 
tn} 5° Wh. Pine Pantry Shelves 
1x12” Wh. Pine Closet Sheives 
1x8” Wh. Pine Wall Fascia 
128° Wh. Pine Scalloped Fascia 

1x8” Wh. Pine Soffit Boarding 

126” Wh. Pine Soffit Boarding 
1x6" Wh. Pine Porch Stoop Boarding 
126” Wh. Pine Roof Fascia 
125° Wh. Pine Fireplace Trim 

123” Wh. Pine Shelf Cleats 

1x3" Wh. Pine Wall Bose 

22” Wh. Pine Wall Cop Trim 
3x34" Wh. Pine Ceil. Cove Moulding 
Wh. Pine 12234" Window Shutters 

Wh. Pine 12x42" Window Shutters 

Wh. Pine 12x50" Window Shutters 
Mash & Wh. Pine 5'6x1'3" Wall Louver & Sern. 
M" Plywood 12"x12" Access Door, FAT 
V" Plywood 17/247 Access Door, FAT 
Hordwd. & Supp. 1%" diam. Clothes Pole 
Formica Counter Tops & B.S. 
Aluminum Window W eatherstrip. 
Stain. Steel Door Weatherstrip. 

1% Alum. 3'x6'8" Mesh Screen Door 

3e" Fir 16'x7' O. Head Dr., Trk., FAT 
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—METAL & GLASS FOLD. & SLIDE DOOR, fF AT— 


Alum. & Gloss 6'x6'10" Slid. Dr., F. I. 
Steel 5'x6'8* Fold. Or., Trk. & Hdwe. 
Steel 4'x6'8" Fold. Dr., Trk. & Hdwe. 
Alum. Mesh 6'x6'10 Slid. Sern. Dr. & fr 


—GYPSUM T. J. CER. & WALL BOARDING— 


Va" Gypsum TJ. Ceiling Boarding 1,9200 5 
A” Gypsum T.J. Wall Boarding 4,190 $ 
Ve" Gypsum & F'bk. T.J. Wol Boarding 20 5 
Ve" Gypsum Wall Lining 165 5 
26ga. Metal Corner Beads 95 1 


—ASPHALT & DURA STEEL FL. & WALL THING— 
Ve" Asphott Floor Tiling 1,4255 
Dura Steel A AA“ Wall Tiling 165 5 


—METAL FINISH HARDWARE— 


Metal Exter. Door Cylind. Locks 
Metol Inter. Door Latch 

Metal Inter. Door Lock Sets 
Metal Exter. Door Hinge Sets 
Metal Inter. Door Hinge Sets 
Metal D.H. Window Locks 


—METAL & GLASS TOILET ROOM ACCESSORIES— 


$292 Mtl. & Gl. 2271187 Medic. Cob. / Mir 1 
'A" Pol. Pi. Gl. 4'x18" Wall Mirror 1 
Chrome Metal Toilet Paper Holders 2 
Chrome Metal Soap Holders 2 
Chrome Metal Tumbi. 4 T.B. Holders 2 
Chrome Metol Soap Dish & Grab Bar 2 
Chrome Metol Towel Bars 4 
Mtl. & Fabric 5' Shower Rod & Curtain 1 
Mtl. & Fabric 2'6” Shower Rod & Curtain } 


—PAINT EXT. & INT. FINISH— 


Leod & Oil Ext. Millwork 3 Coats 730 5 
Leod & Oil Gypb'd. Ceil. 3 Coots 1,900 5 
Leod & Oil Gypb'd. Wall 3 Coats 4,2105 
Lead & Oil O. Head Door 3 Coots 225 $ 
Lead & Oil Wood Sash 3 Coats 165 5 
Leod & Oil Metal Work 3 Coots 15$ 
Shell. & Vorn. Int. Millwork 4 Coats 1,610$ 
Shell. & Vorn. int. Doors 4 Coots 650 5 
Shell. & Vorn. int. Sash 4 Coats 165 5 


—BIT. CONCRETE DRIVE PAVING— 
Gravel 4" Drive Sub-fill 1,065 5 
Bitum. Conc. 2" Drive Paving 1,065 5 
10 T. Roller 3X Drive Compoction 1,065 $ 


—LAWN SEEDING & PLANTING— 
Exc. Topsoil 6” Grade Sur-fill 6,895 
Commercial Lawn Fertilizer 6,895 
Limestone Lawn Preparation 6,895 
Gross Lown Seeding 6,895 
Maple 2"-d. Shade Tree 1 


—PAUMBING SYSTEM & FIXTURES— 


Water Service Connection & Piping 
Sanitary Service Connection & Piping 
Gas Service Connection & Piping 

Oil Furnoce Connection, Piping & Acc. 
Hose Bibb Connection, Piping & Acc. 
Wash. Machine Connection & Piping 
Both Tub, Connection & Accessories 
Water Closet, Connection & Accessories 
Kitchen Sink, Connection & Accessories 
Vanity Sink, Connection & Accessories 
Shower Head, Connection & Accessories 
Lovatory, Connection & Accessories 
Shower Stall, Connection & Accessories 
Elec. H.W. Hir. Connection & Accessories 
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—ELECTRIC SYSTEM & FIXTURES— 


Electric Service Connection 
Electric Service Panel & Switch 
Gas Heater Connection & Wiring 
Telephone Service Connection 
H.W. Heater Connection & Wiring 
. Oven, Connection & Wiring 
. Range, Connection & Wiring 
„ Exh. Fon & Connection (Hood) & Wiring 
t. Bath E. Fon Connection & Wiring 
Sing. Switch, Outlets & Wiring 
3 Way Switch, Outlets & Wiring 
Conv. Recept., Outlets & Wiring 
Conv. Ext. Recept., Outlets & Wiring 
Power Recept., Outlets & Wiring 
Light Outlets & Wiring 
Telephone Outlets & Wiring 
Entry Chime, Connection & Wiring 
Ceiling Fixtures & Bulbs 
W oll Fixtures & Bulbs 
Exterior Fixtures & Bulbs 
Spec. Furn. Sw. Outlet & Wiring 
Oil Storage Tank & Piping 
Oil Worm Air Furnace & Accessories 
Oil Worm Air Ducts & Registers 
Oil Warm Air Temp. Control Equipment 
Oil Worm Air Furnace Filters 
Oil Warm Air Vent Stock & Connection 
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QUALITY MODEL HOME 


CONTEST 


Do you wonder how your model homes stack up with other builders’? 
Then plan now to enter American Builder's Quality Model Home Con 
test. It's the only one designed for builders everywhere. It can mean 


prestige, publicity 


AMERICAN BUILDER established its 
quality model home contest more than 
ten years ago. Hs main purpose then, as 
now, was to encourage better house de 
sign, improved construction techniques 
and the use of the best quality building 
products and materials. 

lt was designed to give all builders— 
whether big or small—an equal chance at 
winning a top prize 

This year’s contest, however, has been 
revised slightly. Each house entered will 
compete only with houses of similar 
square footage regardless of price. Thus, 
the heavily. insulated 1500 sq. ft. house 
built on a basement for the North Central 
market will be able to compete directly 
with the lightly insulated slab house of 
similar size built for a southern market. 
Each house entered will be classified in 
one of three groups: (A) under 1200 sq. ft.; 
(B) between 1201 and 1800 sq. ft; and 
(C) over 1801 so. ft. The editors felt this 
method of judeing would give builders in 
each part of the country an equal chance 
at winning. Regional variations in the cost 
of design, construction and labor will be 
eliminated. 

Four winners will be selected in each 
category by a five-man panel of judges. 


ı [ree trip to Europe and added sales for you 


The judges will use three vardsticks in 
picking the winners: (1) quality of floor 
plan; (2) quality of exterior and interior 
design; and, (3) quality of construction 
and products used in the house. Winners 
will get national and local publicity. 


It's easy to enter the contest. Here are 
the rules you will need to follow. 
@ To qualify, your model house must 
have been completed and opened to the 
public for at least one week between 
October 1, 1960 and October 1, 1961. 
@ Each entry should include the follow- 
ing: 

. Completed data sheet 
2. Working drawings of the house 
3. One exterior and two interior photos 
. Photo of the builder 

. Samples of merchandising material 
@ Entries need not be mounted. But, if 
mounted no larger than 24"x36 
€ You may enter more than one house 
But, each house should be entered 
separately 
€ Each entry should be in the AMERICAN 
Bur per editorial office by October 4, 1961. 
@ Contest data sheets are available from 
the Contest Editor, American Builder, 
30 Church Street, New York 7, New York. 
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feel sure that it has helped 
Kauff- 


houses.”—Brown « 
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Hobby 


Personal experience led Klock into the retirement house business 


Trving to find 
of the potential in the 
right ale toa at 


niddlce-aged 
mpressi D R 


1 comfortable home after his son married convinced builder C. E 
racket 


clion l e w 


Klock 
his model 


In thre avs atte he opene 


tstanding 


RETIREMENT'S ‘HOUSE OF FREEDOM’ 


The over-50 buyer becomes 


After opening a model home for the middle-aged market 
and selling 17 of them in three days, C. E. Klock, Portland, 
Ore., says he's through with building for the young family 
business and all the problems that go with it. 


Once 


25 tandard 


K lox k built 
houses a ve n the 
Portland, Ore., are Foday | build 
ing houses for the neglected market 
middle 


upon a time, C. I 


—the iced couple whose hil 


dren are mng adults. The result 

130 spite a requir that 
locate their own land, Klock 
sales thr da Shortl 
160-hous 


at the $50-down bu 


ment uver 
made 17 
betore " 
tract in the same area, aimed 
r in the same price 
$12,850 with appli Tit 


range carpets 


had four sales in three davs 
Response like this | 

Klock to abandon hi 

low-down-payment buyer. He 


he'll never 


cor vinced 
efforts to sell the 
ds that 
again build for tł )ung 
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adult or familv market 
Said Klock 
I've 


heir present home 


We had the best group 
They all own 
they're responsible 
and they respect the property 
Nobody tried to twist a door off or see 
Nothing 


of ‘lookers ever seen 


we opli 


ow strong the drawers were 
roken or stolen 

Fo enter the market 
Klock had several hurdles to jump. A 
lack of land was the first one 
for FHA financing 
but offered conventional loans with a 
minimum 20°, down payment. Only 
asked for FHA 
The rest were more in 
small monthh 


retirement 


He made 


no arrange ment 


two buvers so far have 


Two paid cash 


erested in payments 


than in low initial outlay. Another 


problem was the 2 bedroom house, con 
manv builder 
Klock credits design for much of the 
It's the 
Freedom, a retirement home developed 
by the Douglas Fir Plywood Ass'n., for 
the White House Conference on the 
Aging. (One of the members of the de 
sign team was Joseph B. Mason, editor 
of AMERICAN BUILDER 

Klock got into the retirement build 
ng business after he read the 
plans for the House of Freedom 
Fhrough this publicity, he is able to 
better merchandise The 
to ow 
a full page ad and several 
mall ones) already had read about the 
House in newspapers 
had seen it on television The model 
for the White House Conference was 
built in downtown Washington, D.C 
It has received national attention in 
the press since last January.) 


sidered unsaleable by 


success he's having House of 


about 


his product 
people who came in 
idvertising 


re sponse 
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big business for builders 


Distinctive courtyard adds touch of style to small ‘Freedom’ house in Oregon 


Dining area faces courtyard, which divides living room, master room divider that houses kitchen, stove and refrigerator on 
bedroom in Klock model. Kitchen is right of dining area, behind one side, television and storage space on the other 
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RETIREMENT'S ‘HOUSE OF FREEDOM’ 


Clever use of architecture and design 


e kitchen-to-garage doorway an is the view of shown here—except table—is included in price: refrigerator, wall 
eel 10 cathedral ceiling — oven intertop stove and vented fan, dishwasher, garbage dis- 
room to ligh ai Evervthing poser rer-cy combination, 


1 7 In July, builder Carl Mitnick, Cape 

East Coast Freedom house May, N. J., opened three models of the 

House of Freedom. More than 6,000 

vi it d b 6 000 r t . lookers attended the affair; since then, 

he has had turn-away crowds every day 

IS e Y d p ospec S in At one model. the doors have to be 

locked at 9-9:30 p.m. to break up the 

one day; sales are hot crowds. The builder reports seven sales 

so far—six for casl nd expects to sell 

about 70 retirement houses before the 
summer is Over 


New Jersey Builder, Carl Mitnick, reports turn-away crowds — en, i the House of Freedom 
every day at model. Six additional salesmen were hired ej » stir, bur it has made it 


possible for me to sell a large number 


90% of whom were in the retirement age bracket. Three edes Fog il oo oc esce f 
È 5 louse is a top promotional gimmick. 

models were opened to the public at the same time Three billboards on a major high- 
way, newspaper and radio ads, and a 

special disk jockev show for the open- 

ing were used to promote the house. 
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make small ‘Freedom’ houses look bigger 


retirement market at first,” 
I did believe in came after talking 
and I 


alter our son was 


"I only half believed in the 
Klock said The half 
to a lot of house hunters 
were in. We didn't 
married, but we did 


in the same boat my wifi 


want a big hous 
int something with curb appeal and 
with enough comfort and design to satisfy our egos 

Ihe realtors and mortgage told the 
the market was in houses with three bedrooms and more 
famil But I figured there couldn't be as 
nishit re said 


people builder that 


and witl rooms 
many encountering, he 


After 
Freedom, and 


House of 
project 


further investigation, reading about the 
alking with DFPA architec and 
Klock convinced of the market. 

foundation Klock uses 
king day and a laborer for 10 


director 
From finish 
for 26 


call for the use 


four carpenters 
Specifications 
*' basis.) 


bout 8,000 sq. ft. of plywood 


Klock says the plywood cost more initially, but in most 


í the labor cost of other materials figured about triple 


will pproxu ately 154, iste 
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E 
Special safety features highlight bathroom 
Bathroom safety bars and tub seat are big features. Klock elimi 


nated bathroom windo ights room through combination sky 
ligt nd lun ce Skvlight exhaust fan gives ventilation 


Big names in building field highlight opening 
Those 
Ethel Andrus, of National Assn 
ford, DFPA; Neal Har FHA. R. ¢ 


attending opening included (J. to r.) W. € 


Weaver 
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Fitch and Dr 
X Retired Persons; W. E. Dif 
HHFA: Mitnick 


| 22 
For storage space, box trick was worked out 


Protruding box below the kitchen windows houses 
height cabinets. Bv using this technique, cabinets are 
so the blocked from the inside 


counter- 
located 


homeowner's view isn 


Two types of siding used for easy maintenance 


Two t pes 
density 


of fir plywood were used: smooth-surfaced medium 
erlaid panels, finished with a resin-fiber sheet, and 


resaw I anels used as board-and-batten finish. 


Three display models opened simultaneously 


This version of DFPA-developed retirement house was built near 
Somers Point, N. J. Others are located at Mitnick's North Cape 
May development, and at Haddonfield, N. J.. near Philadelphia 
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T O&m 


He 


e looks 


A-FRAME HOUSE: 


small yet |} 


space three bedroom 


Designed to meet rugged 


ing old Indian customs 


Indian logic, modern insula-  ^»vins 
tion, air conditioning keep 
house comfortable 


nountainside 
Don Blan 


in A-frame des 


mana 


desert 
during hot days, cold nights 


ered heavy 


Master bedroom (upper level) has private deck 

Large glass wall that follows pitch of roof 
sense of space to this second floor st of hou 
beams ai underside of nted wh 


al d ct iling 
OON As i 


xposed ulating plank , 
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an to me 


cedar shins 


ming helped 
The 


oncentrated rooms 


air-conditi 


hi 


insulation, an 


ind thick n n further to gain nas ertical 


OCNIX «d pted jan hich witl [| 


uts buildin mil 


Or 
Will 


1 mod rm d t compac i oD 


"sts 


eratin ( 


Roval Barr 


rool co 


\ steep 


EI 


Suspended stair has built-in reflecting pool 
Open staircase can be seen from all main floor 
rtical design. Guest room-stud) 
has folding doors for extra 


rooms and 
shown at 
privacy 


acis as ve 
left, is 


axis t 


eps 
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Living-dining-kitchen has panel ceiling lights Featured in all rooms—built-in storage units 

Up two steps from living room, this area opens onto street Line of closets and drawers in guest room—study cuts down on 
side, has shadow-free lighting. Board ceiling, built-up beams movable furniture, gives room neat, trim appearance. Units have 
support open balcony often used as extra sleeping quarters ash-faced flush doors. Strip lighting used between ceiling beams, 


climate challenge 


Photographs by Arizona Photographic A 


sleeping 
balcony | 


2.0 x14-0 


—— 


porch 


|. Kit. 


10-0x12-0 
x 


4 à eh 
B VIEW FROM ABOVE shows stone wall 
in living room, metal fireplace hood 
Living room and balcony are carpeted; 
all other areas have resilient tile floors 
Stairway treads are terrazzo-tvpe material. 
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Atlanta's Ansley Forest is serviced by long a/c lines extending from central chiller 


Heart 


$10 


ý wo pi ople 


ant pr Mnt 


air-condition 


dt Dartm« 


Ih is the 


who i pre 


est 69-un 


garden apartments’ ; onditioning tem is a the four-story, 15-building project takes advantage of natural 
m chiller locate ir the deve iment's swim terrain so that no fourth floor resident will have to climb more 
iupp ch« i than one flight of stairs. Designe A. O. Ordway, AIA 


Double profits from central ajc 


the builder and the ten a 20° temperature drop Heat loss for come at a higher initial cost (about 

from ( centrally located the ntire project 18 ilculated t $10,000 more than other central svs 
ng p l rg Hu 6,491,000 Btu; heat gain at 3,862,000 tems and including oil standby equip- 

project Although Las ibsorption chillers nent O'Donnell feels the costs are 
. W. O'Donnell justified He 


points to availability of 
buildis Ansle 


steam, lower fuel cos quietness as 
lopment in Atl A/C System's Estimated reason And he found that cost per 
ed absorption ch Yearly Costs unit/mo for the is system $7.29 
1 gainst $16.03 for another central 
system and $16.71 for individual room 
units 
Ansley Forest has 15 buildings. none 
which KCC d lour stori \part 
rent for S90 per mo fhciency) 
$175 hree bedrooms) including 
all utilitii 


input: the 


Rental on units includes all a/c, heat, other utilities 


Size of apartments determine: place ment of 300 cfm, 400 cfm. or 600 cfm fan coil out 


lets. Ble rs 1 hree f spe ds. are operated | nanual thermostat control 
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How big a tractor do you need 
for basements, materials-handling, grading? 


If you build 5 to 25 houses a year, you may 
not need as big an outfit as you think 


Why use a big expensive tractor that costs you $27 per 
day or more, when your general excavating, grading and 
materials-handling work can just as easily be done by a 
Case 310 Utility Loader for only around $9 per day? 
These per-day costs are an estimate of what it would cost 
you for depreciation, taxes, insurance and interest every 
day, for a 200-day work-season. Even if you use a different 
accounting method, you'll find the relationship still true 
over 60% per-day saving in favor of the Case 310. 


Consider these jobs 


BASEMENTS — Let's agree that a bigger rig may dig a 
basement faster than a 310. But if the larger rig finishes the 
job and then “sits idle", the high daily "ownership" cost 
quickly offsets extra operator-time for the Case 310. So in 
reality, your “310-dug” basement costs the same or less, 
and yet you have reduced your investment cost over 60%. 


EXPEDITING, MATERIALS-HANDLING — You probably 
couldn't afford to have a $135-a-week machine “sitting” on 
your job while you're framing and finishing a house. But 
a $45-a-week Case 310 offers constant opportunities for 
extra cost-savings, if used just a couple hours a week — 
to move dirt-piles for easier access by employees and sub- 
contractors, for closer unloading of materials, and to carry 
lumber, siding, roofing, block, brick and mortar right to 
workmen...even through deep mud 


GRADING— You can readily see that a utility-size ma- 
chine offers cost-savings in its speed, maneuverability, and 
precise control of finish grade around houses. But a Case 
310 will also make extra money on larger-yardage dirtmov- 
ing, too... whenever sit-idle“ costs of a larger rig exceed 
added operator expense for the 310. 


J. l. CASE CO., Dept J-1401, Racine, Wis. 
Send free information on Cose 310 machines: 


3500-Ib loader Power-angling dozer O Other . 


A low-cost Case 310 Utility Loader develops 5815 lbs draw- 
bar pull. Available with high-torque Case gasoline or diesel 
engine, it digs easily, gets heaped ?4-yd bucketloads. Ma- 
chine reverses direction instantly. turns short smoothly 
with power on both tracks. Loader lifts 3500 lbs to full 
height, dumps clean with 8'10" clearance for fast dump- 
and-go. This unit may be equipped with scarifier or winch, 
and interchangeable front pallet fork, log fork or dozer 
blade for specialized or off-season work. And, in addition, it 
costs less to move the 310 from job to job, than a bigger rig. 


See how Case 310 Loader can make extra profit on your 
general excavating, grading and materials-handling, at 6097 
saving in outlay. Ask for free demonstration right on your 
job. Or send coupon for machine details. 
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310 Power-Angling Dozer 
Cose 310 tractor with wide-mount hydraulically-operated 92" blade 
pushes dirt quickly where you want it. Blade angles to 25° right or 


left on-the-go, offers blade ‘float’ for easy pushing of rough-grode 
dirt and for fine “back-blede” finishing. 
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out front io .. DEPENDABILITY 


... with paneling that lets you offer care-free walls— confidently! 


Prefinished—for permanence! Poly-Clad Plywall wood paneling helps provide the combina- 
tion of quality, beauty and value that home buyers are seeking. And it shows! In the richness 
of Poly-Clad protected wood-grain finishes that never fade—that resist mars, scuffs, stains 
«that stay beautiful without bother. In the warmly wonderful influence that wood paneling 
adds to any room, any home. And Poly-Clad Plywall emphasizes quality with a written 
guarantee against fading, structural defects and delamination. Now you can put new "sell" 
in your homes, and cut costs, too. Simple to install. Requires no finishing. Reduces 
handling problems. Available from your dealer in a selection of 12 beautiful wood-grain 
finishes, in 4’ x 7’, 4' x 8 and 4' x 10' '4-inch panels, and in %-inch cabinet stock. 


Matching moldings—cut costs even more. Prefinished and Poly-Clad protected— in 
10 styles and 12 finishes to match Poly-Clad Plywall paneling. Perfect for any wall finish. 


Call your dealer or write 


PLYWALL PRODUCTS COMPANY, INC. 
Fort Wayne, Indiana « Corona, California 
A subsidiary of Evans Products Company 


Sales power 
going to waste 


i 


The customers wanted to buy. But Brown and | 
Kauffman couldn't sell to them until they had 
changed their building philosophy 


Too many buyers 

That's the frustrating problem that gnawed at two prosper- | 
ing builders in Palo Alto, California 

Wayne Brown and Sam Kauffman had turned their business | 
into a substantial success. They were building over 360 homes 
a vear—better than a start-a-day 

Bv shaving costs from their homes with efficient mass pro- 
duction. methods, these two Californians were able to market | 
from $25,000 
so good, in fact, that home 
tastes couldn’t help noticing 
wanted a Brown & Kauffman home. But 
other things, too wanted extensive | 
liked the models all right, but did not 


want to lin n a development. Some of them had lots of their , 
own 


except ionally 
to 830.000 


good values in their price rang: 
Their values were 
with higher-class 


These home buvers 


buvers 


thev inted som Some 


model changes. Some 


Here s potent sales But it was being wasted. The | 
two California hand-cuffed as 
mass-production techniques 
to answer any 


Owe! 
builders they were to then 
could not alter their operation 
of these requests. Mass production methods do | 
not permit many changes from the basic model. 

But Brown and Kauffman began to wonder: Weren't they 
being deluded by the 
other 


philosophy that had ruined so many 
businessmen? Weren't they allowing production con- 
siderations to dictate to marketing policy? 

Once they began thinking in this direction, Brown and 
Kauffman found themselves changing over their whole build- | 
ing approach. Instead of sticking only to mass production, why 
couldn't they add a custom line, too: 

They realized, of course 
tedious market 
changes, the 


that custom buyers are a sensitive, 
They had heard about the frequent design 
enormous detail, and the 


constant supervision. 
The custom market 


they finally agreed, required someone 
who could give it his full time. Thev needed a man who could 
handle custom buyers from start to completed house 

They found their man in H. W. Houd, Jr.—and gave him 


complete charge of custom line—the American 
Heritage 


their new 
Homes 
Houd set to work and organized his own architectural de 
partment ind carpentry crew—to enhance his custom approach. | 

Fhe prospects streamed in. Half of them from Cherryhill 
West, Brown and Kauffman's current subdivision. These cus 
tomers had seen the models but they had become interested in 
custom building. Occasionally, these buyers were surprised 
when they were not given a $5,000 or 586.000 allowance for 
owning their own lot. Houd, for example, would only reduce 
a $26,750 model to $24,800 when he sold it without a lot. But 
he could convincingly point out that American Heritage 
Homes feature individualized attention and better quality in 
such things as hardware, fixtures and inside finish. 

How's Houd doing? 


With the running start that Brown and Kauffman's reputa- 


tion had given the Heritage homes, Houd was able to build | 


up sales to a home a week in a few months. Some of these 
homes ranged in price to $90,000. But most of them were just 
basic Cherryhill models—with larger rooms, and, perhaps, a 
breezeway between the house and the garage 

But they have something extra: They were built with the 
marketing consideration uppermost. They were custom built 
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Out flair 


steps out front in 


DESIRABILITY 


» » » with more ways to offer more value — profitably ! 


— 


Plywall flair adds new emphasis to bi-fold 
doors—with exceptional beauty, unusual 
economy. Now you can offer home buyers 
more quality—in appearance, in construction 
—and cut costs, too. Plywall bi-fold doors are 
prefinished, saving you time and money. No 
finishing, no painting necessary. Simple to 
install, with top-quality hardware. Rich Rock 
Maple wood-grain finishes are Poly-Clad pro- 
tected to resist mars, scuffs, stains. Back- 
sealed and edge-banded. Standard heights 
of 6’ 8’, and 8' for floor-to-ceiling installa- 
tions, in widths for 4’, 5' and 6“ openings. 


New inspiration for interiors! Plywall's 
High-Pressure Laminex doors are dis- 
tinctive, economical. Bold wood-grain 
finishes—in Rock Maple or English 
Walnut—complement any decor, lend 
an inviting influence to any home. Pre- 
finished and Poly-Clad protected for 
easier handling, lasting beauty. Stand- 
ard heights and thicknesses, complete 
range of widths. Match walls and doors! 
High-Pressure Laminex doors can be 
ordered in finishes to match Poly-Clad 
Plywall wood paneling. 


Call your dealer or write 


PLYWALL PRODUCTS COMPANY, INC. 
Fort Wayne, Indiana - Corona, California 


IAR DWAR E 
DEN DER 


Here's the formal beauty of the Far East 
captured in the classic sweep of 
line.. and created by Dexter into 
beautiful and functional cabinet 
hardware. Knobs and backplates are 
interchangeable. Choice of finishes 
—Polished Brass, Polished 

Chrome, Satin Bronze, Satin Black, 
Satin Chrome, and Antique Copper. 
Take advantage of display offer. 
Write for new brochure. 


No. 676 Knob = No. 679 Knob 
No. 711 Backplate No. 722 Backplate 


No. 265 Pull 


"^ NO. 800 PROMOTION . . . Beauti- 
, ful picture frame display. No 
charge with one dozen of each 
No. 675 Knob item. Order NO. 800 PROMOTION No. 678 Knob 
No. 706 Backplate (includes display and stock), No. 721 Backplate 
specify finish. 


DEXTER LOCH DIVISION erter industries, Inc., Grand Rapids, Michigan 


IN CANADA: Dexter Lock Canada, Ltd., Galt, Ontario, IN MEXICO: Dexter Locks, Plata Elegante, S.A. de C.V. Monterrey. Dexter Locks are also manufactured in Sydney, Australia and Milan, Italy. 


GUIDE TO NEW PRODUCTS 


Soffit panels go in fast, need no painting 


System uses snap-in alumi- 
num components with baked 
enamel finish; built-in lou- 


vers provide ventilation 


Big news in products this month is a 
snap-in aluminum sofht system from 
Kaiser Aluminum & Chemical Sale: 
Inc. For the builder, the system prom 
i Wings in OI | bor For the 
uvel 4 rn nte In 

The system uses e-enameled, em 
from wall to 


these advan 


ove, frieze board 
x posed nails 
panel has entilating 
ilong the outer edge it. elim 
inates on-site installation of louvers 
€ Works th frame, brick veneer o1 
masonry house 
e The panels’ baked-on enamel finish 
requires no painting by the builder 
and, says Kaiser, will last many years 
without painting by the owner 
e Panels are ribbed for extra rigidity 
and ngth. This eliminates the need 
for outlooker 
e Any panel can be removed, for 
ready access to the eaves area. This 
simplifies maintenance work for the 
buyer 
The panels are made to fit most 
standard soffit dimensions. They come 
in 4^ lengths and widths of 12", 16” 
and 24". However, savs the manufac 
turer, they cut easily to fit non-stand- 
ard dimensions 
Accessories include wall molding 
core and snap-on molding—all in 8’ 
lengths—plus inside and outside cor 
nei Miter molding comes in 99" 
lengths. Here's how the system works 
J. Molding core is nailed to the inside 
of the fascia 
2. Wall molding is levelled and nailed 
to the siding 
3. Panels are erted into wall mold 
ing ee drawing 
4. Snap-on molding es into core to 
hold panels in place 
It is a neat, trim sofht that will 
a new or an existing 


manufacturer says this system 
works equally well in both straight 
and boxed-in applications. For more 
de ils, circle No. Sl, reply card 
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Soffit held in place by moldings on fascia and wall 


Panels are inserted in wall molding, snapped into core molding on fascia. Then molding 
trips like this go into core molding, with special right angle pieces at corners 


FI ED 
Panels are mitered at site for attractive corner treatment war 


Manufacturer says cutting is quick and easy with standard tools. Miter mold- 
ing covers joint, Note ample vents along panel edges 


SEQUENCE 
b INSTALL SNAP-ON CORE 
2. APPLY WALL MOLDING 
3 INSEAT PANELS, RAISE UP G, 
4 APPLY SNAP-ON MLOG. 
3 COVER CORNER JOINTS WITH CAPE 


— SIDING 

(WOOD, ASBESTOS 
- SHINGLES, STUCCO 
SOFFIT PANEL N LEAD PRODUCTS 


Completed installation shows careful engineering 


Note absence of outlookers, fascia groove and frieze board on this frame dwelling 
System also works with masonry, and for both straight and sloping soffits 
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Even the operator's seat is improved 
on new John Deere 2010 Backhoe Units 


Put a man on a smooth, adjustable 
contoured fiberglas seat, give him just 
two levers that put him in complete 
charge of the backhoe, and he’ll show 
you a new kind of digging efficiency 

Give a man a new kind of loader like 
the Heavy-Duty John Deere 2010 
that’s self-leveling, with lift arms and 
all bucket action controlled by a 
single lever and you'll see a new 
kind of loading performance 

Put the new 50-engine-h. p. 2010 
on nearly any job where you've used 
other machines, and see the big dif 
ference that John Deere design makes. 
It's yours in two loaders, two back- 


hoes, two rear blades, scarifier-scraper, 
landscape rake, seed-fertilizer appli- 
cator and other earthmoving and 
landscape equipment power-matched 
to the 2010.“ 

With any equipment, working or in 
transport, you get the advantage of a 
new constant-mesh transmission pro- 
viding 8 speeds forward, 3 reverse 

For detailed specifications on new 
John Deere “2010” Wheel Tractors 
and credit-plan information, contact 
your John Deere dealer through the 
classified telephone directory. John 
Deere, 3300 River Drive, Moline, 
Illinois. 


JOHN DEERE 


LOADERS 
BULLDOZERS 
BACKHOES 
AND 
EARTHMOVING 
EQUIPMENT 
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You can shop by postcard in 


American Builder's 
Supermarket 


Help yourself . . . to the wide variety of manufacturer's literature shown on the 
peges ahead. You don't have to write, just circle the numbers on one of the cards 
below. Then drop the card in the mail (no stamp needed). AMERICAN BUILDER 
will forward your request to each manufacturer and he'll send you complete data, 
free of charge. So. . . get out your pencil and help yourself. 


tion you want FREE from the manufacturers 


American Builder 


Reader Service 
dc SEPTEMBER 1961 


PRODUCT 
LITERATURE 


5818188885 


{E 


American Builder 


Reader Service 
* SEPTEMBER 1961 


PRODUCT 
LITERATURE 


AHEL HEIL 


BREESSSESLELSESSSSs 


NAME (Please print) 
FIRM NAME TITLE 


STREET 


CITY ZONE STATE 
PLEASE CHECK YOUR FIELD OR OCCUPATION 


O Builder or Contractor U Architectural O Finance 
O sub- Contractor or O Engineering O Realty 
Building Trades O Manufacturer or C] Organization 
D Building or Planning Producer O Government 
Own Home C) Distributor O Student or Teacher 


Signature 


NAME (Please print) 


FIRM NAME TITLE 
STREET 


CITY ZONE STATE 
PLEASE CHECK YOUR FIELD OR OCCUPATION 


C) Builder or Contractor C) Architectural O Finance 
O Sub-Contractor or O Engineering O Realty 
Building Trades O Manufacturer or O Organization 
(3 Building or Planning Producer O Government 
Own Home D Distributor O Student or Teacher 


Signature 


Mail one of these postcards today 
to get free product information. 
Service on September reply cards 
expires December 1, 1961. 


BUSINESS REPLY, MAIL 


Business Manager 
AMERICAN BUILDER 
30 Church Street 
New York 7, N. Y. 


BUSINESS REPLY MAIL 
Business Manager 
AMERICAN BUILDER 


30 Church Street 
New York 7, N. Y. 


= 


NEW PRODUCTS 


Curtain wall snaps together, 
costs $2.30 per sq. ft. 


This new aluminum curtain wall sys- 
tem erect De uts and bolts, 
and i id werage in 
place « [ $2.30 | q. ft. The 
manufacturer, Pacific Curtainwall 
In r componct Kf the wall 
including panels and ventilators, lap 
and interlock to form a solid, wa- 
tertight unit. Members are precut to 
si ecine d dimension nd re quire no 
site fabrication. Firm installed 
prices in be quote l a few days 
after examination of plans and con- 
sultation with the architect. Called 
PAC/WALL 710 Seri Circle No. 
$2, reply card 


Speaker unit broadcasts 
music through ductwork 


The unique "Background Music 
System,” by California Kitchens, 
Inc., sends music he heating or 
cooling duct every room in the 
house. It's a compact unit that's 
screw mounted to tl dome of th« 
furnac or air conditioner. Installa 
tion is said to take only 12 minutes 
Work ith record players or AM 
FM radio. Can be used to broadcast 
music or à build: vn commer 
cial in model hom is an un 
usual sales feature insold home 

Single units cost S20 each. which 
includes unting template If 
tapping screy ind 50^ of wir 
Quantity liscounts given. For d 
tail circle No. S3 reply card 
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| CLASS 


The Market Place for buying and selli 
merchandise, help wanted, positions wanted 
(tbe laxsified listings 

Rates 37.50 minimum for 40 w r 

for each additional word. 

Display Class:fied—$35.00 per inc 

not accepted. No illustrations 

sion ca d uni. One 

inches wii inches maxi 

and ira t 


STAIRWAY CONSTRUCTIO HANDBOOK 
Save time and money II illustrated, easy to 
understand rking ) detail of 
stairway nstructi ne ack guarantee 
Price $2.50 postpaid fee e W ashing- 


he EJ 
tonians add 4%. Douglas N.E. 124th 
Street, Kirkland, Was ‘ 


Charles Clotfelter of Marietta, 

POST OFFICE WILL M Georgia, is cured of cancer, like 

more than 1,000,000: other 

NOT FORWARD M Americans. He owes his life to 

| his own vigilance. He went to his 

MAGAZINES — doctor in time. Charles Clotfelter 

You must write us, prior to is living proof that many cancers 
moving if possible, giving can be cured if detected 
both old and new address, and treated early. Do you 


also postal zone. Allow protect yourself with an 
three weeks for change. 
annual health checkup? 


AMERICAN BUILDER It's your best insurance 


BOX 961 | against cancer. 8 
BRISTOL, CONN. | AMERICAN CANCER SOCIETY 


TROUBLE-FREE 
FINISH for 
Shakes and 
Shingles 


abots | 


OLD VIRGINIA 
TINTS: 


A uniform, flat finish devel- 


Available in 20 distinctive co- Oped especially for shakes 
ors, plus black and Old Virginia and shingles, pre-treated 
White . . . one coat hides most or untreated. 
surfaces. —— — — — — — c — — 
Riding bower With excellent [SAMUEL CABOT, INC. 

; " 924 $. Terminal Trust Bldg., Boston 10, Mass. 
coy to ar P a n i Pieose send color card on Cobot's Old Virginia Tints. 
sistant. 


| 
For wooden shakes, shingles, | 
siding . . . hardboard . . . as- 
bestos stucco 


WD VIRGIN 
swau 


stone, cement and brick. ' 


— — —ö-é;— — — 


MORGAN- 
WICHIMAN 


Everything 
from Hinges 


— — 


\, 


to 
IMIIM OID UILI AIR 
[Se E 


including the tools to build 'em 


in your 
M-W 
Catalog 
and 
Modular 
Homes 
Portfolio 


1 One order-one invoice 
- less paper work. 


Pre-paid freight plan 
pin-points exact cost 
in advance. 


When you order by 
mail M-W is as near to 
you as your mailbox. 


Just clip and attach te your letterhead. 
= oo oe ee ee UR m ee gE] 
Send me complete Morgan-Wightman 
Catalog 
m Portfolio of Modular Homes 


ST. LOUIS 
PO. Box #1 * St. Lo 
CHICAGO 
120 25th Ave e  Bellw 
MILWAUKEE 
6900 N. Teutonia Ave. e M 


Wauke te Wi 


156 


| NEW PRODUCTS 


Gracious-living sales 
maker: a TV barrier 


SLTOI 


y merchandising aids toda’ 


ire uston leatur tha ISSUTK( 
privac ( we b One suc 
feature s thi transparent I bar 
er between | ind ri eation 
It. k 1 kids enp 


compl [( Wit 


Doors I 
nd troubl 


d for 


ler ove th door 


$4, reply card 


Rotary cutter clears heavy brush 
Heavy duty rotary cutter works on brus 
up to 3” in diameter. H ced į 
perm t er j 
À 
Ser t 


8 ply card 


Aluminum door cuts, plones like wood 
1 i R ende 
€ X € in 
10 l 


| 


Circle No. $36, reply card 


Timer makes appliances autometic 
Appliance Minder makes all small appli 
ance omat Turns them on or off 
12-1 pe t tandard 
Units ar t i kitchens of 
ind. remoxdele nes—also sho 
recreation TOO! etc. —M. 
Circle No. $32, reply card 


Dryer needs no venting or plumbing 

Custom Imperial di does not requir 
ventin lumbing it eliminates ex 
ce noisture nd he haw T 
Has px 1 ett h-and-wear 
clothes, time nd autom rving cycle 

special fluffing cycle plu automatic 
sprinkle repare clothe for 
Frigidaire 


roning 


Circle No. $33, reply card. 


cH 


Anodized aluminum mail drop 

Mail drop, for door or wall mounting, is 
ade of extruded anodized aluminum, has 
l te i. Comes in four finishe 
] n rt ust, tarnish or need polish 

n These are: Satin, Alb Albras anc 

Alblack Macklanburg-Duncan Co. Circle 

No. $34, reply card 


Acoustical door only 34” thick 
New doc is said to he 
t intecnance -frec nterio 
Features a finished acoustical 
al thick, which i aid to 
r 1 ed ve xtensive use test I rus 


1. Circle No. $37, reply card. 


r-and-frame package i 


AM/FM intercom fits 2” walls 
Built-in AM/FM radio-intercom is said to 
be t ] d ed for new walls. It 
feature ncreased power and sensitivit 
plus jection neter tuning" an 
L peake Silver ppe fin 
panel controls up to 10 r 
ailable in 


Circle 


' tations. Remote speake 
4 and 8 7 Nu lone, Ir 
No. $38, reply card. 


Steel buildings help you diversify 
Design of rus st it n 


s beet 
ti 

d | i ul wav 

I l. Design 

1 joist 

ict equ 


req specia 
erect | tec 10 Mason 


lis ma 
t | [| m D Republic 
|. Circle No. $40, reply card. 


AMERICAN BUILDER 


The Crane Economy Group: Priced for the development 
builder’s budget...styled to please fastidious buyers. 


What can you get from low-cost bathroom 
fixtures besides low cost? Styling? Color? 
Long-lasting quality? Customer appeal? 

Yes — with the Crane Economy Group 
you get them all. And you get the ad- 
vantage of the famous Crane name — a 
name homeowners have favored for over 
100 years 

The Fermont Lavatory is made of porce- 
lain enameled lifetime cast iron. Comes in 
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seven colors and white. Smart rectangular 
basin so popular today. Exclusive Crane 
controls. 

The Fairfax Recessed Bath is five feet 
long with either left or right hand outlets. 
Gleaming porcelain enamel finish on a 
cast-iron base. Equipped with Crane bath 
and shower fittings. Comes with deviator 
spout, ball joint shower head, and pop-up 
drain. Seven pastel colors and white. 


The Oxford Closet is smooth, lustrous 
vitreous china. Whirlpool flushing action. 
Solid, unbreakable molded Crane plastic 
seat and cover. Choice of seven decorator 
colors and white. 

For more details on Crane quality plumb- 
ing, heating and air conditioning equip- 
ment for builders, see your contractor or 
architect. Or write Crane Co., Box 780, 
Johnstown, Pennsylvania. 


"CHROMALOX 


electric heating 
helped sell this home 
9 times the first day 
we showed it” 


says E. N. Roberson 
Builder, Longview, Texas 


è 


‘We have 108 lots in our Rolling 
Meadows tracts, and from the way we're 
selling all-electric homes now, we'll be 
building all year long!“ That's E. N. 
(Eddie) Roberson's reaction to a selling 
idea suggested and urged by Chromalox 
Distributor Carl Hagen. 1,000 adults 
visited Roberson's all-electric 3 bedroom 
model home the first weekend it was on 
view. Five bought, many others went on 
the active prospect list. 


You too can profit with 
CHROMALOX Electric Heat 


Your customers will go for safe, clean, 
efficient electric heat and the neat, modern 
appearance of the new, only 6” high, 
Chromalox PRIM TRIM® electric base- 
board heaters. And you'll go for the sav- 
ings in installation costs—up to $500. 
per house 


To learn more about Chromalox electric 
comfort heating, send for new Bulletin No 
975, or ask for name of nearest 
Chromalox Sales Engineering 
Representative 

wR-1 


EDWIN L. WIEGAND COMPANY 


7742 Thomas Bovlevaré, Pittsburgh B. Pa. 
CHurchill 2-6400 


CHROMALOX ELECTRIC HEAT 


NEW PRODUCTS 


Complete kitchen in one small unit 
Kitchen unit ——for summer homes, efficiency 
apa tment recreation rooms or othces 
ne T uly 48"x41"x211 Yet, it con 
tau (| refrigerat 2-burner cook top 
nk and storage. Comes in walnut 
or bilioni vood-grain finish.— 


Circle No. $41, reply card. 


Patio door installs in 5 minutes 
Manufacturer says its new sliding patio 
loo completely installed in five 
ie door and cen unit is pre 
thled and ljusted shipped fully 
zed and ready to be set in the rough 
pening. Permanently positioned by 10 nail 
through t trim — American Duralite 
Corp. Circle No. $42, reply card. 


A writing desk for trucks, cors 

Mishek Car Desk quickly installs in any 
car, truck Station wagon with no tool: 

Said t diust to anyone writing habit 

Me 2x20”, lifts away from mount 
ing ike a clip board. Comes with hard 
boar plastic writing surface. Special in 
tr ctory price... Mishek. Supply Co. Circle 
No. $43, reply card. 


Liquid solidifies soil 

New liquid solidifies pre us soils, gives 
indy soil appearance and characteristics of 
ft sandstone, Has been used to increase 

load-bearing capacity of soil, and w sub 

surface water control.—Diamond Alkali Co 

Circle No. $44, reply card 


Soles extra for the bathroom 

Dental lavatory measures only 14"x14", of 
ci i nitatior and convenience 
Flushir n itreous china construction 
make leaning Kohler. Circle No 

$45, reply card 


Mew vinyl asbestos floor tiles 

Prem Series vinvl asbestos floor tiles have 

t rtine-eflect pattern. Come in seven 

col | 9"x9" size. Thicknesses are 1/16 
Ta 1/8”. Pattern can't wear out, à 
exten hrough entire thickness of tile 

l Ide Rock Asphalt Co. Circle No. $46 

reply card 


Mail box sports new design 
Design of this apartment house mail box 
t received Post Office approval 
ig aid to complement today's 
tect-designed apartment buildings 
Door pivots are rust-free, Doors open to the 
de, permitting one-hand operation. Boxes 
T odat large magazines Installs 
juicki Steel Prods, Co, Circle No. $39. 

teply card 


NOW... 


CUT PLYWOOD 
FORM COSTS 
WITH 


THOMPSON'S 
WATER SEAL 


Note these cost-saving features: 


Prevents absorption of water in 
concrete forms. Forms last longer. 


Saves labor. Eliminates cost of 
cleaning, sanding and recoating 
after each pour. 


Thompson's Water Seal permits 
eight or more pours per plywood 
form (min. 4 pours per side). 
Eliminates form damage during 
stripping. Forms can’t stick. Won't 
soften wood, prevents deflection. 

gp Easy to apply by brushing, dip- 
ping or spraying. 


Thompson's Water Seal is deep pene- 
trating, colorless, leaves no residue, 
won't stain concrete; surface is dust. 
free, ready for painting. 


Available in 5 and 55 gallon drums from 
suppliers to the construction industry. 


See catalog in Sweets Architectural file 


and Light Construction file. 
4 


MANUFACTURERS OF FINE PROTECTIVE 
CHEMICALS SINCE 1929 


E. A. Thompson Co., inc., Merchandise Mart 
San Francisco 3, California 


San Francisco, Los Angeles, San Diego, Portland, 
Chicago, Seattle, Denver, Dallas. Houston, St. 
Louis, St. Paul, Detroit, Philadelphia, New York 
City, Memphis, Tampa, Cleveland, Atlanta 
Honolulu. Factory: King City, Calif 647R 


AMERICAN BUILDER 


Find Us Fast 
In The 


This emblem wants to work for you 


Whenever people see this famous emblem, 
they’re reminded to ‘find it fast’ in the Yellow 
Pages. And when you associate your business 
... your name . . . with this emblem, you're 
reminding prospects to find you in the Yellow 
Pages when they're ready to buy. So—if you're 
advertising in the Yellow Pages now, it's just 
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good sense to display this emblem in your 
other advertising, on your business vehicles, 
at your place of business. And if you aren’t 
advertising in the Yellow Pages yet, it’s high 
time you did. Call the Yellow Pages man at 
your Bell Telephone Business Office for details 
on how you can put this emblem to work. 


c LOGS 


** . 
PRICE LIST and catalog contains com- 
plete line of diamond core bits. Also fea 


ture ciectri line nd r powere d 
model f core drilling accessories.—Clip 
per Mf Co. € le No. 56, reply card 


CANVAS AWNINGS € lor book 

le hows over 60 type unshades fo 
indov doorwa ctc Canva 

Awnir € A card 


COLOR SELECTOR shos how over 500 
liflerent color comt in be achieved 
th Ceramix liqu ] n oy coatings 
Coatin e d t ippearance and 
urabilitv o ! Preco Chemical 


( rp. Circle N N 1 ird 


SWIMMING POOLS: Architec d Build 
lition of 200-page technical manual 
ntorma n n poor ay specin 

tior eet mplete ane 


rs both 


Swimming Po 
€ card 
RESIDENTIAL INSULATION 
n a comprehensive 24-page manual for 
l architect Contatr wide 
ta. explain nplified 


ting-cooling load 


WALL COATINGS: 1 
ay typ LI 4 n na 
charact stic 
tructure 
nal 


CONCRETE CONSTRUCTION 
x 1 be the 1 t comprehen 
«parat 
Contain 
m tic anche 


Richmor 


ej 


WATERTIGHT MASONRY 
n OM -Ra ell Ww ic hic 
tigh l ’ i lient 


port ling winkagce 


Ni aster Builder Cx 
51 reply care 


SAVE $10 TO $50 A HOUSE a ata 


LOWS »w builders can ` money 


are 


FIRE-SAFE CONSTRUCTION i cussed 
Id Fells t fhire- p tected 
commercial 

cl N 


SAVES UP TO $350 hous Technic 
woklet tell 100 Stur ‘ method 
bring har reductions Method 


mmbined 


FRAMING DEVICES 

well-illustrat 12 mt; 

spl j f ramir inch l inger 

bri w. etc. Many d load table 
limber Engine N 51 

repl ard 


pn 
u 


1 
i 


y 
Tl. 


INSULATED DOOR STOPS: Lite ur 
outline idvantages of a wot Ww sto 
that mc ith n weathe np perm 
anentl tachec seeds no sanding ol 
mitering a | smooth beveled finist 
The Robe ( Circle N SIR. reply c 


TL 


PREFINISHED SIDINGS are 1 ina 
olor brochu Includ lear he , m 
batten nnel, hand 

£ nstallatior 

^ hese prod 

ainting Olympic 

519 eplv card 


AMERICAN BUILDER 


Your analysis of downtime and maintenance 
costs will prove Onan outperforms other elec- 
tric plants. Stellite valves, bigger bearings, 
beefed-up connecting rods and crankshafts 
keep Onan on the job when others wear out. 
Equally important, only Onan is Performance 
Certified to deliver all the power the name- 


plate promises 


Only Onan is certified to give you all 
the power promised by its nameplate 


It’s a fact that many electric plants 
on the market today do not deliver 
the output promised by their name- 
plate rating. 

Every Onan plant is given a 
rugged workout under full load be- 
fore it is shipped —your assurance 
that the Onan you buy is ready for 
hard work the day you get it. 

But this isn't enough. Indepen- 
dent laboratory inspectors pull sur- 
prise inspections to double-check 
our tests and testing methods. They 
pull a plant off the line, run it, stop 
it, load it, overload it, check and 
recheck. Their torture test gives 
positive proof of Onan's quality 
End result: Onan's exclusive Per 


formance Certification . . . your as- 
surance of getting every watt of 
power you pay for. 


So when you're tempted by an , 
electric plant “bargain,” make sure | 


its nameplate rating is not in- 
flated." Be sure you're getting full 
measure for your money. Remem- 
ber, the electric plant that short- 
changes you in power output is no 
bargain at any price! Only Onan is 
Performance Certified to deliver 
everything the nameplate promises. 

See Onan electric plants soon. 
Compare before you buy. You'll 
find your Onan distributor listed in 
the Yellow Pages. Call him or 
write direct. 


Ongn 


O NAN Division, Studebaker-Packard Corporation, 2555 University Ave. S. E., Minneapolis 14, Minn, 
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World's Leading Builder 
of Electric Power Plants 


EXTER) 
PLY WC 


Ask the Experts 


FRONT 


ELEVATION 


Rigid frames give long, clear span 
QUESTION I'd like to 


store-showroom 


build a 


about 36x61”, with 


windows id door aci 


and one D. ndo n th« 


a clear span is needed. | 
dering if a 2x4 truss would 
quate for u ty’ pan 
amd-bear truction 
mor 
Als 
buildin 
tition 
tional 
wood sl 
Finall i i me 
ola building » t V pt 
Ch E. Sh 
Hilton Beach 


ANSWER: Why not 
frame design? B 
members, vou can « 
36' span with a 4-12 pitch roof and 
stud height of 8^, 10 or 12 Spacing 


of the 


using x5 framing 


(lea 


Tame nust not i xceed 


162 


Fabricate them as shown in 

Fig. |. abo 

pl vood 
Fach fram 


hinged arc! 


"» 


sing gussetts ol 


lesigned as a two 
and joints ol sand 
ridge | 


e pertectly rij id 


| ig Dore shows supp sted 


front el n 


William J. Hornung 
Director of Training 
National Technical Inst 


Do you have a 


construction problem? 


Ask the Experts 

c/o American Builder 
30 Church Street 
New York 7, N. Y 


Exposed beams give rustic look 
QUESTION: I plan to put a ceiling 


in a 24x30’ log At present 
there are two 8x8" beams running 
through benders 8^ apart 


Should I put the ceiling below the 


Din 


qr 


square beams, or leave the bean 


exposed 1 int to keep it $ rustig 
as possibile 


Ed Steffen 
Milwauke M 


ANSWER: By all means, leave the 


8” beams exposed. Nothing is more 
than exposed heavy timber 
look, add 2x4 


n the same direction as the 


1 
For an extra rustic 


ind in all posed wood 
the same color 


Edito 


Nails silence floor squeaks 
QUESTION: How can I take the 
pops and squeaks out of the hard 
wood floors of a 10-year-old hous 
Mrs. J. D. Say 
Mt. Pleasan Ve 


ANSWER: Nail down tl 


trips th ordinary finishing nails 


flooring 


long enough to go through flooring 
and subfloor into the framing 


Sometimes squeaks are caused 


spaci betweer he underfloor and 
the framing beam In that case 
wood hammered into the 


will do the trick 


wedge 
8 pace 


Ihe Editors 


Insulation dampens sound 
QUESTION How 


soundproof a duplex to cut 


would vou 
NOISE 
transmission between apartment 
The buil ling l 1 solid douol 
both unit 


floor running through 


Phe center partition ha ' compo 
ition board on both side nd is 
filled th it Other 
ire knotty pine, with no insulation 

should 1 it th 


of the partition and put insulation 


ulation walls 


floor on one sid 


in the outside walls on eac id 
the partition? Or would it be better 
to put a composition-board wall in 
the attic above the center partitio 
Herbert Wilschewsk 


Vergos, Minn 


ANSWER: Nail horizontal 1x2 fur 
ring strips on one side 
partition, from 
Space them apart. Lay 
blanket insulation over the strips 
then apply a new finished wall 

The Editor 


M the center 


floor to (eilin 


oe 


about 


AMERICAN BUILDER 


WHAT 
EVERY 
BUILDER 
WANTS 
FROM A 
FLOOR 


ELEGANCE 


LOWER HOME 
BUILDING COSTS 


INCREASED 
HOME VALUE 


HOME OWNER 
SATISFACTION 


EXTRA SALES 
POWER 


.. only ee IE has it! 


PATENT PENDING 


Par-TILE—9” x 9” x 3/8” tongue and grooved blocks are designed 
for QUICK and EASY installation. 
Par-TILE—prefinished—ready to walk on. 
Par-TILE—rea/ wood finished in Natural or Walnut wood tones 
—complements any color or decor. 
Par-TILE—spot and stain resistant—easy to maintain—women 
love it 
Par-TILE—warm and beautiful. . . a quiet floor because of its 
exclusive Flexo-Grid (pat. pend.) back. 
Par-TILE—dent and mar resistant . . no expensive refinishing 
after brutal open house traffic. 
INCREASE CUSTOMER SATISFACTION—REDUCE 
COSTLY CALL BACKS WITH A QUALITY FLOOR... 
Par-TILE HAS IT! 


FLOORING 


P. O. Box 78 © Dillard, Oregon 
Phone OSborne 9-8781 e TWX-RS-8054U 


(CD Send name of your nearest Par-TILE 
distributor 


literature 


NN ͤ——q— 
firm 
CHECK YOUR LOCAL FHA OFFICE AND REFER TO MATERIALS RELEASE NO. 289 


Featured in SWEET'S Light Construction Catalog 8d and Architectural Catalog 14 
Pa Pa 


Address 


Zone State 


| 

| 

| 

| 

| 

| 

| CO Send full information and sales 
| 

| 

| 

| 
1 


SEPTEMBER 1961 


pee 
pe 


SIX YEARS AGO the 40-acre pit was "an odiou lotch" in e path of development: it almost becam 


LAND PLANNING 


From an abandoned clay pit 


4 dump 


St. Louis builder saw an opportunity in an eyesore, moved 
400,000 cubic yards of dirt to create a 25-acre lake as 
prime attraction for his $60,000 houses 


St. Louis builder Everett Schneider But Schneider saw the clay pit as 
bought ibandoned y pit in 1955 an opportunity. His action was typical 
—three to five years ahi t of this man who, in 194 borrowed 
dicted growth for that are: $3500 on his insurance policies to go 
His friends said he v craz ( into the building busin ia ‘the 
the officials of Creve Coeur ie pit modeling of an old factors 
location re relieved because for Schneider has always taken the 
SCHNEIDER: “My friends thought I wa many vears it had been an evesore and maginative approach" to building 


mad. Now they come ou i an obstacle to residential de velopme nt houses communities, and most re- 


a luxurious 


HELICOPTER VIEW OF WESTCHESTER ESTATES IN 1961. 21 of the 32 lake sites were sold before utilities were completed. 
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TODAY: AN INVITING LAKE, great for fishing, swimming 


boating 


that nobody wanted 


cently shopping centers. (He is active 
and builder affairs, in 1959 re 
ceived the St. Louis Man of the 
Year 

Che unsightly clay pit occupied some 
40 acres of the 140 Schneider acquired 


in civic 
award 
His first ste p was to lay out 25 acres as 


a lake 


maining 


and 15 acres as a park The re 
hundred acres were expertly 
designed for one-acre home sites 


Since the only other appreciable 
body of water in St. Louis is the Missis 
Schneider figured that a 
make a highly appealing 


for his project, which he 


sip} 1 river 
lak« 


central cor« 


would 


called Westchester Estates 
doubts and problems 
kept pushing on 

His energy and enterprise more than 
paid off. Buyers were 
terested in the lake and its surround 
ing area. Schneider built his own $50, 
000 And 
before the utilities were in and com 
pleted, he had actually sold 21 of the 
32 lake sites at prices from $10,000 to 
$14,000—without any 

The carefully 
curving 
with 


All sorts of 
irose, but he 


extremely in 


house on one of the sites 


advertising 

laid out project has 
with each house 
respect to its lake 


streets sited 


location 


surrounded by one-acre sites priced at $10.000 to $14,000. 


D 


Schneider does a complete "one stop" 
job for the buyers: he designs the 
houses, does the building with his own 
crews, handles the selling and arranges 
the financing. 

Scheduling the operation was highly 
important. Schneider spread the work 
over enough years so that the lots came 
on the market as the surrounding 
neighborhood matured. His first step 
was to the largest dragline he 
could find and proceed to dredge huge 
piles of shale to create an attractive 
shoreline. An elaborate pumping sys 
tem had to be kept operating all the 


lease 


$10,000 per lot subdivision 


Remaining one-acre sites now being developed, will have access to lake and 15 acre park. Houses priced at $45,000 to $80,000 
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LAND PLANNING: CLAY PIT TO LUXURIOUS SUBDIVISION 
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Boat dock, sail boats prove irresistible as buyers rush to get lakeside lots 
Schneider desigi ind builds he to take ful dvantage of and steps leading to dock 


privat ah View how (MM) € witi à pati x mming 


er > ed some ol the tems of cost re ben C COVE red with 545.000 to S80 

vork include the following 000 house Ihe surrounding area is 

dozers a scraper brought to being de lop d so that ners will 
form the lake lots V both Engineering $24,000 have a s to the lak nd can parti 
lake bottom and the surrounding a 26’ concrete streets 80,000 cipate in the fishing, boating, swim 
with a good laver of «lay. A On as Storm and sanitary sewers 62.000 ming ice-skating and man ather 
possible, ar vere seeded and shrub Laterals to house 10.000 sport. Result igh degree of 
ber planted that i odious Water mains 25,000 
like Grading 85.000 
Seeding park 10,000 


Equipment and shrubs 10,000 i 1 0 
* ! fü D 4 [| l ()» 
Gas mains i 15.000 m whi the rustle M the « rpora 


com 
munity participation 

The 40 acres of lake and park are 
retained as a non-profit: corporation 


botchery t »uld ) Ook 


something 
Schneider's dream of making the pit 


into a lake good for fishing and swim Concrete culverts 4.400 tion are officers and the owners are 


ming w uded | he discovery of Entrance and miscellaneous 5.000 share holders and contributors toward 

numerous fresh wat prings. He had the maintenance 

to build a small dam traighten a $330,300 Schneider sums it up this wa 

creek and install storm iter culvert "We had to buv the land at a 

to maintain a steady fresl iter leve Tod Westchester Estates has be reasonable figure and our profits. also 
All of these took constant pl nnin come ne of St. Louis’ most luxuriou had to be reasonable We're till far 

supervision, imagination—and money ind desirable home communitic from completion, but it has been a 

More than 400,000 cubic irds of dirt Most of the lake sit ire now sold an« real chalk nge—and a lot of fun 


p 


“We built the lake—we design, build and sell the houses—and arrange the financing.” 


Westchester Estates with its lake and park has become a top- the quality all the way, delivers a “one stop” service which 
level subdivision. Schneider exercises close control to maintain includes both design and construction of each home 
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Builder Barriball poses alongside one of the fully-equipped homes he builds outside Cleveland 


Builder's package homes arrive at the site in three sections ready 
for erection. Interiors arrive fully finished complete with wall-to 


LAND PLANNING: Beyond the Mains 


wall carpeting in living and dining areas, tiling and linoleum in 
kitchens, bathrooms, and full appliance package. 


L-P gas dealers urbanize ‘the country 


Builder Glenn Barriball opens up outlying 
areas of Cleveland with the help of lique- 
fied-petroleum gas and pre-fab homes 
complete from carpeting to gas equipment 


Cleveland Builder Glenn Barriball often asks his liquefied- 
petroleum gas dealer tor help ranging from construction 
problems to actual on-site selling 
Framgas Company of Chagrin Falls 
moves 


Barriball's dealer 
into the job early to install the L-P gas storage tank 
layout, pipeline and fuel system. When the builder’s manu- 
factured home package arrives for erection the L-P gas 
dealer installs the builder's appliance package and ties it 
into the lines. When the model home opens Framgas goes 
to work promoting sales through and 
advertising plus on-site selling 


newspaper radio 


Builder shows prospect complete appliance array 


L-P gas dealer provides builder with installed fuel lines and con- 
nects all gas equipment and appliances to these lines 
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Prospect studies compactness of heating unit 


Big part of selling homes in “the country" is to include array of 
living "extras" in the full price of the house package 


* 
is- 


Barriball explains L-P fuel system to prospects 


Dealer service to builder includes installation of fuel tanks, lines 
as well as meters that register owner’s fuel consumption. 


- ee 
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BUILDING WITH BRAINS 


United States Steel Corp., has recently 
de veloped and marketed a new system 
for installing interior ypsum wall 
board 

It uses formed steel channels, which 
hold the edges of tl illboard at 
ceiling and corner joints, as pictured 
By using the channels, tl need for 
back up lumber for nailing surface is 
eliminated. T ping and spackling at 
ceiling orner jou liminated 

The rugged channel hold lges of 
the wallboard firmly in position, pro 
viding level id plumb corne ind 
ceiling line The m used by 
the firm for tl House on the Roof 
Pittsburg! page /U 


Steel bracing and supports for 
joists lower building costs 


Also introduced by U.S. Steel for “The 
House on th Roof re two steel 
component ilvanized steel bridging 
(above) which naps into place to pro 
vide permanen lateral br ng for floor 
framin ind steel joist supports (bot 
ton No naili is require | for 
brid 11 cuttt i 
terial ri 

int P pl 

firm support that 

the hou eU 

nailed to. the. framin 


Builder uses new trick for curved gypsum board walls 


Bu Ider I ige I inkford 
reles put this idea 


curved movie screen 


make it flexible 


ped against the wall with their bases 
several feet from the wall, d« pend 
ing on curvature desired 


it Disneyland 
Instead of wetting the 


Two thicknesses of wallboard 
were used. The top layer was f 
tened on with fast-acting adhesive 
For a slipsheet, plastic film was used 
to prevent premature adhesion 

The first layer of wallboard was 
conventionally nailed; both layers 


, 


were 34” stock 
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Dollar for Dollar... 


E Er luco 
d iA xci 
LT M x 3. 


INDUSTRIAL UTILITY WITH LONGEST LIFE! 


PANEL'LIFT 


LOWEST-PRICED, Electrically-Operated 
GARAGE DOORS 


PAT. PENDING 


are the best buys 
for you and your customers 


Lift, stack and lower like a venetian blind ! Hori- 
zontal, solid steel panels lift vertically, gliding quietly 
and smoothly in individual steel channels— much like 
the operation of a venetian blind—to nest compactly 
above the opening in a space only 13” deep. Only 7" 
headroom required for residential doors 

Space-hogging, troublesome overhead tracks, 
springs and counterweights are eliminated. First cost, 
installation and maintenance costs are reduced to a 
minimum! 

Residential doors have low-voltage, key-switch 
operation. Industrial doors operate by push-button. 
Both have automatic locking and safety devices 

Get all the startling facts on this amazing door by 
return mail. Address Dept. A-961 


evs nA PANEL: LIFT DOOR 
SS CORPORATION 


1724 CHESTNUT STREET 
PHILADELPHIA 3, PA. 


Wholly-owned subsidiary of Standard Toch Industries, Inc. 


DO ORE 
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Figure on 
-FAST DUCT 
INSTALLATION 
with 


SONOAIRDUCT. 


FIBRE DUCT 


Bidding a slab perimeter heating, cooling, or combination 
system? You can figure on saving time and labor when 
you install Sonoairpuct Fibre Duct! 


Lightweight Sonoairpuct handles easily, levels and joins 
quickly. Long lengths mean fewer joints. And, it can be 
cut to size or mitered with a handsaw—-right at the job. 


Easy to install, sure. But that's not the only reason why 


SONOAIRDUCT is America’s best FREE 


selling Fibre Duct. It's low in 

cost. It's rugged — won't chip, 

crack or break when dropped, INSTALLATION 
SO every piece- is usable. And MANUAL 
SONOAIRDUCT, performance- 

proved in thousands of instal- 

lations, meets or exceeds all 

F. H. A. criteria and test re- 


quirements for this type product. — : 
^ 4 Contains latest, detailed, 
Bid lower profitably — with step-by-step installation 


N "T Fibre rt Avail. data for SoNOAIRDUCT 
So OAIRDL CT Fi re 1 Avail ines Ded. — 
able 3 sizes, 2" to 36” I.D. send us name, address 
standard 18“ lengths or as on company letterhead. 


requires 


See our catalog in Sweet's 
For complete information and prices, write 


SONOCO 
Construction Products 


SONOCO PRODUCTS COMPANY, HARTSVILLE, $. C. + La Puente, Calif. » Fremont, Calif. « Montclair, 
N. J. © Akron, Indiana * Longview, Texas » Atlanta, Ga. + Ravenna, Ohio + MEXICO: Mexico City 


CANADA: Brantford, Ont. 5743 
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THE STEEL HYDRONIC 
HEATING BOILER GIVES YOU 
THE ADDED SALES TALK 


— — an 


ex. HYDRONIC 
HEATMASTER 


. COMPETITIVELY PRICED 

, EXTRA HEAT 

. UNIFORM HEALTHY HOT WATER HEAT — FROM FLOOR 
TO CEILING, NO COLD SPOTS OR CHILLY CORNERS 

„ EXTRA HOT WATER 

. NOISE FREE — NO BLOWER OR DUCT RACKET 

. PACKAGED BOILER READY TO INSTALL 

. ECONOMICAL TO OPERATE 

. EXTRA. FIBERGLASS INSULATION 
FACTORY SALES AIDS AND SELLING HELPS 


THE STEEL BOILER THAT HELPS MAKE THE 
DIFFERENCE BETWEEN LOOKERS AND BUYERS 


L.O. KOVEN & BRO.INC 


| 
j 
| 


NOW! Earn Better Pay 


This Easy Way 


CARPENTRY 
ESTIMATING 


.. . QUICK . . . EASY . . . ACCURATE 
with this simplified guide! 

You can earn higher pay when you know how to esti- 
mate. Here is everything you need to know to “take- 
off" a bill of materials from set of plans and specifica- 
tions for a frame house. Saves you time figuring jobs, 
protects you against oversights or mistakes that 
waste materials and cost money. Nothing complicated 

just use simple arithmetic to do house carpentry 
estimating with this easy-to-use ready reference 


Mc SIMPLIFIED 
CARPENTRY ESTIMATING 


Shows you, step by step, how to figure materials needed 
for (1) foundation, (2) framing, (3) exterior finish, (4) 
interior finish, (5) hardware, and (6) stairs. Gives deti- 
nite “take-off” rules, with many quick-reference tables 
and short-cut methods that simplify the work. 


SPECIAL FEATURES : Lumber Checking List. Mill- 
* work Checking List. Hardware 
Checking List. Materials Ordering Information. Quick- 
Figuring Tables for estimating concrete footings and 
walls, concrete piers, window frames, door and window 
areas, sash weights, nail quantities. How to figure labor 
hours per unit of work. Rules for linear, area and volume 
measurement. Mathematical reference tables, including 
decimal equivalents, lumber reckoner, conversion of 
weights and measures, etc. New chapter, "How to Plan 
a House," gives useful data for contractors and material 
dealers TURN TO CHAPTER 8 
when you receive this book, 
and see the “Estimating 
Short Cuts" you can use 
for quick figuring of board 
footage. Here are simplified 
ways to estimate lumber 
needed for floors, walls, 
ceilings, roof, door and win- 
dow frames, inside trim for 
these frames, inside trim 
for inside doors, and draw- 
ers and cabinets. This chap- 
ter alone can be worth the 
entire price of the book to 
you! 
NO RISK TRIAL— 
ACT NOW! 
Just fill in and mail coupon 
below to get your copy of 
“Simplified Carpentry Esti- 
mating." See for yourself 
how this valuable, easy-to- 
use reference handbook can 
tell you everything you 
need to know about all 
phases of carpentry esti- 
mating. 


MAIL THIS COUPON 


SIMMONS-BOARDMAN Dept. AB-9-61. 
30 Church Street, New York 7, N. Y 


Send me “Simplified Carpentry Estimating" with the 
understanding that if I am not completely satisfied I 
can return it in 10 days for FULL REFUND. 

enclosed is $3.95 g eheck O money order 


. 
eee. 


Name 
Address 
coc TE 


AMERICAN BUILDER 


The Cost of Quality 
more than repaid 
in direct labor savings! 


Spend just five minutes at your building materials dealers 
examining his Columbia-matic display model, and the 
total marketability of the folding door will be crystal 
clear. instalis in seconds, narrow, neat, with exclusive 
pantograph* mechanism, it is built to stand up to abuse. 
No complaints, no call-backs. Washable, fire retardant, 
highly styled, it comes in widths to 4 ft.—heights to 8 ft. 


ELIMINATE COSTLY 
"GREEN LUMBER" REPAIRS 


Mode! 100 


There's only one way to know the true moisture content 
of the lumber you plan to use in new home construction 
or remodeling . . . GET STANDARD DRY KILN'S 


NEW MOISTURE DETECTOR 


e Designed by Standard's lumber dry kiln engineers 
e Widest range in lumber industry . . . 6% to 70% 
e Transistors and printed circuit . . . withstands rough usage 


® Readily available transistor type batteries . . . no bulky 
packs 


e User designed. . small, compact . . . weighs less than 
two pounds 


e Durable carrying case with shoulder strap 
Write today for Bulletin 61-MD/ 


Can be hung in pairs. 
*Potent Pe 1 


Sondard osx KILN COMPANY 


DEPT. MA * P. 0. BOX 21008 + INDIANAPOLIS 21, INDIANA 


For complete details see your distributor, or write Dept. 119 
THE COLUMBIA MILLS, INC. 
Syrocuse 1, New York 


SUPER 


PATTERN PISTOL 


TOOL COMPANY 


ONE MAN ALONE RUNS IT! 
EVEN FILLS HOPPER! 
SPRAYS MOST TEXTURES, 
SEALERS, GLITTER 

PAINTS, WATERPROOFING! 
CUTS MATERIAL COSTS! 


MAIL THIS NOW! 


FOR COMPLETE 
INFORMATION 


NEW WILL SPRAY ALL 
: TEXTURES FROM 
SIMULATED ACOUSTIC TO 
ORANGE PEEL! — — 


DOE = . 


Costs under $600 — yet no machine costing twice os much will do more! 
New engineering principle uses high volume of oir at low pressure to pro- 
vide better coverage with less material, less rebound. Compressor rated at 
16.5 cfm. You cover three times more area that you can in the same time 
with smaller hand hopper machines. No expensive parts to replace — no 
materials, hoses, no valve balls, no rotors or stators. Precision trigger 
control of volume and spray pattern makes this the only gun that works 
well for everything from production work to patching. Orifice selection 
right on the gun. Rustproof, dentproof hopper with hopper holder so one 
man can texture without extra help. Write today for complete information 
ond specifications on this sensational new Super Pattern Pistol! 

Address ___ 


GOLDBLATT TOOL COMPANY rt ee ug ee 


1912 Walnut Street * Kansas City 41, Missouri Lene mm mmm eee eee eee ee 


GOLDBLATT TOOL COMPANY 

1912 Walnut $t. - Kansas City 41, Mo. 
Yes, | want complete facts on the sensational new Super 
Pattern Pistol! Without cost or obligation on my port, 
rush me full information and specifications on the machine 
that out-performs others costing almost twice as much! 
_ adi 


Company_ — 


ao» m uomo mom aes . 
| 
. 
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Build new life into 
with BRAMMER 


You sell a new way of living with the new home you 
build — with a BRAMMER Living Kitchen. There’s 
more than sheer beauty in Brammer’s “Sheer Line” 
design 
work center of a home 


Many a Brammer kitchen has cinched a home sale. 
Your prospective buyer is interested in Brammer’s 
wife-saving features 

the smooth, easy-to-care-for wood finish on solid 
birch cabinets . . . the “Sheer Line” styling that coor 
dinates with the most modern built-in appliances 
the adjustable shelves, the silence of drawers gliding 
smoothly on nylon rollers 
look of a Brammer “Sheer Line" Living Kitchen 


Get the facts about the practical, profitable kitchens 
you can build with Brammer. Ask for details on the 
“Provincial” and “Off-the-Floor”’ designer series in 


addition to “Sheer Line" styling. Contact the Brammer 


dealer or distributor nearest you. Or write the factory, 
direct. 


BRAMMER MANUFACTURING COMPANY 


DAVENPORT, IOWA 


TUFF-BOND |e 
SUPER-STRENGTH ADHESIVES L= 


Formulated for the Construction Industry 


TUFF-BOND QUIK-SET ADHESIVE... An excellent all 
purpose FAST-SETTING ADHESIVE with neoprene base 
--. brush consistency. 

*TUFF-BOND GENERAL PURPOSE IMPROVED... An 
ALL PURPOSE water resistant adhesive that sticks almost 
anything to anything. 

*TUFF-BOND NO. 2-$... An oyster white CERAMIC TILE 
ADHESIVE 

*TUFF-BOND NO. 4...A WALLBOARD AND A DRY 
WALL ADHESIVE. An economical adhesive with great 
strength and excellent aging qualities. 
TUFF-BOND No. 5... A FIBRE AND ACOUSTICAL TILE 
ADHESIVE with strong bonding strength. 
TUFF-BOND NO. 8... A CONTACT BOND ADHESIVE 
for bonding laminates to wood and to metal 
*Complies with Commercial Standard CS 181-52 
Recommendations for special adhesives made without 
cost or obligation 


GOODLOE E. MOORE 


INCORPORATED 


DANVILLE 7, ILLINOIS 


there's new kitchen efficiency built into the 


the fine furniture construction } 


Women love the luxury * 


home sales icis 


"Sheer Line" Design 


A Guide to Your 
Financial Success 


INVESTMENTS 


Principles, Practices and Analysis 


by DOUGLAS H. BELLEMORE 


Professor of Finance, 
New York Usiversity. 


An exhaustive treatment, just published of basic in- 
vestment principles and current practices designed to 
provide the investor with authoritative and time-tested 
guidance in formulating sound individual or institu- 
tional investment policy. Several chapters are devoted to 
the important problem of how to analyze the worth of an 
individual security. An entire chapter is devoted to the 
analysis of railroad securities. Clearly written, scores of 
charts and tables, 898 pp., 6 x 9, cloth bound. $10.00. 


Simmons-Boardmon Books, Dept. AB 9-61 
30 Church St., New York 7, N. Y. 


Send a copy of Bellemore's INVESTMENTS, for which | enclose 
$10.00 (we pay postage if remittance accompanies order). 


Nome ...... 
Street 


o AIT 
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MONTH AHEAD 


A time for planning ... 


And the time couldn't be better. Look at the building pic 
ture. The business slump of the past two years draws rapidly 
to a close. President Kennedy's housing legislation promises 
to stimulate the market. Remodeling is taking on boom 

When proportions. Commercial markets are opening new oppor 
tuni to builders. Antiquated building codes in increasing 


| numbers of communitie re being replace d bv the more 

d f h workable performance codes. Years of manufacturer rese irch 
wor -O -Mout are making availabl ne materials y hich with update d 
codes, promise more house tor less mon There are other 

| »ptimistic signs. And they all add up to one important fact 

means next vear should provide the real "sizzling" start to th 


promised izing” 60 


more homes sold So where de dni mie your planning? 


There’s prob no better place in the world than 1 
1 tud th's AMERICAN BuiLDER 196 
a > 
One of the most valuable assets a s 
builder can have is the word-of 
mouth recommendation of a satis 
fied home owner. Such recommen 
dations come more easily when you 
specify or use brand name, widel; 
advertised building products. With 
brand name products, fine appear 
ance and top performance are , ie 
musts if the manufacturer wants Planning to build this winter? 
to stay in business. And most With next year looking so promising, why not put this 
brand name manufacturers do- year's cold ither months to work for you? Building 
which is why their success helps through the winter isn't so tough if you take the necessary 
to assure Yours precautions. Last veai ird-winning builder Tom Dillon 
b Akron, did his building under an old circus tent. He 
ing salamanders kept both workmen and materials wart nd 
drv. The tent stood. Dillon nter efforts well. But your 


don't have ) so spectacular. Polyethylene film 


CONFIDENCE at little but can be mverted into nting for winter 


MEMBER OF ) Then, there's building foundations with preca pre 


BRAND ed concrete bea that solve the problem of 
® | concreting. And, of course, designing for compoi 
NAMES struction means you can build rapidly all nter 

0 ite work 


L UNOATI!ION, INC, 


nt 


Important to remember is that technological advances in 


SATISFACTION building techniques have taken winter building out of th« 
realm of the impractical. It needs just a little planning for 
you to turn those cold months into profitable one 


Brand Names Foundation, Inc. | 


437 Fifth Avenue, New York 16, N.Y. | IN NOVEMBER. 


| € The Faster House— The tough 60's market 


will demand speedy, but quality construc- 
tion. American Builder's special report 
will detailenew methods for quick con- 
struction and cost reduction through every 
phase of homebuilding. It's must reading 
for everyone in the industry. 


AMERICAN BUILDER 


HOW TO CLOSE IN ON CLOSINGS! Start with a brilliant new idea in flooring 
—Kentile Custom Cork (in pegge d planks that cleans as easy as vinyl. It's got 
all of cork's comfort and quiet . . plus . . . crystal-clear polyurethane resin, for 
the toughest floor finish ever! Can vou think of a better floor to build con 
fidence in vour homes convince prospects your building ideas. materials 
and construction are the finest? And remember—with Kentile quality, you elimi 


nate costly call hack have the opportunity to create distinctive flooring 


designs in your model homes. Better talk to your flooring contractor today 


DUN DUH 


' CASH IN ON THE BIGGEST 


ADVERTISING IN THE TILE 
BUSINESS! Why let K 
Fl t 


Here's ONE piece of hardware 


...exclusive with Zona 


A dead bolt and chain door fastener in convenient holder on door casing. 
combined, all in one attractive unit of This No. V-837 Dead Bolt and Chain 
extruded brass. When bolt is in normal Door Fastener is another example of the 
position, it is a positive dead bolt. quality and value that has made National 
Reversed, it becomes a chain door fas- hardware the choice of better builders 
tener. When not in use, bolt is stored for over 60 years ... ask for it by name. 
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. * NATIONAL MANUFACTURING CO. 


18109 First Ave. Sterling, lilinois 
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